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Schirmer Music Selects GEVAERT 


One of the world’s largest music publishers, Schirmer’s 
yearly offset printing output is estimated at 140 million 
pages of music. In an operation of this size, production 
costs must be kept at a minimum. Problem: to find a film 
economical enough for big-volume printing, precise 
enough to reproduce hairline detail. Gevaert’s answer: 
Copyline O 71m Film (base thickness .004” ) 

Schirmer finds that Copyline’s high orthochromatic emul- 
sion gives razor-sharp detail reproduction by camera or 
contact. A “must” when copy consists of proofs of meticu- 


lous fine line hand engravings, as in Schirmer’s case. Yet 
you pay no premium for this super-precise film! 


You will welcome Copyline’s light matte surface and back- 
ing that takes any retouching procedure in stride. Pre- 
vents Newton ring problems in making contact positives! 
And as a safety measure, this popular film has the latitude 
to tolerate minor miscalculations. Fast and flat drying, too! 


There is a full range of Gevaert films available to fill every 
general or specialized purpose. 


THE GEvAERT COMPANY OF AMERICA, INC. 


321 West 54th Street, New York 19, N. Y. 


District Offices: Lincolnwood, Ill. (Chicago) * Los Angeles © Dallas * Denver © San Francisco 





NEW SUBSCRIPTION ORDER 


MODERN LITHOGRAPHY 


My Classification: 


1, Lithographing planta and employes, 

including private plants, combination 

i hic and letterpress plants, 

rators, lithographic trade 
platemakers including employes. 


(CJ 2 years $7.00 C1 1 year $4.00 


00 Subseription in company name 
0 Owner, managing officer 

0) Superintendent, foreman etc. 
(0 Other employe (please specify) 


0 2. Letterpress printing plant includ- 
ing en.pioye (if you do lithog- 
raphy check under No. 1 above). 

OJ 3. Manufaeturer, jobber, dealer in 

Above rates are for U.S. and U.S. possessions ONLY. Reeomenie equipment or sup- 
CANADA: $65.00 [] 1 year; $9.00 [] 2 years (payable in plics including employe. 

Canadian or U. S. funds) O 4. Library, college, school, trade as- 
LATIN AMERICA: $5.00 [] 1 year $9.00 [ ] 2 years sociation, instructor, student 
OTHER COUNTRIES: $9 [] 1 year $15 [] 2 years C1) & Other (please specify). 





FIRST CLASS 
PERMIT No. 80 


CALDWELL, N. J. 


| BUSINESS REPLY CARD | 
No Postage Stamp Necessary if Mailed in the United States . 


POSTAGE WILL BE PAID BY 


MODERN LITHOGRAPHY 


P. O. BOX 31 


CALDWELL, N. J. 
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GEORGE y. BR ACELAND 


Graphic arts chemicals in giant aerosol cans are the 


ind of innovation you expect from Roberts & Porter” 


GEORGE H. BRACELAND, President 
Braceland Brothers, Inc. 
Philadelphia, Pa. 


At Braceland Brothers, printing has to measure up to a single strict standard—top quality. 
To maintain this standard . . . to help keep costs under control . . . Braceland craftsmen use 
top quality equipment and supplies. President George H. Braceland says: 


“Chemicals are an important factor in printing quality and costs too often taken for 
granted. But not in this plant! So, naturally, chemicals are among the supplies we 
buy from Roberts & Porter. The R & P line is complete. The service is good. And 
they keep coming up with new formulas and products—even the cans are new! 
Graphic arts chemicals in giant aerosol cans are the kind of innovation you expect 
from Roberts & Porter." 


Ask your R & P representative for the new fact-filled folder that tells all about the R & P line of 
fine chemicals for the graphic arts—old favorites and three brand-new products in the new 
R&P 16-ounce GIANT aerosol cans. The folder includes a handy, no-postage-to-pay order form. 


ROBERTS & PORTER 


INCORPORATED 
CHICAGO e NEW YORK « BOSTON « BALTIMORE « CINCINNATI ¢ CLEVELAND « DETROIT 


KANSAS CITY « LOS ANGELES ¢ MILWAUKEE ¢ PHILADELPHIA *« SAN FRANCISCO 
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“ igher quality work 
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725 east washington blvd. * los angeles 21, californta ° Richmond 7-6522 
June 22, 1960 for 
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The Strong Electri 
87 City Park Avenue 
Toledo ly, Ohio 


Gentlemen? 

difficult to put into words just how we as a company, oF 
dividual feel about the Strong Tri-Power printing lamp. 
ine months s° you can see it has been put 
iformity of light and short exposure time has 
in half. Before we installed the Tri-Power our vacuum 
ck in the plate department. As you know, we 
s on the coast. Therefore we 

at all times ranging in sizes from 
nsitized, bi-metal, tri-metal, deep etch, 
Not only does ake care 

f the brown lines, s and other 


It is very 
I as an in 


have a large v 
10x15 to 58x77 such as pre-se 
copper aluminum and albumin. 
of the plates but also most ° 
types of proofs. 

tate the 


our case I wish to § 
r the Tri-Power in six 


the one lamp t 
water coat 


To be speci 


savings on power and carbons alone wi 


one vacuum 
Tri-Power does th s and two 140 amp. arc 
lights. 

In closing I wish to thank you for the demonstration which you had 
in Los Angeles last yeare For to coin an old phrase, 


here it was, 


Sincerely» 


S fal Cd 


s. Earl Austin 
Vice President 





_—=says Roberts Engravi 
& Litho Plate Co., Los 8 


TRI-POWER 
ARC PRINTING LAMPS 


The average litho 
graph 
TRI-POWER. pher can save $2,000.00 a year with each 


Burning a 214-h * 
-hour trim of three inex i 
a 7 pensive s 
ae light source three times as eer se 
ul lamp, and six times as powerful as on m8 next most 
amps. 


Operates o 

bi cne ROT — service. Permits accurate compen 

separates carbon cal changes. Fingertip control ssahieicaiachite 

ine es bre ers to full expanded length for st 

siaadiieliace aii et return eliminated. Long-life, gl S 
rmers. Built-in exhaust blower. 360° aoe 








__, se 30-Days Without Obligation te Buyl 


GENERAL i 
Write for literature. 


comme | THE STRONG ELECTRIC CORP. 


17 City P 
A SUBSIDIARY Oo ark Avenue « Tol 
F GENERAL PRECISION EQUIPME pioiotatlianes:. 
NT CORPORATIO 
N 
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SUBSCRIPTION RATES: One year, 
$4.00; favo years, $7.00. Canada and Pan 
America, one year, $5.00; tao years, $9.00. 
Foreign, one year, $9.00; two years, $15.00. 
Group subscription (U.S. only) Four or 
more entered as a group, $2.50 each, (Can- 
ada: $3.00) (May be sent to different ad- 
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SINGLE COPIES; current issue: $.50; all 
back numbers $1.00, Postage and handling 
charges for foreign countries on single 
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from date of mailing. No claims allowed 
from subscribers outside U.S. because of 
failure to notify Circulation Department 
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Cover 


One hundred years after the first shot was 
fired at Fort Sumter, the United States is 
observing the centennial of the Civil War. 
Among the printed mementoes are offset 
reproductions of various Civil War era 
newspapers and magazines. For details, 
see story on page 35 in this issue. 
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FINER REPRODUCTION. 
New kind of smoothness and lack of tack give 
you clean, sharply defined and perfectly formed 
dots—no slurs or tails as you can see. 


SATISFIED USERS like Frank 
LaCorte, Press Superintendent, Tri-Arts 
Press, Inc., N. Y. Mr. LaCorte says: 
“Sharpest dots I’ve seen in years!” 


“Put me down as sold on the HI-FI 
Blanket. I run it on all kinds of jobs, all 
kinds of stock—from tissue to rough 
antique—and I get excellent reproduc- 











NEW KIND OF SUR 
GIVES FINER RE 


am 


UNIFORM GAUGE. 

Electronically controlled process gives you uni- 
form thickness, perfect face/body balance. 
Absence of low spots shortens make-ready. 


tion every time. Dots show up clear and 
sharp, with no blurs on smudged edges. 
In fact, I can run at lower printing pres- 
sure with HI-FI and still get those per- 
fectly formed dots. 


“Tt has one of the smoothest finishes I’ve 
seen. And I’m just as impressed with the 
resiliency and fine ink acceptance.” 
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FACE ON HI-FI BLANKETS 
PRODUCTION —LONGER 


“tempers rubber body and face to give you these results: 


so eee: 
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Excellent resilience reduces smash effect. HI-FI Uniform gauge, lower printing pressure with no 
loss of dot clarity, top smash-resistance, faster 


make-ready—they all add up to real economy. 


snaps back fast after each impression for long 
mileage, more sharp impressions per dollar. 


3 BETTER SMASH-RESISTANCE. d LOWER OPERATING COSTS. 


You, too, can get maximum fidelity on every impression, run after run, with 
HI-FI Offset Blankets by Goodyear. And you’ll get it for no more than conven- 
tional blankets cost. HI-FI comes in red, green, blue-gray, black. There’s more 
to the HI-FI story—find out by phoning your Goodyear distributor or by writing 
Goodyear, Printers Supplies Sales Department, New Bedford, Mass. Don’t for- 
get—lots of good things come from Goodyear. 


Hi-Fi—-T.M. The Goodyear Tire & Rubber Company, Akron, Ohio 
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Clean up 


Give every job that polished look with 
CRONAR & Graphic Arts Films. 


This tough, stable line of films 

will help you clean up quality, handling 
and make-over difficulties. Du Pont 
regularly helps you wipe out other shop 
problems, too. For example, Du Pont was: 


First to introduce CRONAR polyester 
film base, now the standard-setter 
for all other graphic arts films. 


First to build a complete line of films 
on the same stable base to handle every 
black-and-white or color job in your shop. 


First with invaluable ‘‘on-the-job’’ 
experience. Only CRONAR.films have.been 
‘‘proven in use’’ for almost five years. 


We are currently developing even more 
products designed to make your job 
easier. When they're good enough 

to meet your high standards— 

and not before—you'll be hearing 
about these new films and chemicals. 


And right now, you can clean up— 
with CRONAR films. 


<> Symbol and CRONAR are registered trademarks for Du Pont's 
polyester graphic arts films 


Ate us. par orf 


Better Things for Better Living 
... through Chemistry 


E. |. du Pont de Nemours & Co. (Inc.) 
Photo Products Department, Wilmington 98, Delaware 
In Canada: Du Pont of Canada Limited, Toronto 











MEET NEKOOSA BOND \ 
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and his dozen cousins. 


A whole family of 12 colors! And everything's here for dependable 
reproduction. No wrinkling, no curling... press stops held to minimum! 





For colorful results . . . and full-of-color variety . . . choose Nekoosa Bond for letter- 
heads, office forms and other printed pieces. In addition to our beautiful new white, 
we offer 12 sparkling colors. And, because there’s no curling, no wrinkling, every 


job goes through the press quick as a bunny... with no costly slowdowns to eat 
up time and money. 


VERSATILE 


© Uchoosa PAPERS 


WHITE AND THE 
DOZEN COUSINS... 
of coursed IVORY, BUFF, RUSSET, 


‘ Hekoosa Bord, e//elopses: GREEN TINT, CANARY, 
mataur thing — 


—— BLUE, PINK, GREEN, 
GOLDENROD, GRAY, 
SALMON, CHERRY 


NEKOOSA-EDWARDS PAPER COMPANY - PORT EDWARDS, WISCONSIN 


Mills at Port Edwards and Nekoosa, Wisconsin, and Potsdam, New York 
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' ating exhaust blower. The 


_ resists corrosion 
' from chemicals 
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PHOTOENGRAVER AND LITHOGRAPHER 


whom “ " 


FACE-UP WHIRLERS 
for Photoengravers 


Radiant electric heat on un- 
derside of cover reflects 
on top of revolving plate. 
Heating, drying and 





$6 sf whirling controlled . 
D OWN DR AFT by rec switches o - 
or manua 
operation or 
LITHOGRAPHERS automatic TEMPERATURE 


presetting, CONTROLLED 
with vara DEVELOPING SINK 


exhaust controller 





Auxiliary 
Negative 
Viewer 


Temperature maintamed to a frac- 
: tion of a degree. The auxiliary 
Removes hazardous fumes—at negative viewer and auxiliary 
their source. No odor in shop or :; wash sink are optional units 
offices. Tables at convenient ...can be designed for 
working height. Quiet oper- either side of basic sink. 
The three tray, basic 
sink can be ordered 
with, or without, 
either feature. 


Koroseal lined trough 


, Cover is of 
aluminum with 
flat underside— 
thus eliminating an 
area for dirt to gather. 
It is easily cleaned. Stain- 
‘4 PLATE less steel disposal trough. 
The plate platform is heavy cir- 
WHIRLER cular aluminum plate, supported 
f Lith h by a bearings. All wt plow g 3 for — or —— 
operation are in recessed panel. Plate whirling speed is con- 
velar ograp ers trolled by a convenient lever at from 35 to 105 R.P.M. 


manufactured by | BP SCHMIDT & CO. 


used. 


ee oe 








ESTABLISHED 1891 


321 S. Paulina St., Chicago 12, Ill. SEeley 3-0404 
> Transparency Viewers > Powdering Cabinets 
> Stainless Steel Sinks to Order > Cold Teo Wevdiopiog Tanks CONTACT YOUR 
“ sey — Developing Trays ome — LOCAL DEALER FOR 
ate Coolers and Developing Sinks 
p> Plate Cleaning Tables p> Layout Toules” ADDITIONAL DETAILS 


12 MODERN LITHOGRAPHY, May, 1961 

















NEAT 
» NEW IDEA 
FOR 

 WIPE-ON” 








Keep your hands out of solutions — dry and stain- 
free. The new WEBRIL Appli-Pads with applicator 
technique does the-job more cleanly, easily and 
more uniformly than ever before possible. The 

‘paint brush action” in WEBRIL Appli-Pads flows 
solutions more evenly. You can wipe on smoother, 


thinner, stronger coatings that mean longer- 





running, trouble-free plates. No skips, no streaks. 


RIL APPLI-PADS 


PATENTED 


THE KE Mm DALI, COMPANY 


Fiber Products Division 


Dept. ML-51, Walpole, Mass. 


I’d like to try WEBRIL Appli-Pads. Please 
send me free test samples and applicator. 


WEBRIL Appli-Pads are made of 100% soft, 
absorbent, chemically-pure cotton ... won’t tear, 
scratch or lint. They’re the neat, new technique 


for wipe-on coatings, pre-sensitized plates and 











Name 
color proving. Mail the coupon today for your free 
Company 
test samples. 
Address 
City. State 





eee mew wwe wee ee eee eee eK HK 
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Announcing 


Epic Executives fegular 


A complete new line of highest quality envelopes made from a specially developed bright 
white sheet and designed with a distinctive look of executive prestige. 


Executive Prestige Appearance 


EPIC EXECUTIVE Envelopes have been 
specifically designed to convey an impres- 
sion of executive prestige and importance. 
The clean-cut edges, diagonal seams and 
pointed flaps convey “The Executive Look” 
that gets fast, favorable attention. 


Supreme Printability 

Printers will find EPIC EXECUTIVE 
Envelopes are unmatched in printing per- 
formance. The specially designed bright 
white stock has a uniform, ink-receptive 
texture. Its high brightness provides crisp 
contrast for type and line signatures and 
corner cards. Maximum flatness and uni- 
formity give economical, trouble-free press 
performance, 


Popular Styles and Sizes 


The EPIC EXECUTIVE line includes 
eight widely used sizes in Commercial, Offi- 
cial and Outlook® window envelope styles 
... to meet the largest and most important 
requirements. of business communications. 


Designed for Automation 


EPIC EXECUTIVE Envelopes are de- 
signed to perform smoothly and efficiently 
in all automatic inserting and postage 
metering machines. 

Extra Value 


In addition to their many other advan- 
tages, EPIC EXECUTIVE Envelopes are 
priced to save you money. 

Modern Packaging 

EPIC EXECUTIVE Envelopes are pack- 
aged in an attractive new DEEP-LID box 
for faster, easier press feeding. 
Guaranteed Quality and Uniformity 


EPIC EXECUTIVE Envelopes are guar- 
anteed, to give complete satisfaction. 


*T.M. Reg. Applied for by U.S, Envelope Co, 
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Postage Saver with Spot of Gum 
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GENERAL OFFICES: SPRINGFIELD 2, MASS. 


WORCESTER © SPRINGFIELD » HARTFORD ¢ ROCKVILLE » NEW YORK 
METUCHEN ¢ ATLANTA + INDIANAPOLIS e CHICAGO » WAUKEGAN 
DALLAS « LOS ANGELES » SAN FRANCISCO 


P-75 
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Offset Blankets by: 


Wm. Recht Co. 
50 Church St., N. Y. C. 
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PAPBR AND Br PRINTING 





You will find ““Paper and Web Offset Printing,” an absorbing 
study of the pros and cons of this fast-growing, controversial 
printing process. Why the big upsurge in web offset in the last 
decade? What are its advantages? Its problems? What are 
paper mills doing to control paper quality? What will prove 
the “ultimate” web offset paper? 


Answers to these questions and many others are given in 
Oxford’s new, illustrated, 40-page manual, ““Paper and Web 
Offset Printing.” Your complimentary copy is ready and waiting. 





Call your Oxford merchant today, or write to our Advertising 
Department, at 230 Park Avenue, New York 17, New York. 


OXFORD PAPER COMPANY 


paper specialists to the graphic arts industry 
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find your 
nearby 
Oxford 


merchant 


MR a sna tc Cleveland Paper Co. 
Albany, N. Y........W. H. Smith Paper Corp. 
Asheville, N. C............ Henley Paper Co. 
PS MR eas > ain ws Sabets Howard Paper Co. 

Vulcan Paper Corp. 
Baltimore, Md. 


Baltimore-Warner Paper Co., Inc. 
The Mudge Paper Co. 

Bethlehem, Pa. 
Wilcox-Walter-Furlong Paper Co. 
Birmingham, Ala.. .Strickland Paper Co., inc. 
eee Andrews Paper Co. 
John Carter & Co., Inc. 
Tileston & Hollingsworth Co. 


Pe Saree Henley Paper Co. 
Snyder Paper Corp. 
Crleaer tl... ccc cess Bradner Smith & Co. 


Hobart Paper Co. 
Marquette Paper Corp. 
Midland Paper Co. 
Reliable Paper Co. 


Cinch; Oi s0:5:0o olsen Johnston Paper Co. 

Whitaker Paper Co. 
Cleveland, 0......... Central Ohio Paper Co. 

Cleveland Paper Co. 
Concord, N.H........ John Carter & Co., Inc. 
a re Central Ohio Paper Co. 

Whitaker Paper Co. 
Detroit, Mich........ Central Ohio Paper Co. 
East Orange, N. J......Bulkley Dunton & Co. 
Garfield, N. J. Royal Paper of New Jersey, Inc. 
GOS TL Ges ccc ccescs Henley Paper Co. 


Harrisburg, Pa. 
Wilcox-Walter-Furlong Paper Co. 
Hartford, Conn....... John Carter & Co., Inc. 
Green & Low Paper Co., Inc. 
Tileston & Hollingsworth Co. 
Mishary, . Gociccccccce Snyder Paper Corp. 
PO POs OO Qo cv civccsves Henley Paper Co. 
Snyder Paper Corp. 
Indianapolis, Ind..MacCollum Paper Co., Inc. 
Kalamazoo, Mich..Bermingham & Prosser Co. 
Kansas City, Mo.......... Graham Paper Co. 
Milwaukee, Wisc. 
Allman-Christiansen Paper Co. 
Reliable Paper Co. 
Sensenbrenner Paper Co. 
Minneapolis, Minn. 
Wilcox-Mosher-Leffhoilm Co. 


Montgomery, Ala............ W. H. Atkinson 
Nashville, Tenn........... Graham Paper Co. 
Newark, N. J.........J. B. Card & Paper Co. 


New Haven, Conn. 
Tileston & Hollingsworth Co. 
New York, N. Y.......... Baldwin Paper Co. 
Bulkley Dunton & Co. 
Capital Paper Co., Inc. 
Crestwood Paper Co., Inc. 
Green & Low Paper Co., Inc. 
Milton Paper Co. 
Royal Paper Corp. 
Whitaker Paper Co. 
Philadelphia, Pa......... Atlantic Paper Co. 
Wilcox-Walter-Furlong Paper Co. 

Pittsburgh, Pa. 

General Paper Corp. of Pittsburgh 


Portland, Me............ C. H. Robinson Co. 
Providence, R. |.....John Carter & Co., Inc. 

Tileston & Hollingsworth Co. 
Richmond, Ind.......... Whitaker Paper Co. 
Richmond, Va.....Richmond Paper Co., Inc. 


Rochester, N. Y. 
Genesee Valley Paper Co., Inc. 
San Francisco, Cal....Wilson-Rich Paper Co. 
Springfield, Mass. 
Tileston & Hollingsworth Co. 


DR. Cee, Bi cc civ ccccers Graham Paper Co. 
Syracuse, N. Y..Genesee Valley Paper Co., Inc. 
PIES Deen nvcssons Central Ohio Paper Co. 
Washington, D. C......Bulkley Dunton & Co. 

Wilcox-Walter-Furlong Paper Co. 
WU Riis cicccsuded Graham Paper Co. 
Williamsport, Pa...... Bulkley Dunton & Co. 


Worcester, Mass. 
Tileston & Hollingsworth Co. 
Youngstown, 0......... Cleveland Paper Co. 
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The popular size...and the press to produce it best! 


A page size of 814 x11 is indeed the most popular being produced today. By far the bulk of 
the work is being printed in this most mailable, fileable, retainable size. The Miller TPJ 23 x 36 
Two Color-Perfector Offset Press is ideally suited for this size and its multiples. Set as a two 
color, it is an economical press for multicolor work with sufficient capacity for bleeds. As a 
perfecting press, it quickly, efficiently produces single-color backed-up work of exceptionally 
fine quality . . . a sixteen-page 8) x 11 signature completed in one 
pass through the press. Write today for full details, and a brochure 
describing the Miller TPJ Two Color-Perfector and the companion 
Miller SJ Single-Color Offset Presses will be sent to you promptly. 
MILLER PRINTING MACHINERY CO., 1135 REEDSDALE ST., PITTSBURGH 33, PA. + IN CANADA: SEARS LIMITED, 253 SPADINA ROAD, TORONTO 4 
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_ The, most versatile knife-cut ‘ asking film 
used in the graphic arts i try. 
Wlano RUBYLITH ... .|. Ei e 


\ sharpens dropouts—simplifies color separations 













vy 
. Eliminates brush opaquing—speeds platemaking — 
| — improves camera copy. Saves time and labor. 
Reduces overall job cost. For the Lithographer, 
: aver, Artist, Screen Processor, Industrial Pho- 
raphe +, Color Lab Technician. 
Wlano AMBERLITH....a companion film to serves as a color sepa- 
- ration medium which is uséd : 


as the master on the 
camera copy board to secure\hegatiVes or positives. 












White today on your 
letterhead for your free \ 
technical brochure and 


samples of the complete ULANO GRAPHIC ARTS SUPPLIES, INC. 


Rubylith line. 


__ a 


OPEN WINDOW NEGATIVES - DROPOUT - MASKS - OVERLAYS” 


GRAPHIC CAMERA COPY ~ COLOR SEPARATION - ART PREPARATION 
MANGAL RUBYLITH - AMBERLITH 
FOUNDATI ON \ The Hew WAND.CUT MASKING wai the saoriona aaets 





610 Dean Street, Brooklyn 38, N. Y. 
Cable Address “UlanoFiim” 
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Illustrating ease of Ludlow 
spacing. Justified line in stick 


ready for casting shown above 


With the Ludlow, the printer obtains all the values of hand spac- 
ing that go to make a good job of composition. Ludlow spaces 
are the easiest units to get at and to handle, as the “ears” of the 
flat, ample-sized space matrices extend beyond those of letter 
matrices. The line is quickly and easily spaced out, and the com- 
positor can readily determine visually if the spacing is correct 
between words and letters. Even thin spaces are quickly inserted 
or removed, and letterspacing is an easy operation. There is also 
no spacing tight to lift,” as a turn of the screw tightens the line 
for casting. Efficiency in spacing is one of the reasons why Ludlow 


composition goes up so readily, without lost motion. 


Ludlow Typog ra ph Compa ny 2032 Clybourn Avenue, Chicago 14 


Set in members of the Ludlow Tempo family 
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JERRY LEWIS STARS IN HIS OWN PRODUCTIONS /RELEASED BY PARAMOUNT 


Uniformity ? Sheet after sheet you can depend on maximum uniformity with double coated 


Consolidated Offset Enamels. Every sheet must pass 113 rigid quality tests. This careful con- 
trol assures you trouble-free press performance . . . more profitable impressions per hour. Ask 
your Consolidated Enamel Paper Merchant for free trial sheets. Then make a test run. Compare 


quality, performance and results. See for yourself! 


e 
Available only through your Consolidated Paper Merchant orecotkdetecl 


Double Coated Offset: Productolith, Consolith Gloss, Consolith Opaque 





Web Offset: Consoweb Brilliant, Consoweb Modern, Consoweb Velvet LARGEST ENAMEL PAPER SPECIALIST 


A COMPLETE LINE FOR OFFSET AND LETTERPRESS PRINTING 
Consolidated Water Power & Paper Co. + Natl. Sales Offices, 135 S. La Salle St., Chicago 
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Pre-Separated Art 
Dear Sir: 

We would very much appreciate being 
supplied with the date of the issue, volume 
and page numbers of an article entitled 
“Pre-Separated Art Techniques,” by Herb- 
ert P. Paschel, published in a 1956 issue 


of Modern Lithography. 
Victor lobe 
Hoppe and Mitchell 
San Francisco 
The article appeared in the September, 
1956 issue of Modern Lithography, start- 
ing on page 49. —Editor. 


One Article Missing 
Dear Sir: 

Recently I became an avid reader of 
your interesting magazine, and became in- 
terested in a series on masking systems by 
John M. Lupo, Jr. Unfortunately I missed 
his first series of articles, because I started 
reading your magazine this year, and I 





Seamless partners that pay off 
in sharper offset reproduction 


SEAMOL’AND FLANOL’DAMPENER COVERS 


Sparkling reproductions come easy with these 
Jomac dampener covers on your rollers. 
Seamol, a strong white cotton outer cover, 
assures excellent moisture control without 
flooding, better reproductions, and longer 
plate life. It is stretch-tested for tight fit, 
won't wrinkle or bunch up, is lintfree. Flanol, 
an all-wool undercover, offers more cushion, 
more resilience—won’t pack down. It also 
provides greater buildup with fewer layers 
and helps give greater uniformity of mois- 
ture transfer. 


Both Seamol and Flanol are available in 
dustfree, center-opening cartons in lengths 
of 25 yd.; also in precut lengths for every 
press. Write for detailed information and 
prices, 





To break in and maintain your damp- 
eners, you can’t beat the Jomac 
Roller Cleaner and the Jomac Damp- 
ener Dryer. Ask us about them. 











ORE Jomac Inc., Dept. L-1 
Philadelphia 38, Pa. 
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‘“‘Jomac Sells Quality .. . and Quality Selis Jomac!”” 





was able to read back only as far as 1958. 
Unfortunately, I was not able to procure 
the second article of the series and so 
missed some very important, basic facts on 
gamma and mask curves. 

Would it be possible for you to send 
me some notes from this article, to add to 
the rest of the series? The article was in 
the June, 1958 issue. 

I am a young camera operator “out of 
my time” for two years. I do most of my 
masking by camera back methods, both for 
reflection and transparent copy, with ex- 
cellent results in color correction and de- 
tail. However, I am sure that the article 
in question could help me further in at- 
taining high quality results. I shall con- 
tinue to read your magazine as it comes 
to hand from my firm, and I hope to hear 
from you soon. 

John W. Faucett 
Elizabeth 
South Australia 

The article you requested has been sent. 
Glad you find ML useful in your work. 
—Editor. 

we 


AN OfFiciAL “HOUSEWARMING” 
at Edwards & Deutsch Co.’s new 
Chicago plant was held April 12, 
at which a buffet supper was served, 
contests held and prizes awarded to 
Winning guests, 

e 

RoyaL ZENITH .CorP. recently 
opened a new Milwaukee office at 
1012 N. 3rd St. Harold Steeno has 
been appointed supervisor of the of- 
fice’s sales staff. 

@ 

APPOINTMENT OF BOWEN Paper 
Company, Inc. as an exclusive fran- 
chised merchant for distribution of 
Eastern Fine Business Papers in 
Washington, D. C. and surrounding 


area, was recently announced. 





MEETINGS 











Research & Engineering Council, 11th annual 
conference, Hotel Fort Des Moines, Des 
Moines, lowa, May 22-24. 

Eleventh Annual Quality Control Seminar, 
Rochester Institute of Technology, June 26- 
30. 

Technical Association of the Graphic Arts, 13th 
annual meeting, Hotel Deshler-Hilton, Colum- 
bus, 0., June 12-14. 

International Association of Printing House 
Craftsmen, 42nd annual convention, Palmer 
House, Chicago, Aug. 6-9. 

National Association of Photo-Lithographers, 
29th annual convention and exhibit, Hotel 
Commodore, New York, Sept. 27-30. 

Printing Industry of America, 75th annual con- 
vention, Statler-Pittsburgh Hotel, Pittsburgh, 
Oct. 8-13. 
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Reprocopy 


Now available— popular 
Reprolith® Ortho Type B 
emulsion coated on a high 
quality translucent paper 
base for greater cost savings 
on mass production line work! 
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Reprocopy will provide all the 
advantages of the fast, ortho- 
chromatic Reprolith Ortho 
Type B emulsion plus the low- 
cost benefits of a high quality 
translucent paper base that’s 
perfect for those low-budget 
line jobs. 

New Ansco Reprocopy re- 
sponds perfectly to filtration, 
yet is fast enough to permit 
short exposures and a high rate 
of production. And Reprocopy 
can be used with either a vac- 
uum back or on a glass plate 
using Ansco Stay-flat solution. 


u 


Maximum photographic 
density of 3 plus is achieved 
in only 2 minutes of develop- 
ing in Ansco Reprodol® De- 
veloper. Contact your local 
Ansco representative today for 
further information. Ansco, 
Binghamton, N. Y., A Division 
of General Aniline & Film Corp. 


Reprocopy 








A message to 
















progress-minded lithographers. 





Pia. "ER UP? 


Your competitors all have paper and ink and presses. 
So what can you have that will give you an edge on 
competition? 


Only one thing: superior know-how. Production 
know-how, management know-how, sales know-how, 
accounting know-how, promotion know-how, tax and 
money know-how. It's what goes on "upstairs" that 
determines whether you run ahead of the pack, or 
fall behind. 


Tough assignment? Not so tough if you belong to 
the NAPL. The best source of information in the 
field of lithography is through membership in the 
National Association of Photo-Lithographers. Ask 
any of the 1300 successful litho plant owners in 
America who belong. 


We'll be glad to send you the names of member firms 
in your area with complete information on cost and 
the benefits you get from membership if you will 
mail the couvon below. 


What can you lose? ie 


National Assn. of Photo-Lithographers 
317 West 45th Street 
New York 35, N.Y. 


OK! Mail me the pitch on the NAPL 


ee. tell me what it.will cost...what 
I get...who belongs in my area. 


Your Name 





Title 





Firm 





Street Address 





City 








ee _ 





“National” and ‘Union Carbide’’ are 
registered trade-marks for products of 


Yow'll save money at the copy board with... 


TIONAL CARBON ARCS! 


Because when you team these “National”’ 
High Intensity carbon arcs with modern 
arc lamps you'll realize greater speed, 
greater efficiency and increased produc- 
tion for all your copy board shots. 

This excellent light source reduces ex- 
posure time. It also provides a point source 
of light which assures sharpcr reproduc- 


NATIONAL CARBON COMPANY 


Division of Union Carbide Corporation - 270 Park Avenue, New York 17, New York Bf ey.Wedsdia) = 


tions requiring less retouching and hand- 
work. These benefits add up to improved 
scheduling and increased capacity from the 
copy board tothe platemaking department. 

For fidelity of dots from negative to 
plate...use nothing but the best — are 
lamps teamed with “National” High 
Intensity carbon arcs. 


UNION 


IN CANADA: Union Carbide Canada Limited, Toronto 
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YOU SHOOT WITH ¢ 


Here is day-in, day- out dependability! 


Whether it’s the first exposure or the last in your shooting 
schedule, you can count on this famous lith film for 
consistent performance without make-overs. 

Formalith’s dimensionally stable base won’t kink, scribes 
perfectly and cuts and scores easily. Its extremely high 
contrast emulsion provides wide latitude in both exposure 
and development .. . produces beautiful line and screen 
negatives. Lines are clean and black, halftone dot structure 
is sharp and hard. Middle tone reproduction is 

unexcelled. No other lith film combines Formalith’s 
advantages in such high degree, yet it is not premium priced! 


ILFORD iNC. 


37 West 65th Street, New York 23, N.Y. 


{N CANADA: Canadian distributors for Ilford Limited, 
London: W. E. Booth Co. Ltd., 12 Mercer St., Toronto 2B 


When you load with FORMALITH 




















ILFORD 


FILM (65.71 
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4 IDEAS FOR NOVEL ADVERTISING SPECIALTIES YOU CAN 
PRINT AND SELL...NEW FREE BOOKLET SHOWS YOU HOW 








MIXED DRINK TAGS 
that liquor stores, 
distributors, and 
restaurants will want 
you to imprint with 
their advertising. These 
gay novelties provide a 
practical and appealing 
way to keep track of 
guests’ mixed drink 
preferences. 





PICKUP REQUEST CARDS 
every dry cleaner or 
laundry will want to use 

to help hold their 
customers. Conveniently 
attached to deliveries, 
low-cost postage prepaid 
postcards increase repeat 
orders . . . reduce phone 
calls, last minute 
pickups, troublesome 
“rush” requests. 
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These new printed “sales tools” can be 
created for many local or regional busi- 
| nesses, printed attractively on quality, 
fine papers available from mills that 
size their paper stocks with Monsanto 
MERSIZE®. 
Get all the details about 16 profitable 
rinted specialty ideas, illustrated in a 
ree 10-page booklet. Mail the handy 
coupon today. 
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Monsanto 
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BUSINESS 
GREETING CARDS ; 
give you many 
opportunities 

for big printing 
orders and reorders. 
Profitable examples: 
employment anniversary cards, birthday wishes 

to insurance policyholders, “‘Mother’s Day”’ greetings 
from diaper services . . . cards for many businesses, 
many occasions. 





TELESCHEDULE PADS 

that television repair 
shops and other local 
advertisers will want 
you to print. Gives them 
low-cost daily advertising 
as TV watchers jot down 
time and station of 
favorite shows. 
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MONSANTO CHEMICAL COMPANY 
ORGANIC CHEMICALS DIVISION 
DEPARTMENT 2784-C + ST. LOUIS 66, MO. 


® 
Please send me: ‘New Design Uses for Fine Printing Papers” 


Name 





Company 
| re eee oe = 
City. Zone____State. 



























Another major development from ATF .. . to help you 
produce more and better printing, more profitably. 


. 
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° NEW 
PoC ENATOR 


with dial-selected automatic program channels, 
100% electronic magnetic tape control, 
and guaranteed setting accuracy of .002” 





The new ATF-Senator “Program Spacer” Cutter: so soundly 
designed, so simply automated, so easy to set, that it can out- 
produce conventional cutters two-to-one. Here are the more 
important design and operational features: 


Up ‘to 24 different jobs can be programmed for completely auto- 
matic electronic spacing + Instantly recorded space settings 
without a single mechanical adjustment — on reusable magnetic 
tapes - No re-programming of tapes required to adjust for slight 
gripper margin variations on subsequent runs « Airfilm center, 
side and rear tables available for fast, easy handling of heavy 
lifts — air passages cast in table — no tubes or pipe connections ° 
Built-in safety factors including low pressure treadle; two-hand, 
push-button starting; an approved non-repeat device, plus a photo- 
cell device for extra safety » Extended rear tables available with 
or without airfilm surface, with automatic slot closing device — 
closes automatically, prevents sheet edges from catching when 
lift is moved. 


The ATF-Senator is available in four sizes (32”, 42”- 52” and 61”). 
To learn more about how they can boost your production ... and 
profits, write for our free booklet. 


ATF type used in this ad: Century Exp. with italics and News Gothic Cond. 





AMERICAN TYPE FOUNDERS 


Dept. U1, 200 Elmora Ave., Elizabeth, N. J. 


Ee. 


NIA] 


NAVAN II 














EDITORIALS 





Sell the Sizzle... 


VER since some clever promotion man de- 
cided that one must “‘sell the sizzle, not 
the steak,” the accent in the business world has 
been more on the container than on the thing 
contained. For the graphic arts generally, and 
for the lithographer in particular, this attitude 
has meant quite a boom in the production of 
packaging material. 

It wasn’t more than 25 years ago that many 
commodities at the corner store—cookies, crack- 
ers, fruit and potatoes, to name only a few— 
were dispensed from bins and baskets and pack- 
aged in plain, unprinted, brown paper bags. 
With the advent of the supermarket and the 
age of the package, all that is changed, to the 
great benefit of the printer, if not always the 
consumer. 

This emphasis on packaging and on pleasing 
design has extended far beyond the food shelves. 
Annual reports, once as stodgy in appearance as 
the phone book, now sport four-color process 
covers and colorful charts and graphs. Record 
jackets and boxes have come out of the cocoon 
of plain cardboard folders to a handsome ap- 
pearance that rivals the butterfly in range of 
colors. Even such mundane equipment as print- 
ing presses, cameras and lineup tables have un- 
dergone a metamorphosis, with industrial de- 
signers called in to make them more modern in 
shape . .. more restful in appearance. 

All this emphasis on appearance — duly re- 
corded in competitions sponsored by the Fold- 
ing Paper Box Association, the LPNA and other 
groups—has brought with it a few problems 
too. 

For instance, uniformity of color on packages 
now is of paramount interest. Back in the days 
when food packages were out of vision, behind 


MODERN LITHOGRAPHY, May, 1961 









































crowded counters, this factor was of little con- 
cern. Now, with scores of boxes displayed, all 
in a line, and under the brilliant gaze of fluores- 
cent light, it is essential that the red on one box 
be virtually an exact match of the red on its 
neighbors. 

Then there is the consideration of television. 
Will the brand name stand out clearly in those 
ubiquitous TV commercials, or will a poor 
choice of inks cause certain letters or words, 
vivid when rendered in color, to lose their im- 
pact, when viewed in black and white? All these 
things must be taken into consideration by the 
designer and the printer. 

Finally, there are the intrinsic problems of 
printing on a wide variety of packaging mater- 
ials. In some cases, flexography and gravure 
stand out, particularly for the various films, but 
with the bulk of materials, particularly the 
rough surfaces, offset is admirably suited for the 
job. 

Not only in the package itself, but also in all 
the auxiliary point-of-purchase material, has the 
market for printing grown. And the market is 
a big one, including, as it does, window, light 
and motion displays, counter pieces, price cards, 
banners, etc. 

The importance of printing for the packaging 
field may be seen quite readily by examining the 
list of LPNA award winners in this issue. Sev- 
enty awards in the contest have been given for 
entries in various divisions of packaging and 
point-of-purchase. 

As the boom in “selling the sizzle” continues, 
it will be well for the progressive lithographer 
to stay on top of the situation, giving some 
thought not only to perfecting his shop oper- 
ation but also to creating package and promo- 
tion ideas that will give him a larger share of 
this profitable market.* 
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Creative Lithography, 
Fine Reproductions 
Dominant Among 
294. Winners in | Ith 


LPNA Competition 





OLLOWING is a complete list of award winners 
in the 11th annual Lithographic Awards Competi- 
tion and Exhibit sponsored by LPNA. Numbers in 
photos refer to awards. See Metal Decorating section for 
more photos, 


Certificates of Award were presented to the winners 
at an Awards Dinner May 2 during the 56th annual 
convention of the LPNA. President William E. Zabel, 
Jr. and William Carmichael, of Lutz & Sheinkman, pro- 
motion committee chairman, made the presentations. Spe- 
cimens will be shown in Chicago May 16-19, New York, 
June 6-9 and in other cities, to be announced. 






































DIRECT MAIL AND SALES SERVICE LITERATURE 
Folders 
1. American Lithograph Co., Atlanta; 2. The Case-Hoyt Corp., 
Rochester; 3. Litho-Krome Co., Columbus, Ga.; 4. Empire 
Color Lithographers, New York; 5. The Meehan Tooker Co., 
Inc., New York; 6. Duenewald Printing Corp., New York. 


Broadsides 
7. Eastern Colortype Corp., Clifton, N. J.; 8. James H. Barry 
Co., San Francisco; 9. Roskin Photo Offset Corp., New York; 
10. The Deers Press, Seattle; 11. Kaumagraph Co., Wilming- 
ton, Del.; 12. Photopress, Inc., Broadview, Ill. 


Booklets—Small 
13. Southwest Printing Co., Dallas; 14. Reynolds-Foley Co., 
Jeffersontown, Ky.; 15. Jarvis Press, Dallas; 16. Homer H. 
Boelter Lithography, Los Angeles; 17. Stein Printing Co., At- 
lanta; 18. The Veritone Co., Melrose Park, IIl. 


Booklets—Large 
19. Stant Lithograph, Inc., Washington, B...C.; 20. Courier- 
Journal Litho Co., Louisville; 21. Rapid Blue Print Co., Litho- 
graph Div., Los Angeles; 22. Western Litho Co. of Texas, Inc., 
Houston; 23. James H. Barry Co., San Francisco; 24. H. S. 
Crocker Co., Inc., San Bruno, Calif. 


Catalogs 
25. Eureka Press, Los Angeles; 26. Graphic Arts Process Co., 
Detroit; 27. W. A. Krueger Co., Brookfield, Wis.; 28. Western 
Printing = Litho Co., Poughkeepsie, N. Y.; 29. Lithographic 
Arts, Inc., Santa Ana, Cal.; 30. The Regensteiner Corp., Chicago. 


Covers, Inserts.and Signatures 
31. Litho-Krome Co., Columbus, Ga.; 32. U. S. Printing & Lith. 
Div. of Diamond Nat'l. Corp., Mineola, N. Y.; 33. Litho. Corp. 
of America, Bridgeport, Conn.; 34. R. M. Rigby Printing Co., 
Kansas City, Mo.; 35. Photopress, Inc., Broadview, Ill.; 36. 
Koltun Bros. Lithographers, Los Angeles. 





Material in One or Two Colors 
37. The Regensteiner Corp., Chicago; 38. The Veritone Co., 
Melrose Park, Ill.; 39. Homer H. Boelter Litho., Hollywood; 
40. Photopress, Inc., Broadview, Ill.; 41. The Veritone Co., Mel- 
rose Park, Ill.; 42. The E. F. Schmidt Co., Milwaukee. 





Miscellaneous—Envelope Inserts, etc. 
43. Jurist Co., Inc., New York; 44. Henderson-Mosher Inc., 
Rochester; 45. Cox Litho Corp., Warren, O.; 46. The Watkins 
Printing Co., Columbus, O.; 47. Crafton Graphic Co., Inc., 
New York; 48. Western Litho Co., Los Angeles. 





BUSINESS REPORTS 
Annual, Quarterly and Other Reports (more than one process) 
49. Graphic Arts Process Co., Detroit; 50. Rapid Blue Print 
Lithographing Div., Los Angeles; 51. Geers Lithographing Co., 
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DINNERS & FISH STEAKS 
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for a lovely, luminous, 


glowing complexion 


Dufay 





INTRODUCTORY OFFER 
$900 
deed rin Tax 


COMPLETE WITR PUFF 





DEDICATION 
Two of the most outstanding 
advertising campaigns 


aver developed for Royal 
office typewriters! 


mileage 
snowball ! 


~ CURTISS CANDY COMPANY 





WHATS NEW 











Cincinnati; 52. Jeffries Banknote Co., Los Angeles; 53. West- 
ern Lithograph Co., Los Angeles; 54. Koltum Brothers Lithos., 
Los Angeles. 


POINT-OF-PURCHASE MATERIAL 
Window Displays, Flat-Plane 
55. Litho-Krome Co., Columbus, Ga.; 56. Niagara Lithograph 
Co., New York; 57. Continental Litho. Inc., Miami; 58. Einson 
Freeman, New York; 59. Litho-Krome Co., Columbus, Ga.; 60. 
Ketterlinus Litho. Mfg. Co., Primos, Pa. 


Window Displays, Multi-Plane 
61. and 62. Schmidt Litho Co., San Francisco; 63. Einson-Free- 
man, Long Island City, N. Y.; 64. Snyder & Black & Schlegel 
Inc., White Plains, N. Y.; 65. Einson-Freeman, L.L.C., N. Y.; 
66. Photopress, Inc., Broadview, Ill. 


Light Displays 
67. McCandlish Litho. Corp., Phila.; 68. and 69. Snyder & 
Black & Schlegel Inc., White Plains, N. Y.; 70. U. 8. P. @ L., 
Div. of Diamond National Corp., Mineola, N. Y.; 71. and 72. 
Sweeney Litho Co., Div. of Federal Paper Board, Bogota, N. J. 


Motion Displays 
73. Photopress, Inc., Broadview, Ill.; 74, Einson-Freeman Co., 
Inc., L.L.C., N. Y.; 75. Eastern Colortype Corp., Clifton, N. J.; 
76. Schmidt Litho. Co., San Francisco; 77. Photopress, Inc., 
Broadview, Ill.; 78. Herrick Litho. Co., Cleveland. 


Counter Merchandisers and Displays 
79. Inland Litho. Co., Chicago; 80. Industrial Litho., N. Y. C.; 
81. Continental Litho. Corp., New York.; 82.Einson-Freeman 
Co., Inc. L. I. C., N. Y.; 83. Ketterlinus Litho. Mfg. Co., 
Primos, Pa.; 84. Consolidated Litho. Corp., L. 1. N. Y. 


Floor Merchandiser and Island Displays 
85. Consolidated Litho. Corp., L. 1., N. Y.; 86. Snyder @ Black 
& Schlegel, Inc., White Plains, N. Y.; 87. Consolidated Litho. 
Corp., L. I., N. Y.; 88. Schmidt Litho. Co., San Francisco. ;89. 
Einson-Freeman Co., Inc., L. 1. C., N. Y.; 90. Inland Litho. Co., 
Chicago. 


Spectacular Displays 
91. Niagara Litho Co., New York; 92. Snyder & Black @ 
Schlegel, Inc., White Plains, N. Y.; 93. Niagara Litho. Co., 
New York; 94. Industrial Litho. Co., Inc., New York; 95. 
Snyder & Black & Schlegel, Inc., White Plains, N. Y.; 96. 
Continental Lithos, Inc., St. Louis. 


Other In-Store Displays (Shelftalkers, window strips, price 
cards, banners, etc.) 

97. H. S. Crocker Co., Inc., San Bruno, Cal.; 98. Schmidt Litho. 

Co., San Francisco; 99. U. S. Printing & Litho. Div., of Diamond 

Natl. Corp., Erie, Pa.; 100. Stecher-Traung Litho Corp., San 

Francisco; 101. Schmidt Litho. Co., San Francisco; 102 West- 

ern Litho. Co., Los Angeles. 


POSTERS 

24- and 30-Sheet Posters 
103. McCandlish Litho. Corp., Sub. of Diamond Natl. Corp., 
Philadelphia; 104. Western Prig. & Litho. Co., St. Louis; 105. 
U. S. Printing @ Litho. Div., of Diamond Natl. Corp., Erie, Pa.; 
106. Gugler Litho. Co., Chicago; 107. U. S. Printing & Litho. 
Div. of Diamond Natl. Corp., Erie, Pa.; 108. Gugler Lihto. Co., 
Chicago. 


One, 2, 3, Sheet, Truck, Wall, Window, etc., Posters and 
Wall Charts 

109. McCandlish Litho. Corp. Sub. of Diamond Natl. Corp., 

Philadelphia; 110. Empire Color Lithos. Inc., New York; 111. 

McCandlish Litho. Corp. Sub. of Diamond National Corp., Phil- 
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adelphia; 112, Charles Offset Co., Inc., New York; 113. Alpha 
Litho. Co., Camden, N. J.; 114. Strobridge Litho. Co. Div. of 
H. S. Crocker Co., Inc., Cincinnati. 


DISPLAY CARDS 
Car Card, Bus, End Cards 
115. Strobridge Litho. Co., Div. of H. S. Crocker Co., Inc., Cin- 
cinnati; 116. U. S. Printing & Lith., Div. of Diamond Natl. 
Corp., New York; 117. Strobridge Litho. Co., Div. of H. S. 
Crocker Co., Inc., Cincinnati; 118. U. §. P. & L. Div. of Di- 
amond National Corp., Erie, Pa.; 119. Einson-Freeman Co., Inc., 
New York; 120. Gugler Litho. Co., Milwaukee. 


Labels 
121. H. S. Crocker Co., Inc., San Bruno, Cal.; 122. H. S. 
Crocker Co., Inc., San Bruno, Cal.; 12. Schmidt Litho. Co., San 
Francisco; 124. Stecher-Traung Litho. Corp., Rochester, N. Y.; 
125, A. Carlisle &@ Co., San Francisco; 126. Fleming-Potter Co., 
Inc., Peoria, Ill. 


PACKAGING MATERIAL 
Wrappers 
127. Western Litho. Co., Los Angeles; 128. Harrison & Smith 
Co., Minneapolis; 129. Western Litho. Co., Los Angeles; 130. 
Harrison & Smith, Co., Minneapolis; 131. Times Litho Co., Inc., 
New York; 132. Oberly & Newell Litho. Corp., New York. 


Cartons 
133. Lord Baltimore Press, Baltimore; 134. USP@L., Div. Di- 
amond Natl. Corp., Cincinnati; 135, H. S. Crocker Co., Inc., 
San Bruno, Cal.; 136. Great Lakes Press Corp., Rochester, N. Y.; 
137. The Gardner Div., Diamond National Corp., Middletown, 
O.; 138. Stecher-Traung Litho. Corp., Rochester, N. Y. 


Miscellaneous—Packaging Inserts, All-over Papers, Tags, 
Seals, etc. 
139. Western Prtg. @ Litho. Co., St. Louis; 140. Commercial 
Printers, Inc., Columbus, Ga.; 141. Eastern.Colortype Corp., 
Clifton, N. J.; 142. Queens Litho. Corp., L. I. C., N. Y.; 143. 
Kaumagraph Co., Wilmington, Del.; 144. Herald Press, Char- 
lotte, N .C. 


Labels and Wrappers—Other Processes 
145. Standard Packaging Corp., Pittsburgh; 146. Consolidated 
Litho., Corp., New York; 147. Standard Packaging Corp., Pitts- 
burgh; 148. Wetzel Bros. Milwaukee, Wisc., Goodshall Paper 
Box Co., Oshkosh, Wisc.; 149. Contolidated Litho. Corp., New 
York; 150. Marathon, Div. of American Can Co., Menasha, 
Wisc. 


Bank & Commercial Stationery 
Business Stationery—Letterheads, Envelopes and Matched 
Stationery 

151. Jorboe Printing Co., Wash., D. C.; 152. Gibson Greeting 
Cards & Bohlender Engraving Co., Cincinnati; 153. Linehan, 
Inc., Chicago; 154. Newman Litho & Morgan Engraving, 
Dallas, Tex.; 155. Weber Litho. Co., Chicago; 156. Kauma- 
graph Co., Wilmington, Del. 


Miscellaneous—Commercial Checks, Bank Checks and Drafts, 
Ruled Forms, Certificates, Blotters, etc. 

157. Goes Litho. Co., Chicago; 158. American Bank Note Co., 

New York; 159. A. Carlisle & Co., San Francisco; 160. Mich- 

igan Litho. Co., Grarid Rapids, Mich.; 161. Jeffries Banknote 

Co., Los Angeles; 162. Courier-Journal Litho Co., Louisville. 





BOOKS AND BOOK JACKETS 

Juvenile Picture and Text Books 
163. Western Prtg. @ Litho, Co., Poughkeepsie, N. Y.; 164. 
Connecticut Printers, Inc., Hartford, Conn.; 165. Western Prig. 
& Litho. Co., Poughkeepsie, N. Y.; 166. Connecticut Printers, 
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Inc., Hartford, Conn.; 167. Stecher-Traung Litho. Corp., San 
Francisco; 168. Consolidated Litho. Corp., L. I., N. Y. 


e Trade, Text, other Books 

169. Stecher-Traung Litho. Corp., San Francisco; 170. Photo- 
press, Inc., Broadview, Il.; 171. Polygraphic Co. of America 
Civic Ptg. Co., N. Y. C.; 172. The Regensteiner Corp., Chicago; 
173. A. D. Steinbach & Sons, Inc., New York; 174. Wheelwright 
Litho Co., Salt Lake City, Utah. 


Book Jackets 
175. Bass Litho. Co., Knoxville; 176. Forbes Litho. Mfg. Co., 
Sub. of Diamond Natl. Corp., Boston; 177. The Baughman Co., 
Richmond; 178. Meredith Publishing Co., Des Moines; 179. 
The Regensteiner Corp., Chicago; 180. Stecher-Traung Litho. 
Corp., San Francisco. 


School Yearbooks 
181. Newsfoto Publishing Co., San Angelo, Tex.; 182 and 183. 
Wheelwright Litho. Co., Salt Lake City; 184. Taylor Publishing 
Co., Dallas; 185. Newsfoto Publishing Co., San Angelo, Tex.; 
186. New City Printing Co., Union City, N. J. 


MAGAZINES & HOUSE ORGANS 
Complete Publications 
187. Rapid Blue Print Co., Litho. Div., Los Angeles; 188. Judd 
& Detweiler, Inc., Wash., D. C.; 189. Wm. G. Johnson Co., 
Pittsburgh; 190. R. R. Donnelley @ Sons Co., New York; 191. 
A. Carlisle @ Co., San Francisco; 192. Frye & Smith, Ltd., San 
Diego. 


Covers Only 
193. Photopress, Inc., Broadview, Ill.; 194. Herst Litho, Inc., 
New York; 195. Western Litho. Co., Wichita; 196. Photopress, 
Inc., Broadview, Ill.; 197. Federated Litho.-Pinters, Inc., Prov- 
idence, R. I.; 198. Rufus H. Darby Prtg. Co., Inc., Washington, 
: 1 ee, 


Signatures and Inserts 
199, Niagara Litho Co., Buffalo; 200, Central Litho. Co., Cleve- 
jand; 201. Strobridge Litho. Co., Div. H. S. Crocker Co., Inc., 
Cincinnati; 202. Hillside Press, Los Angeles; 203. The Olsen 
Publishing Co., Milwaukee; 204. Safran Printing Co., Detroit. 


MAPS—All Kinds 
205 and 206. Ketterlinus Litho. Mfg. Co., Primos, Pa.; 207. 
Stecher-Traung Litho. Corp., Rochester, N. Y.; 208. Western 
Prtg. @ Litho. Co., Poughkeepsie, N. Y.; 209. Continental Litho. 
Inc., St. Louis; 210. 4. Hoen & Co., Baltimore. 


Menus, Programs and Announcements—All 
211. The E. F. Schmidt Co., Milwaukee; 212. Pictorial Offset 
Corp., New York; 213. The Fox Press, Inc., Hartford; 214. 
Herbick @ Held Prtg., Co., Pittsburgh; 215. Philipp Litho. Co., 
‘Grafton, Wis.; 216. The Crane-Howard Litho. Co., Cleveland. 


CARDS 
Greeting Cards—Published (Stock) 
217. Crane-Howard Litho. Corp., Cleveland; 218. Central Litho. 
Co., Cleveland; 219. Crane-Howard Litho. Co., Cleveland; 220. 
American Color Process Co., Cleveland; 221. H. S. Crocker Co., 
Inc., San Bruno, Cal.; 222. Strobridge Litho., Co., Cincinnati. 


Greeting Cards—Private 
223. Drum Litho., Inc., New York; 224. R. M. Rigby Prtg. Co., 
Kansas City, Mo.; 225. Herbick @ Held Prtg. Co., Pittsburgh; 
226. Wetzel Brothers, Milwaukee; 227. Southern Prtg. Co., Ltd., 
Montreal Div., Montreal; 228. Gazette Prtg. Co., Ltd., Montreal. 


Pictorial Post Cards 
229. H. S. Crocker Co., Inc., San Bruno, Cal.; 230. Dexter Press, 
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Inc., West Nyack, N. Y.; 231. H. S. Crocker Co., Inc., San 
Bruno, Cal.; 232. Colourpicture Publishers, Inc., Boston; 233. 
H. 8S. Crocker Co., Inc., San Bruno, Cal.; 234. Dexter Press, Inc., 
West Nyack, N. Y. 


Combination Greeting Cards (more than one process) 
235. Colourpicture Publishers, Inc., Boston; 236. Ft. Dearborn 
Litho. Co., Chicago; 237. The Fox Press, Inc., Hartford; 238. 
Gibson Greeting Cards, Inc., Cincinnati; 239. Powell and White, 
Cincinnati; 240. The Hennegan Co., Strobridge Litho. Co. & 
Gibson Art Ce., Cincinnati. 


CALENDARS 

Stock Calendars 
241. Ketterlinus Litho. Mfg. Co., Primos, Pa.; 242. Brown @ 
Bigelow, St. Paul; 243. U. O. Colson Co., Paris, Ill.; 244. 
Joseph Hoover & Sons Co., Phila.; 245. Brown & Bigelow, St. 
Paul; 246. Joseph Hoover & Sons Co., Phila. 


Custom-Built Calendars 
247. W. A. Krueger Co., Brookfield, Wis.; 248. R. M. Rigby 
Printing Co., Kansas City, Mo.; 249. Stecher-Traung Litho. Co., 
Rochester; 250. U. S. Prtg. @ Litho. Div. of Diamond Nail. 
Corp., N. Y. C.; 251. Herst Litho, Inc., New York; 252. Jorgen- 
son & Co., San Francisco. 


Engagements and Diary Calendars 
253. William G. Johnston Co., Pittsburgh; 254. H. S. Crocker 
Co., Inc., San Bruno, Cal.; 255. Homer H. Boelter Litho., Holly- 
wood, Cal.; 256. Allegheny Litho. Corp., Pittsburgh; 257. The 
Hennega nCo., Cincinnati; 258. Runkle-Thompson-Kovats, Inc., 
Chicago. 


ART PRINTS—ALL 
259. Jahn & Ollier Engraving Co., Chicago; 260. Forbes Litho. 
Mfg. Co., Sub. of Diamond Natl. Corp., Boston; 261. Moebius 
Printing Co., Milwaukee; 262. The Veritone Co., Melrose Park, 
Ill.; 263. U. S. P@L Div. of Diamond Natl. Corp., Mineola, 
N. Y.; 264. Rolph Clark Stone Ltd., Toronto. 


DECALCOMANIAS—AIll 
265-270. The Meyercord Co., Chicago. 


METAL LITHOGRAPHY — (See Metal Decorating Section) 


SPECIALTIES AND NOVELTIES 

Playing Cards, Book Matches, Premiums and Miscellaneous 
Paper Products 
277. Einson-Freeman Co., Inc., L.1.C., N. Y.; 278. Kaumagraph 
Co., Wilmington, Del.; 279. Eureka Specialty Prtg. Co., Scran- 
ton, Pa.; 280. Dexter Press, Inc., West Nyack, N. Y.; 281. U.S. 
Playing Card Co., Cincinnati; 282. Lutz & Sheinkman, New 
York. 


Lithography on Textiles, Vinyls, Plastics, Foil, Acetates, etc. 
Cloth Book Covers and All Other Non-Paper Materials except 
Metal. 

283. The A. H. Pugh Prtg. Co. & Lithocolor, Inc., Cincinnati; 
284. Schmidt Litho. Co., San Francisco; 285. Photopress, Inc., 
Broadview, Ill.; 286. 4. Hoen & Co., Baltimore; 287. The 
Veritone Co., Melrose Park, Ill.; 288. Tri-Arts Litho Co., Inc., 

Cleveland. 


LITHOGRAPHER’S OWN PROMOTION 

All Lithographed Material Used for Self-Advertising and to 
Promote Lithographer’s Own Services. 
289. Standard Publishing Co., Cincinnati; 290. U. S. P. & L., 
Div. of Diamond Natl. Corp., Cincinnati; 291. The E. F. 
Schmidt Co., Milwaukee; 292. W. A. Krueger Co., Brookfield, 
Wis.; 293. Litho-Krome Co., Columbus, Ga.; 294. Columbus 
Bank Note Co., Columbus, O.* 
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Fort Sumter 
Fired Upon! 


THE WAR BEGINS! 


By H. H. Slawson 


Chicago Correspondent 


OMMEMORATION of the Centennial of the 

Civil War, now if progress, has produced and, 
during the next four years, avill doubtless continue to pro- 
duce a varied host of souvenirs of the great struggle be- 
tween the states which started at Fort Sumter just 100 
years ago this month. 

One of the most interesting of these souvenirs which 
has, to date, come to our attention is a lithographed repro- 
duction of wartime issues of Harper’s Weekly. This is 
being published on a week by week basis with plans, 
according to the publishers, “to continue publication as 
long as the demand lasts.’’ Chief sponsor of the project, 
so heavily dependent on the offset process, is Willard D. 
Archie, publisher of the Shenandoah (la.) Evening Sen- 
tinel. Mr. Archie is also a member of the Iowa Civil War 
Centennial Commission, one of numerous groups created 
by many state legislatures to direct observation of the 
centennial in their respective areas. 

To produce the reissue of Harper’s Weekly an inde- 
pendent organization, Living History, Inc., was created 
with David Archie, son of the newspaper publisher, as 
president. The junior Mr. Archie is a Princeton grad- 
uate, a one-time associate editor of Look and currently 
editor of The Iowan magazine, published by his father. 
The project has the approval and complete cooperation 
of Harper & Bros., original publishers of the weekly 
magazine which became a monthly in 1914. 

The first offset re-issue of the historic news weekly was 
mailed at Shenandoah last Dec. 19, it being a reprint of 
the original issue Dec. 29, 1860. That 10-day difference. 
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it was explained, was a concession to historical accuracy, 
involving the fact that editors of Harper's Weekly in 
1860 worked on a 10-day deadline. 

The succeeding weekly reprints carry, page for page, the 
complete contents of the original, 16-page, tabloid-size 
forerunner of modern photo-journalism. Mr. Archie was 
reluctant to name the lithographing firm which handles 
the printing. No technical printing problems were in- 
volved, this being largely a “‘shoot and run” job. Lithog- 
raphy was selected because of the unique ability of the 
process to reproduce antique subjects realistically. In 
the interest of further accuracy the paper used is the 
same kind as that used for the original weekly 100 years 
ago. 

Mr. Archie had one complaint, however. ‘Modern job 
presses,” he stated, “cannot normally work ‘four-up’ in 
the dimensions of the original publication” (which is 
11 x 16”). His determination to keep the reproductions 
similar in every detail to the 100-year old original has 
proved to be a rather expensive decision, since a reduction 
of one inch in length, Mr. Archie noted, would have 
saved nearly one-third in press charges, 

He reported a very flattering response to the project. 
The first issue went to “just short of 1,000 paid sub- 
scribers,” he stated. Direct mail is being used to present 
this souvenir to libraries, colleges, high schools, Civil War 
“buffs” and other likely prospects. Advertisements have 
been placed in magazines of historical or cultural interest. 

An interesting footnote to printing history, emphasizing 

(Continued on Page 114) 








Special ML Staff Report 
N what percentage of jobs does the lithographer 
specify the paper stock to be used? What types 
of paper are being used by lithographers and which are 
the most popular? How much colored paper is being used 
in our industry? 

To get the answers to these questions, Modern Lith- 
ography last month completed an extensive survey of 1,000 
litho shops in all sections of the country. A total of 346 
lithographers returned the questionnaire, representing 35 
percent of the total. The survey covered not only all 
sections of the country, but city and suburban shops and 
plants in all size categories. The returns, from all parts 
of the U.S., were from 151 small shops (1 to 19 em- 
ployes) ; 144 medium shops (20 to 100 employes) ; and 
50 large shops (100 or more employes). 

A similar survey by this magazine, more than a decade 
ago, showed that, in an overwhelming number of shops, 
the lithographer himself, rather than the printing buyer, 
is the man who chooses the paper for the job. Last 
month’s survey confirmed this fact, with 82 percent of 
those replying declaring that they specify paper. Nearly 
half the lithographers said they specify paper on nine out 
of 10 jobs. ML asked the additional question: “Under 
what circumstances does the buyer specify paper stock ? 

This question drew a variety of replies. Dominant 
among the situations in which the customer specifies paper 
are the following: 1. When the customer is an advertis- 
ing agency or publisher, 2. When the customer supplies 
the stock, 3. When the job is open to competitive bids 
and-4. To match previous jobs. 

The question elicited an interesting group of comments, 
ranging from the statement (in only four percent of the 
replies) that the customer specifies “all’’ paper used to 
the comment that “the smart boys at the agencies are the 
only ones who specify.”” A big number of lithographers 
said they pick the stock in virtually every case. Here 
are some of the other reasons why the customer occa- 


1. On approximately what percentage of jobs 
do you (the lithographer) specify the paper 
stock to be used? Answer: 82% 

On what percentage does customer specify? 
Answer: 18% 


ML Survey Shows 82% of 


sionally specifies the paper to be used, not always to 
the satisfaction of the lithographer: 
“Mostly women who ‘saw a pretty color in a book.” 
—San Francisco. 
“Only when a paper salesman uses pressure.” 
—Louisville. 
“When the customer wants a special watermark.” 
—Boston. 
“When he has had something before that he likes. 
Usually doctors, lawyers and insurance companies like to 
specify.”—San Juan, P.R. 
“For Christmas cards.’-—Montgomery, Ala. 
“When a paper salesman has sold the customer a bill 
of goods.” —St. Louis. 
“When the color or mood of a specific sheet is tied in 
with the art.’’—Denver. 
“Usually when he is acquainted with w particular sheet.” 
—Indianapolis. 
“Mills and paper jobbers are going directly to pur- 
chasers of paper . .. even small users. This is a bad 
trend that should be fought! The only paper we have 
had trouble printing in the past two years was stock sup- 
plied or specified by customers who do not have tec"-nical 
knowledge necessary to buy. They are aided by eager- 
beaver mill reps or money-hungry jobber salesmen, neither 
of whom know what they are doing!’’—Chicago. 
“Large consumers specify stock, in collaboration with 
us.’ —Atlanta. 
“When a particular color or texture is desired.” 
New York. 


“For letterheads or annual reports.’’-—Milwaukee. 





“Because of overlapping directorships in insurance com- 
panies and paper mills.’—Hartford, Conn. 

The second question asked participants in the survey 
was to check in a list of 12 kinds of paper stocks, those 
that they “use in significant quantities during the course 
of a year,” and to indicate “the three most used paper 
stocks in your shop.” 

The percentage using the various types of paper are 
shown in the accompanying table. The three most widely 
used are book (specified in 89 percent of the answers) ; 
coated offset (81 percent); and sulphite bond (77 per- 
cent). At the other end of the table, it is noteworthy 
that foil and newsprint are just beginning to make an 
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Lithographers Specify Paper 


impact in our industry, nine percent using foil, and 15 
percent using newsprint. Recently improved laminating 
and lithographing techniques are expected to bring an 
increased use of foil in the coming months, and the 
web-offset boom is expected to bring a similar increase 
in the use of newsprint. 


Note, too, that gummed paper, once a dreaded scourge 
to most lithographers, now is being run (presumably suc- 
cessfully) by nearly a third of those replying to ML’s 
questionnaire. Undoubtedly the major improvements in 
applying adhesives in recent years, have removed most 
of the worries about running gummed stock through a 
press where so much water is present. 


Another development in offset that still is in its in- 
fancy is the use of colored stock. Although three percent 
of the replies indicated that colored stock is used in 50 
percent or more jobs (two shops even checked the 80 
percent category), the average use of colored stock in 
the survey was only 15.5 percent. Biggest users of col- 
ored stock, of course, are the producers of rotary business 
forms. It may be assumed, from the survey, that the 
recent efforts of ink and paper companies, to promote 
the use of special colored inks with a coordinated set of 
tinted paper has not yet made its full impact on the in- 
dustry, although it is apparent that the use of colored 
stock has grown in recent years. 


In analyzing the survey answers as to correlation of 
size of plant and geographical location with selection of 
paper and use of various kinds of stock, the ML staff 
found no definite relationships; the answers and percent- 
ages being pretty much of the same order, regardless of 
size of plant or its location. The only exception is that 
more colored stock is apparently being used by the small 
and medium sized plants than by the larger firms. Most 
ot the big plants, to judge by the survey, use colored 
paper on less than five percent of their jobs, with the 
exception, in a few instances, of large bank stationers 
who use colored paper on three-quarters of their jobs. 


The editors would like to thank all those lithographers 
who took the time to fill out and return the question- 
naire. The staff plans to conduct other surveys in the 
months to come. Readers with ideas for survey topics 
should send their suggestions to the editor.* 
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2. What types of paper are you using in sub- 
stantial quantities during the course of a 





Type Paper _ Percent Lithogs. 
Using 
Book 89% 
Coated Offset 81 
Sulphite Bond 77 
Cover 63 
Bristol 62 
Rag Content Bond 61 
Envelope 37 
Gummed 31 
Ledger 29 
Light weight 15 
Newsprint 15 
Metallic or Foil 9 








3. What are the three most often used paper 
stocks in your shop? 


Type Paper 


Percent Lithogs. 


Rank 


Book 
Coated Offset 
Sulphite Bond 
Rag Content Bond 
Bristol 

Cover 

Envelope 
Gummed 
Newsprint 

Ledger 

Light Weight 
Metallic or Foil 











HE 30th annual National Pack- 

aging Exposition, sponsored by 
the American Management Associa- 
tion, drew more than 30,000 persons 
to Chicago’s new McCormick Plac: 
exposition center April 10-13. 

Spread out over four acres of floor 
space, all on one level, were 372 
exhibitors, including numerous lithog- 
raphers, printing ink makers and 
other suppliers to the litho trade. In 
their various displays an unexcelled 
opportunity was offered for study at 
one time of the entire packaging in- 
dustry — machines and equipment, 
materials, supplies, methods, services 
—everything, in fact, that the na- 
tion’s sixth largest industry requires 
to make its products. 

From the printer’s standpoint, the 
accent in packaging is on color, a 
field in which lithography has pre- 
eminent position. It always has been 
on color and in the years ahead, say 
the experts, color is destined to play 
an increasingly important part in 
packaging. That, they assert, is be- 
cause of two developments: the swift 
rise of shopping centers and the ex- 
pansion of self-service merchandising. 

At the packaging conference held 
in conjunction with the exposition 
two speakers in particular dwelt on 
these: two factors that are changing 
consumer buying habits and forcing 
greater attention to color in packag- 
ing. Lithography, it seems apparent, 
can play a big part in what’s going on. 

In a symposium on the kind of 
package that succeeds in shopping 
centers, Julian F. Barksdale, vice 
president of a Philadelphia confec- 
tionery firm, Stephen F. Whitman 
& Son, stated that in 1960 there were 
4,500 of these new retail distribution 
centers around the nation, while an- 
other 1,500 are in the planning stage. 
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Accent Is on Color at Packaging Show 


By 1965, he figured, there will be 
approximately 8,000 in operation. 
Dominating these centers, he went 
on, are super food marts where self 
service has long been established, also 
variety stores and chain drug stores, 
both of which are fast swinging to 
self service. This, he asserted, is ne- 
cessitating a change in the type and 
design of consumer packages for use 
in these stores. Among the five basic 
criteria for self-service packages 
which he discussed, he placed strong 
emphasis on color. 
“The color of a package,” he said, 
“must be appealing. It must stand 
out enough to stop the passing glance 
of the consumer. And color must in- 
vite a second glance at the package 
and its contents.” 


Self-Service Theme 

An executive of S. H. Kress & 
Co., N. J. Jones, laid further stress 
on the need for packages that encour- 
age the customer to serve himself in 
the variety store. There are more 
than 23,000 such stores in the U. S. 
and during 1961, he said, another 
930 will be opened. About 42 percent 
of these are completely self-service 
and most of the newcomers are in 
the new shopping centers. They sell 
an infinite variety of products and 
they’re all looking for goods packaged 
in containers that sell themselves. He 
suggested that the printer, as well 
as the manufacturer of the product, 
the package designer and the adver- 
tising agency, would do well to con- 
sult with variety store buyers on the 
sort of package that succeeds in the 
shopping center. 

The symposium did not yield much 
on printing as such, but one man, 
Gerald E. Thomas, frozen foods 
manager for Campbell Soup Co., as- 


sured his audience that printers do 
their very best to reproduce the pre- 
cise gradations of color asked for by 
the package designer. As evidence of 
this, he told how printers now have 
instruments that can measure color 
right on the press, so true color can 
be maintained to the end of the run. 
Still, no matter how good the printer 
may be, he said, you still have to 
select the right color and use it in 
the right place. “In Hong Kong, for 
example your package won’t sell any- 
thing if there’s any blue on it. That’s 
because blue is associated with death.” 

Rothchild Printing Co., New York 


City letterpress and lithographing 


firm, has fallen in step with the trend 


to color. mshi 
Testing New Products 

In the display of products devel- 
oped by the company’s research, copy 
and art staff were special sampling 
cartons for use in introducing new 
products to new markets, Also shown 
were product envelopes, printed and 
die cut, to display merchandise, and 
new packages geared to the trend 
toward rack merchandising on peg 
boards or other hanging devices. 
Shown, too, were several new sur- 


faces, created for attention value. 


At the Anaconda Aluminum Co. 
booth, introduction of spiral-wound 
foil can, using laminated aluminum 
foil in place of conventional tinplate 
which 
lighter 


steel, and steel aluminum, 


makes ___less-expensive and 
weight cans, were featured. 

In addition, rigid foil containers 
for new packaging applications, were 


on view. 


St. Regis Paper Co.’s carton divi- 
sion showed several of its award 


winning cartons, also a consumer 
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box which converts to a serving tray, 
a pop-out carton for golf balls and 
other novelty designs. For the second 
time at an AMA show, the company 
demonstrated its polarscope, an in- 
strument that measures the graphic 
impact of a package’s type, color and 
illustrations. Pretty nearly everybody 
who came along wanted a_ peek 
through it. Products of ten other 
St. Regis divisions were also shown. 

Another crowd-stopping _ instru- 
ment was demonstrated in the Mil- 
print booth. Known as a visiometric 
comparator, it’s an electronic device 
for scientific the 
visual impact of packages, products 
and advertisements. An attachment 


measurement of 


measures the ease and speed of rec- 
ognition of design elements within a 
range of 50 milliseconds to 10 sec- 
onds. Representatives of the manu- 
facturer explained that it helps in 
pre-testing and proving the visual 
efficiency of a newly created package 
design. 

Rossotti Lithograph Corp., North 
Bergen, N. J., had pictures of its 
recently installed Miehle  six-color 
offset press and salesmen. led from 
this into the exhibit’s theme, “New 
Color Magic For Sell-on-Sight Pack- 
ages.” 

Diamond-National’s Gardener di- 
vision at Middletown, O., centered 
its presentation on a six-part “‘per- 
suasive packaging” service, which in- 
cludes “problem answering packaging 
counsel; market research; structural 
design; graphic design; mechanical 
production facilities and ‘proof-of- 
pudding’ package testing.” In one 
corner of the booth was an impressive 
display of the 17 packages which won 
first awards or merit awards in the 
1960 Folding Carton Competition of 
the Folding Paper Box Association. 


‘More Miles for the Dollar’ 
Theme of the Forbes Lithograph 
Co. exhibit was “More Miles For 
Your Packaging Dollar,” with em- 
phasis on the Chelsea, Mass., firm’s 
design, construction, and production 
service. U. S. Printing & Lithograph- 
ing Co., division of Diamond-Na- 
tional Corp., reminded visitors that 
“Color Printing Is Our Baby” and 
had plenty of samples of what the 
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company does for the package buyer. 
Color printing was also the central 
theme in the presentation of another 
litho firm, F. N. Burt Co., of Buffalo. 

A big illuminated sign over the 
Olin Mathieson Chemical Corp.’s 
carton division booth, informed the 
world that this was a “Launching 
Pad For Profitable Packaging.” In 
step with this up-to-the-minute touch 
the included 
rockets, satellites and space stations 


decorations simulated 
attended by girls in space suits. And 
then there was Kokomo, chimpanzee 
star of TV and movies, dressed in a 
space suit and, if you cared to listen, 
eager to tell you his version of the 
recent rocket trip of that Russian 
monkey named Ham. Among new 
paper products shown, of interest to 
lithographers, was a wrapping tissue 
for luxury product wrapping, a light- 
weight printing paper for package 
inserts and a clay-coated extra-white 
board for better printing. 

Foils and films for packaging were 
shown in profusion by the Du Pont 
Co., Aluminum Company of Amer- 
ica, Kaiser Aluminum and Chemical 
Corp., Union Carbide Plastics Co., 
Reynolds Metal Co. and others. One 
impression conveyed was that lithog- 
raphers will do well to keep in touch 
with these new materials. Some of 
them will be important for offset 
printing of packages. 

Alcoa’s vice president, L. P, Fav- 
orite, announced that it plans to re- 
enter the printed aluminum foil 
business later this year. Alcoa will 
have the foil printed by R. R. Don- 
nelley & Sons Co., which is con- 
structing a new building in Chicago 





designed especially to meet Alcoa’s 
requirements, he stated. 

Reynolds Metal Co. displayed a 
sample roll of aluminum foil 7144” 
wide, the widest ever made, and an- 
nounced that full scale commercial 
production has been started. First 
user of this new wide foil is a Chicago 
converter who is employing it for 
laminations. 


World's Largest Roll of Tape 

Not to be outdone on the point of 
size, Minnesota Mining & Mfg. Co. 
displayed “the world’s largest roll of 
filament tape,” a 2,000-Ib. roll for use 
in re-enforcing shipping containers. 
3M’s new “color key” proving sys- 
tem also got considerable attention 
from visitors. 
Co. 


duced a “Fluorvar” overprint varnish 


American Cyanamid intro- 
to be used in combination with its 
Calcofluor-treated paper board to pro- 
duce a brighter white in paper board. 
Lawter Chemicals, Chicago, talked 
fluorescent inks and had a proof press 
for demonstration of the effectiveness 
of ink made with one of its newly 


developed eye-catching fluorescent 
pigments. 

Sun Chemical Corp.’s General 
Printing Ink division emphasized 


color, of course, and reminded visitors 
that it has recently retained the serv- 
ice of Faber Birren for consultation 
on color trends. 

Interchemical Corp.’s printing ink 
division had a large exhibit of inks 
for package printing, including a new 
“Poly-set” ink for instant drying and 
other time-saving steps. Sinclair & 
Valentine Co. told of its “trailblaz- 

(Continued on Page 126) 


Some of the packages displayed at the Reynolds Metals booth. All use foil. 


















EB-offset has been in the news more and more 

in the past year. Not everyone in our industry 
realizes that, at Rochester Institute of Technology, a 
web-offset test plant has been in operation for 10 years, 
with complete facilities.and equipment for newspaper pro- 
duction. The laboratory, which is staffed by a fulltime 
research and production crew, publishes a regular weekly 
tabloid on its web-fed press. 

Recently RIT announced that it is enlarging its web- 
offset training program to meet the increased demands 
for offset newspaper publications. Eighteen trainees from 
the R. Hoe & Co., sales and engineering staff, along with 
three from the American Newspaper Publishers Associa- 
tion Research: Institute recently made up the largest group 
from a single company ever enrolled at RIT (see photos 


RIT expands web 





training program 


below). Three one-week courses (seven trainees a week ) 
were conducted. These special courses have been estab- 
lished to handle intensive training sessions for small 
groups. Separate sessions cover management and sales, 
engineering, and operation of equipment. RIT reports 
that a minimum of lecture classes are held, with a max- 
imum of demonstration and laboratory workshop sessions. 

Increased interest in the offset process—including web- 
offset—on the part of small and large newspaper pub- 
lishers, is largely responsible for the expanded program. 
The courses cover all steps from copy preparation, type- 
setting and pasteup through stripping, platemaking and 
presswork. Production of the RIT weekly Reporter is 
integrated into the course to provide actual production 
experience.« 











Automatic Film Processors 


N the photographic reproduction 
I procedure, development of the ex- 
posed film consumes a considerable 
amount of time. For example, line 
exposures for same size copy average 
about 20 seconds; however complete 
processing, which includes develop- 
ing, stopping, fixing and washing, 
will seldom be less than five minutes. 
Batch processing of more than one 
film can reduce this time to some de- 
gree but there are practical limits. 
An important factor affecting pro- 
cessing, particularly with” continuous 
tone materials, is the rate and degree 
of agitation. Minor changes of agi- 
tation on color separation films can 
often mean the difference between an 
acceptable and an unacceptable nega- 
tive. 

In the commercial field, movie, 
color and amateur film processors 
were forced into automatic processing 
to insure consistency and to increase 
production standards. Facing similar 
problems, graphic arts users are now 
looking toward automatic processing 
to solve the many problems and var- 
iables inherent in tray processing. It 
is the purpose of this article to give 
a brief review of this equipment, to 
include the Lithoflo Processor, the 
Fisher Spray Processal, nitrogen 
burst equipment and the Crosfield 
Gammatron,. 


1. Lithoflo Processor 

The Lithoflo Processor is manufac- 
tured by the Haloid Xerox Co. Inc., 
Rochester. In one cycle it automatic- 
ally develops, fixes, and washes cut 


By John M. Lupo, Jr. 


Di-Noc Chemical Arts, Inc. 


sheet film and negative papers. The 
unit will accept any size film or paper 
from 8 x 10” to 20 x 25”. 


The negative material feeds into 
one end of the processor and travels, 
via belts and rollers, in a predeter- 
mined time sequence through develop- 
ing, fixing and wash tanks before 
emerging at the other end to be hung 
up to dry. When uniform processing 
time is used, more than 150 20 x 25” 
sheets can be automatically devel- 
oped, fixed and washed in an hour. 
A variable speed control permits de- 
veloping time to be set at any point 
between 60 and 360 seconds. The 


Figure 1. Haloid Lithoflo Processor. Cross 
section view shows film passage through 
the unit. 
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Figure 2. 


Haloid Lithoflo Processor. 
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Lithoflo holds 17 gallons of develop- 
er and is constantly replenished by 
gravity feed from a three-quart bot- 
tle. Film travels through the 28-gal- 
lon hypo tank in two to 12 minutes, 
depending on the dial setting. It is 
first washed, this operation taking 
from one to six minutes. (Figures 1 
and 2). 

A water jacket surrounds the de- 
veloper tank, and provision is made 
for attachment of a Pako-Temp or 
equivalent device to furnish accur- 
ate temperature control within + 1 
degree F. Uniform agitation is pro- 
vided by the movement of belts and 
rollers within the developing solu- 
tion. 


2. Fisher Spray Processal Unit 

The Processal Unit (Figures 3 
and 4) is manufactured by the Oscar 
Fisher Co.. Newburgh, N. Y. This 
unit is essentially a roll film proces- 
sor and is manufactured in two 
models to accept width of 20”, oper- 
ating at speeds up to 10 feet a min- 
ute. This machine not only processes 
any photosensitive film or paper (in 
roll form) but also dries and rewinds 
the film on a take up roll as well. 

Processing is accomplished — by 
means of spray immersion agitation. 
A fan-like spray is caused to pass 
through the solution and the develop- 
ing and fixing operations are acceler- 
ated by 
Spray washing is provided to expe- 
dite removal of hypo. Drying is by 


approximately five times. 


means of an air squeegee and turbu- 
lent heat recirculated air. The Spray 


4] 











Figure 3. Fisher Spray Processall. 
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Figure 4. Cross section of Processall: 1. 
Cassette, 2. Light tight cover, 3. Cover 
handle, 4. Developer tank, 5. Hypo tank, 
6. Hypo eliminator or hypo tank, 7. Wash 
tank, 8. Dryer roller, 9. Drying chamber, 
10. Blower housing, 11. Drive roller, 12. 
take up reel. 


Processall is operated in full light ex- 
cept for the loading of the cassette. 


3. Nitrogen Burst Development 

To many graphic arts users nitro- 
gen burst equipment is thought to 
be new but actually its commercial 
application dates back many years. 
At present it is standard equipment 
for color film and print processing. 

Nitrogen burst accomplishes two 
things: (1) uniform agitation, and 
(2) removal of by products formed 
during development. Small bursts of 
nitrogen gas bubble through the 
chemical solution tanks at set inter- 
vals controlled by an automatic tim- 
er. As they move past the film or 
paper, they remove by products and 
allow fresh solution to work on the 


42 


surface of the film. The cost of the 
nitrogen used is extremely small and 
the gas is completely safe anywhere. 

Processing of continuous tone films 
for color separation is quite critical. 
Variations in agitation constantly 
plague the photographer and it is for 
this use that nitrogen burst equip- 
ment is primarily designed. 

There are many manufacturers of 
this type of equipment, too numerous 
to list here. The unit illustrated in 





Figure 5. Leedal Nitrogen Burst Sink. 


Fig. 5 is manufactured by Leedal 
Inc., Chicago. 


4. The Crosfield Gammatron 
Unquestionably the most unique 
automatic processor is the Gamma- 
tron. For continuous tone use the 
density range of the film is measured 
during development by an infra-red 
densitometer which is built into the 
tank, When the emulsion has reached 
the correct density, the film is auto- 
matically placed in a stop bath. Cros- 
field claims accurate and consistent 
control of density range to within 
1.5 percent variation. The design of 
the Gammatron is such that it com- 
pensates for variations in emulsion 
contrast and is not dependent on 
time, temperature, developer activity 
or agitation. The machine is suitable 
for plates or film, continuous tone or 
halftone negatives or positives, X-ray 
film or scientific plates. It also fea- 
tures nitrogen burst agitation and 
automatic replenishment. (Figures 6 
and 7). 
Two small control patches repre- 
senting the required end densities are 
exposed near the edge of the plate or 








Figure 6. Gammatron. Operator removes 
negative from developing hangar. 














Figure 7. Gammatron Diagram: 1. Plate 
and film hanger, 2. Developer replenish- 
er, 3. Density wedge control, 4. Devel- 
oper tank (with built-in photo-electric 
cell), 5. Stop tank, 6. Enclosed power 
unit (containing drive and scanning unit), 
7. Nitrogen burst supply (with hose-type 
connection). 


film. Superimposed on the control 
patches in the Gammatron are two 
reference patches having a density 
difference equal to the required den- 
sity differences of the control patches. 
The plate or film is slipped on to a 
special hanger (maximum size 14 x 
18”) and when the operator presses 
a button an electric motor lowers it 
into the developing tank, 


(Continued on Page 126) 
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Mapmaker William J. Allbright makes transition 


from MAJOR to MAYOR 


By Mike Geary 
Washington Correspondent 
AJOR William J. “Joe” Allbright, who recently 
retired from government work after 25 years of 
service in all phases of mapping and map reproduction, 
has been elected mayor of Heber Springs, Ark., a resort 
town near Little Rock. Widely known by lithographers 
in the Washington, D. C. area and in mapping circles 
on three continents, Major Al'bright’s last military duty 
before retiring was that of Army Map Service liaison 
officer to the Aeronautical Chart and Information Center 
at St. Louis. 
The photos on this page show just a few of the high- 
lights in the major’s colorful mapping career. Born in 





Athens: Major Allbright (top row, sec- 
ond from left) with members of Greek 
Army Geographical Service. Others in- 
clude Cy Finley, AMS; and Col. F. O. 
Diercks, CO, AMS; (front row, second 
and third from the left.) 


Madrid: Col. Diercks, Yates Dameron, 
AMS; and Major Allbright (from left) 
with Spanish mapping delegation. 


Tokyo, 1951: Major William J, Allbright (far 
right) at banquet in honor of Prince Lee Eun. 





Green Forest, Ark., in 1911, he was schooled in Arkansas, 
joining the Army in 1930. He served for a while in 
Hawaii, studied at the West Point Prepartory School, 
joined the 9th Engineer Squadron at Fort Riley, then 
attended map school at Fort Belvoir, Va. He left the 
service in 1936 for civilian employ, rejoining the Army 
in 1942, serving throughout the war as a photomapping 
officer and a topographic engineer. A capsule review of 
his career since then looks like this: 
(Continued on Page 114) 
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S.R.O. at the Edgewater Beach as 


LTF Explains Research Program 
At Chicago Web-Offset Meeting 


By H. H. Slawson 


Chicago Correspondent 


HE annual meeting of Printing 
Industry of America’s web-offset 
section was a standing room only af- 
fair. An attendance of about 400 had 
been anticipated but when the gavel 
sounded for the first session April 19 
it was announced that registration 
had already exceeded 500. The final 
total was well over 600, according to 
George Mattson, of the PIA staff. 
Highlight of the three-day confer- 
ence at Edgewater Beach Hotel was 
a session at which the web-offset study 
project to be undertaken by the Litho- 
graphic Technical Foundation was 
explained. A lengthy discussion fol- 
lowed on the training program which 
the Foundation has been developing 
for more than a year. 

Paul Lyle, vice president, Western 
Printing & Lithographing Co., Rac- 
ine, and newly elected section presi- 
dent, reviewed the inception of the 
idea of a research program and traced 
its development until the go-ahead 
signal for this ‘“web-offset informa- 
tion survey” was given the Founda- 
tion in March. 

Substituting for Michael Bruno, 
LTF research director, who was ill, 
Charles Borchers, of the Glessner 
House research staff, explained that 
the goals of the survey are two-fold: 
(1) to gather all available informa- 
tion on web-offset and analyze this 
to determine fields where web-offset 
could profit from further knowledge; 
(2) to gather web-offset products, 
papers, inks, etc., from users to study 
with a view for improvements in 
methods and materials. 
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LTF Program 

The survey will attempt to follow 
seven steps, he said: (1) collect all 
published literature from trade maga- 
zines, organization proceedings, sci- 
entific sources, foreign publications, 
etc. (2) Gather information put out 
by manufacturers; (3) gather con- 
fidential reports issued to members by 
trade associations; (4) gather un- 
published reports on research and de- 
velopment work; (5) gather technical 
reports by engineers, trouble shooters, 
and the like; (6) test and evaluate 
reports on such things as ink mileage, 
makeready or down time, (7) assem- 
ble reports on the experiences of ex- 
perts closest to the problems. 

Retrieval of these bits of informa- 
tion from so many scattered sources, 
Mr. Borchers said, will not be easy. 
In initial stages correspondence will 
be relied on, Then visits will be made 
to suppliers and to plants of web 
equipment users. LT F’s experienced 
librarian will file all information sys- 
tematically for ready access in the 
analysis and evaluation stages. He 
promised that sources of the informa- 
tion gathered in the survey will be 
kept strictly confidential. 

“The success of this survey’ said 
Mr. Borchers, “depends in great part 
on the unpublished and confidential 
private information now in existence. 
To get it together is a great chal- 
lenge. We need your help for this. 
The outcome rests in your hands as 
well as with us who will handle the 
project.” 

Chairman Lyle stressed that the 
survey will reveal areas in which web- 
offset printers can profit from the in- 


formation turned up. The cost to the 
section, he said, will be approximately 
$21,000. This sum has already been 
provided through the higher than 
normal registration fee paid by those 
at the Chicago meeting. He also an- 
nounced that an advisory committee 
is to be appointed to work with LTF. 

During the ensuing discussion of 
“How To Train Web-Offset Press 
Crews,” Orin I. Brown, industrial 
relations director, Rand McNally & 
Co., who served as assistant chairman, 
remarked that with the advent of web 
offset, lithography has entered a sort 
of “blue sky” phase of its existence. 
He warned that printers should not 
put “the first screw ball who comes 
along” on the big presses, Rand Me- 
Nally, he said, gives web operators 
a training program, but even at that, 
they don’t have a free hand on assign- 
ments. The union decides who goes 
on the presses,” he said. 

“If you transfer a man from a 
shect-fed press,’ Mr. Brown went on, 
“vou will be disappointed. Unlearn- 
ing a former procedure is more difh- 
cult than learning a new one. The 
younger the man ts, the better. He 
must have the spirit of a speed demon 
because of the high speed of these 
presses, His physical condition is im- 
portant. His reflexes must be fast 
and a 250-pound man won’t do, Most 
of all he must be genuinely interested 
in his job. 

Father-Son Team 

“Don’t put two different personal- 
ities on the press. The first and sec 
ond man should have a sort of father- 
son relationship, Web press operating 


is a group deal all the way. One lazy 
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man is like a bad apple in the barrel. 
Each must help the others. If the 
press stops suddenly each must know 
where to jump and what to do.” 

Charles Shapiro, educational direc- 
tor of LTF, who presented the Foun- 
dation’s educational program for web- 
offset now shaping up, remarked that 
while employment in other industries 
is down, lithography has been short 
handed for a long time. “And now, 
just when we are screaming for skill- 
ed men,” he said, ‘‘along comes this 
new baby, web-offset, with its enorm- 
ous demand for more skilled work- 
ers.” 

The Chicago Lithographic Insti- 
tute, Rochester Institute of Technol- 
ogy and others are doing their best to 
supply skilled craftsmen, he said, and 
now web press manufacturers have 
asked LTF to develop training cours- 
es and text books for in-plant use. 
LTF’s initial response to this request 
has been a detailed trade analysis, 
he explained, to determine the what, 
how and why of web press operations. 
A preliminary 300-page report has 
been compiled and this may later run 
to 1,000 pages. 

Pressmen, Mr. Shapiro said, are 
intelligent but they have not been in- 
formed, So the analysis breaks down 
some 40 parts of a press and proceeds 
to acquaint the beginner with each 
part, step by step, in the maintenance 
and operation procedures. 

“This trade analysis has been re- 
viewed thoroughly,” said Mr. Sha- 
piro. “Nothing has been left to the 
imagination and you can be sure noth- 
ing has been left out. Time will tell 
what will be done with it, The train- 
ing instructions to go with the analy- 
sis will be ready by early summer. 
It will be simple to use in your in- 
plant training classes and I’m sure it 
will raise the level of the kind of men 
we need in lithography.” 


"Poor Public Image’ 

During the ensuing discussion per- 
iod the question was raised as to why 
it is not easy to interest young men 
in printing as a career. The reason, 
one speaker declared, is because of 
printing’s “poor public image.”’ One 
college man who took a job in a print- 
ing plant was advised, according to 
one statement, to keep his college 
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training in the dark. Don’t tell any- 
one you’re a college man,” he was 
instructed. 

Reference was made to the forma- 
tion of the Education Council for this 
purpose. The Chicago Lithographers 
Association’s recruitment plan for 
high school printing class graduates 
was explained and Western Printing 
& Lithographing’s scholarship _ pro- 
gram for boys who enter college with 
a promise to embark on printing on 
graduation was related. One speaker 
declared there are “fantastic oppor- 
tunities” to built a favorable image 
for printing among Boy Scouts and 
Junior Achievement companies. 

Wednesday’s opening session literal- 
ly got off to a bang-up start, when 
the first speaker, Emil G. Stanley, 
fired a couple of blanks from the 
trusty .44 he had strapped to his belt, 
to emphasize that ““We’ve got to wake 
up.” 

Mr. Stanley is head of Stanley 
Publishing Co., Chicago, which pub- 
lishes four monthlies, one quarterly, a 
number of annuals and other publica- 
tions including convention dailies. He 
told how the company reached its de- 
cision to use web-offset and the results 
from it, Ability to meet deadlines is 
one favorable result, he said, and the 
company can make more money with 
it. He advised printers to “talk in 
terms of your pluses, not prices,” 
when selling their web-offset service. 

The success of Lloyd Hollister, 
Inc., Wilmette, Ill., in producing 14 
tabloid and standard size weekly com- 
munity newspapers was related by 
Clifford H. Frazier, vice president, of 
the company. “It has been the answer 
to all our problems,’ he declared, 
“and the best thing about it is that 
our advertisers and subscribers want 
ity 

Rand McNally & Co., entered into 
web-offset for book and encyclopedia 
1955, Merlin Kirby, 
related. A second 
press was added in 1956 and last year 


printing, in 
plant manager, 
another was installed to handle an 
encyclopedia whose publisher asked 
for it after seeing how well a com- 
peting 
doing with his first press. “Web-off- 


encyclopedia publisher was 


set printing is now a large part of the 
service we offer our customers and 





we're in it to stay,” he declared. 
The first web-offset job, he related, 
was on the 30-volume Encyclopedia 


Americana. Some 26,000 pages had 
to be converted from letterpress. A 
building addition was erected and 
$1.5 million spent for new bindery 
equipment. Each run takes 1,750 tons 


of paper and 60 tons of ink, 


Problems Overcome 
have been plentiful. 
Among those mentioned by Mr. Kir- 
by were excessive plate cracking, lub- 


Problems 


rication oil fog, trouble with register 
for a perforator, need for a means 
for especially marking a government 
job, multitudinous testing of various 
inks until the 
found, and web breaks, “which are 


right formula was 
part and parcel of this business, He 
told how each trouble had been over- 
come in stride and paid high tribute 
to suppliers and equipment makers 
for their cooperation. He also dis- 
cussed prospects for future growth of 
web-offset printing “if we are pre- 
pared for it.” 
William C. 
manager of the Times-Herald-Record, 


Middleton, N. Y., 


“there are three things a man will 


Lundquist, general 


declared that 


lie about — his gas mileage, the size 
of a fish and web-offset printing.’ He 
told of his company’s use of web-off- 
set for production of two of its six 
newspapers, a story with which read- 
ers of this magazine are familiar. 

His company, Mr, Lundquist said, 
has been cooperating with varous sup- 
pliers on field tests for their products. 
One case involved tests of 48,000 
pounds of ink which resulted in re- 
ducing the ink bill by four cents a 
pound. He was warmly applauded 
when he declared that research of 
this nature “should come from this 
group.” 

‘The Alden Press, Chicago, operates 
two four-color Hantscho web-offset 
presses, for producing advertising 
literature, brochures, catalogs, etc., 
Charles A. Morton, vice president re- 
ported. By adjusting folders Alden 
has been able to develop a_ large 
variety of sizes that have enabled 
printing buyers to adopt new formats 
that can be used to gain the advant- 


(Continued on Page 125) 
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Who's Got a Secret 
Q: A number of trade shops are 
offering color corrected screen sepa- 
rations at extremely low cost. Are 
they using any secret or exclusive 
techniques not known to the trade? 
A. R. G., PHILADELPHIA 
A: To the best of my knowledge 
none of the purveyors of low-cost 
color separations are using any meth- 
od not generally known or available 
to the trade. Despife advertising 
claims about “exclusive” masking 
techniques, the chances are that these 
are some of the many methods re- 
corded in the trade literature. Oper- 
ations are often cloaked in secrecy, 
not to protect some exclusive devel- 
opment, but to avoid disclosure that 
the method in use is no different from 
that used by competitors. 


Very often the attempt at secrecy 
creates rather amusing situations. A 
recent experience is a case in point. 
A client of mine is a publisher of 
syndicated catalogs. He buys his color 
separations from a trade shop and 
furnishes these to the lithographer 
who makes the plates and prints the 
catalogs. One particular job was way 
off color and the printer blamed the 
separations. My client asked me to 
investigate the problem and deter- 
mine the cause of the poor result. 
The plates and the progressive proofs 
indicated that the lithographer had 
made a good translation of the val- 
ues in the halftone positives. In com- 
parison with 
separations, 


previous, satisfactory 


the suspected halftone 


























Are There Any Secret Color Techniques? 


By Herbert P. Paschel 
Technical Editor 





It is impossible for Mr. 
Paschel to give personal replies 
by mail, but all questions will 
be answered in this column as 
soon after receipt as possible. 
The columnist also is available 
to the trade as a consultant for 
more complex litho problems. 
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are one of the many methods re- 
to an entirely different color balance. 

The manager of the trade shop 
refused to discuss the technical details 
of his separating technique, claiming 
that it was a “secret” he could not 
disclose. He offered instead, to make 
a thorough investigation of the com- 
plaint and report on his findings. In 
about a week’s time he furnished 
completely new positives which, sub- 
sequently, proved to be satisfactory. 
But he did not bother to advise just 
what had been wrong with the first 
set. In his handling of this complaint 
he probably felt he adequately pro- 
tected his secret. But as far as I was 
concerned, he had no secret at all. 
What he didn’t know was that his 
chief technician had, many years be- 
fore, been my assistant when I su- 
pervised a litho plant. In this plant 
I had introduced a masking technique 
that had been made public in 1939 
and of which I was the co-inventor, 
My erstwhile assistant, now the head 


of the photo department of the trade 
shop, was using nothing more than 
the method he had learned from me. 
Some secret. 

In my work as a consultant I have 
personally set up several plants de- 
voted to short-run, low-cost color. 
In some instances, specialized equip- 
ment was designed and constructed, 
or existing equipment modified for a 
specific function. This is about the 
only area in which a claim for ex- 
clusiveness might be justified. There 
is no mystery about the techniques 
employed but, if there is any secret 
at all, it is in respect to the working 
standards and production controls 
and how to apply them effectively. 


Must I Know Math? 

Q: Is it necessary to know mathe- 
matics in order to use a densitometer 
for controlling color separations? 

J. A. B., Newark, N. J. 

A: For average production use, 
i.e., checking negatives and positives, 
calculating exposures, development 
time, etc., it is not necessary to be a 
mathematician. For involved research 
work, however, it would be necessary 
to be far more proficient, not only in 
mathematics, but in other sciences as 
well. 

If you understand the fundamen- 
tals of sensitometry and are reason- 
ably competent in handling figures, 
you should have no trouble with the 
simple computations involved in pro- 
duction control. Plotting curves is 


likewise not too complicated. Many 
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of the computations have been re- 
duced to charts and tables and there 
are a number of inexpensive dial 
computers available for computing 
exposure. 

To get a better understanding of 
sensitometry in practice I would sug- 
gest you read one or more of the 
following books. 

Sensitometry, Lobel & Dubois, 
Focal Press. 

Elementary Photographic  Sensi- 


tometry, Neblette & Todd, Rochester 
Institute of Technology. 

Sensitometry In Practice, K. M. 
Hornsby, H. Greenwood & Co., Ltd. 

The following are books with 
chapters on sensitometry and densi- 
tometric control. 

Color Separation Photography, 
LTF Publication No. 509. 

Masking Color Transparencies, 
Kodak Graphic Arts Data Book Q-3. 

Photographic Chemistry, P. Glaf- 





No matter which brand 


of film you are 
now using... 
we guarantee 


SUPRE-LITH 


A product of the 
World’s oldest 
manufacturers of 
sensitized materials: 


Aca 
GUILLEMINOT 


Established 1858 


SUPRE-LITH 
for perfect shots 
in halftone. 


ACETATE BASE 
Low shrink base 


POLYSTYRENE 


and 
BASE 
Maximum dimensional 
= stability. 


ortho film 


SUPRE-LINE 
Specifically for 
line work. It’s the 
lowest priced 
litho film! 


will do it as well, at a 
genuine saving in cost 


Phone or write exclusive factory representatives 
for FREE demonstration: Cl 5-7520 


SUPREME PHOTO SUPPLY CO., INC. 1841 Broadway, New York 23, N. Y. 
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kides, Vol. 1, Macmillan. 

Exposure, W. F. Berg, Focal 
Press. 

Introduction To Photographic 
Principles, L. 
Hall, Inc. 

In all of the above the text has 
been written for the practicing pho- 
tographer. 


Larmore, Prentice- 


Balanced Negatives 
Q: Why is it necessary to develop 
separation negatives for different 
times in order to get a balanced set? 
G. H. L., BRooKLYN 
A: Photographic materials have 
an inherent gamma which varies with 
the color of the exposing light. As 
a general rule, gamma is lowest for 
blue light and considerably higher 
with red light. While this appears to 
be an inherent property of photo- 
graphic materials, the actual gamma 
values vary with the emulsion type. 
In addition, the filter gamma rela- 
tionship is not constant for different 
emulsions. Recent work indicates that 
inherent gamma is also influenced by 
the exposure intensity and duration. 
Thus, the values worked out for an 
emulsion-light soyrce combination 
may not prove valid for the same 
emulsion and a different light source 
even though the spectral distribution 
is similar. The gamma _ difference 
caused by wavelength or other fac- 
tors is compensated by variations in 
development time. 


Q: What causes spotty gray dis- 
colorations to appear on the surface 
of glossy photographs when the 
photos are put in the copyboard of a 
camera with a spring-loaded pressure 
back? Are they a form of Newton’s 
Rings. What can be done to eliminate 
this annoyance, and still retain use 
of the copyboard with pressure back? 

R. J. S., GRUNpy CENTER, IA. 

A: As a general rule Newton’s 
Rings appear as concentric bands of 
color when illuminated with white 
light. In some cases the colors may 
not be especially prominent but the 
concentric bands are alternately dark 
and bright. If you are getting large 
blemishes of uniform density, these 
are not likely to be Newton’s Rings. 

(Continued on Page 127) 
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PACKAGED LITHO INKS 


Process jobs are no problem when you use Speed King litho inks 
because this popular line includes colors especially formulated for 
beautiful process printing. Ask the man from IPI for a Speed King 
color card. It tells the whole money-saving story! | 
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FOR LETTERPRESS SPRING! malaga As life and ideas—enterprise—expansion— 


meats flowers—colors . . . This is the time to heighten the exciting freshness of 


M-C FOLDING BOOK your printing be use of Cantine’s superb Coated Papers—made by the mill 
M-C FOLDING COVER 


ZENA whose exceptional quality and service are the fruit of more than seventy 
VELVETONE DULL 
ESOPUS TiNTS years devoted exclusively to the coating of papers for fine letterpress and 
ESOPUS TINTS COVER: ; 
BRISTOL offset reproduction. Glossy and semi-dull finishes, white or tinted. Text, 
ESOPUS POSTCARD ee, ee 
SOFTONE cover or card weights. Carried in stock or quickly made to specifications. 


FOR OFFSET J This insert produced by offset on Zenagloss Cover 26x40-240M. 


HI-ARTS LITHO C.1S. 
ZENAGLOSS OFFSET C.2S. uf 
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Le NAGLOSS 


OFFSET COATED 


This dependable paper—the result of 70-plus years of experience in coating papers for 
fine lithography—has been and is a powerful factor in the effectiveness of modern offset 
printing. Cantine’s smooth, receptive litho coating readily takes ink at high speeds. Detail 
in black-and-white or color shows up with extraordinary fidelity. 


Popular also in letterpress when gloss inks or varnish are to be used, be- 
cause the special surface keeps the gloss from losing luster by penetration. 


Made in cover and book weights and sizes. Sold by leading merchants. 
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At LPNA Convention: 


TRONG opposition to President 
Kennedy’s _ recently 
tax program, as it regards deprecia- 
tion allowances, was registered at the 
opening session of the LPNA con- 
vention in Phoenix May 2. 


announced 


Opposi- 
tion to the program as “inadequate” 
and “discriminatory against small 
business” came in an address delivered 
by William E. Zabel, Jr., president 
of the Lithographers and Printers 
National Association. Mr, Zabel 
emphasized that inflatipn has made 
present regulations ‘covering deprecia- 
tion rates obsolete. Lithographers face 
the necessity of replacing existing 
equipment if they are to continue to 
produce efficiently, yet they are un- 
able to set aside the funds necessary 
to finance equipment purchases _be- 
cause of unfair and unrealistic depre- 
ciation policies. 

President Zabel told the group he 
had sent a telegram to the White 
House pointing out that the Presi- 
dent’s tax plan is unfair and_ in- 
adequate, and no substitute for a 
thorough revision of present tax 
policies which many business men and 
economists insist is called for. The 
Tax Credit Plan, he asserted, is dis- 
criminatory against medium and small 
businesses, It would give its major 
benefits to large companies with sub- 
stantial amounts of cash to invest. 

(For details of President Kennedy's 
proposals, see news story, page 92.) 

By contrast, foreign firms generally 
enjoy much more favorable deprecia- 
tion policies in their home countries. 
American lithographers are thus plac- 
ed at a distinct disadvantage in meet- 


Zabel Calls Kennedy Tax Plan 
‘Inadequate and Discriminatory’ 





ing an increasingly serious competitive 
situation from foreign litho plants 
which are posing a growing threat to 
our domestic market. He called for 
more realistic depreciation policies, as 
well as adequate tariff protection. 

He also said that “failure of the 
tax credit plan to take into consider- 
ation the tremendous technological 
developments which have taken place 
over the past 20 years” will seriously 
hamper most of America’s skilled and 
highly technical industries. 

“However ingenious this plan may 
be as a theory, the fact remains that 
it is not depreciation reform. It is 
not designed to enable our industry 
to replace the more than half of its 
plants and equipment which are now 
hopelessly outmoded and _ obsolete,” 
Mr. Zabel said. 

While praising the President’s de- 
sire to “increase the modernization, 
productivity and competitive status of 
our economy,’ Mr. Zabel pointed 
out that these aims “cannot be 
achieved through an investment in- 
centive such as the tax credit plan.” 

On behalf of the lithography and 
printing industry Mr. Zabel “strong- 
ly urged” that the President “press 
for immediate action on _ proposals 
which would provide for reinvestment 
depreciation, accelerated depreciation 
rates and other such reforms as are 
currently proposed.” 

Turning to labor problems Mr. 
Zabel reviewed the recent California 
and Florida cases, in both of which 
the National Labor Relations Board 
ruled that the union was guilty of 
making unreasonable demands, These 
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The LPNA official family at Phoenix: Left 
to right, William Zabel, Zabel Brothers 
Co., retiring president; Ralph Wrenn, 
Stecher Traung Lithograph Co., vice pres- 
ident, and Oscar Whitehouse, executive 
director. 


decisions unfortunately have not pro- 
vided an adequate remedy, for the 
union has continued to make essential- 
ly the same demands, with simply a 
change in wording. If the industry 
is to continue to operate on an efficient 
basis, he concluded, labor must not 
be permitted to dictate to manage- 
ment on what are essentially manage- 
ment decisions, such as what to make, 
whom to sell, etc. 

After hearing the president’s ad- 
dress, the convention moved on to its 
theme “New Frontiers for Company 
Management.” A large group of 
lithographers, representing plants in 
all parts of the U. S., journeyed to 
Phoenix for the convention, May 2- 
5. The program included talks on 
research and education, the economic 
outlook for the industry, a report of 
a public relations study, and panel 
discussions on labor-management re- 
lations and “Getting the Most Out 
of Your Equipment Dollar.” 


Awards Banquet 
An added attraction was the an- 
nual awards banquet, at which cer- 
tificates were presented to winners 
in the 11th Lithographic Awards 
Competition. The exhibit went on 
view after the dinner and ceremonies. 
Suppliers cocktail parties, the golf 
tournament, a steak fry and the an- 
nual banquet complemented the busi- 
ness program, 
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AC tte as the day we bought them!” 
+ RY ees, Flowers Color Photo Composing Laboratory, N. Y. C. 


“RUTHERFORD PHOTO- COMPOSER is a beauty” 


19 says R. JACK JOHNSTON, Supervisor, Plate-Making 
to operate! Dept., Miller & Miller, Inc., Stone Mountain, Ga. 


“Definition and Accuracy 


still Tops after 11 years!” 
says JOHN E. MORSE, Foreman, Photographic Dept., 
Brett Lithographing Co., Long Island City, N. Y. 


Customer satisfaction through superior product 
performance has made Rutherford the “standard 
of accuracy” in the lithographic industry. The 
roster of Rutherford clients —.a composite of 
the finest lithographers in the world — and the 
advanced engineering epitomized by the Ruth- 

















O-Matic — the world’s first fully automatic 
photo composer — reflect Rutherford’s leader- 
ship. 

For full information on how Rutherford can 


help you satisfy your requirements for accuracy, 
call or write: 


RUTHERFORD MACHINERY COMPANY 


DIVISION OF 


SUN CHEMICAL CORPORATION 





401 Central Avenue, East Rutherford, New Jersey 
Branches in all Principal Cities of the United States 
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Following Mr. Zabel’s address, 
Felton Colwell, newly elected pres- 
ident of the Lithographic Technical 
Foundation, told the association that, 
“although we have bigger programs 
and an expanded staff and services, 
the physical and financial strength of 
the Foundation is at an all time 
high.” With rising prices, he added, 
the endowment fund recently passed 
the $2 million mark in market value. 


Mr. Colwell noted that printing is 
composed of a large number of small 
shops, and hence “there has been, over 
the years, too great a tendency for 
the industry to regard research as 
somebody else’s responsibility to sup- 
port.” He drew a parallel with the 
U. S. Government’s cutback in re- 
search funds some years ago, result- 
ing in a big jump for the Russians, 
culminated by their recent dispatch of 
a man into outer space. He said that 
it takes from five to 15 years for the 
full impact of research expenditures 
to be realized, and that money con- 
tributed to LTF now will yield re- 
turns in the years to come. 


He went on to say that “without 
question, the general level of support 
from the great majority of companies 
has been much too low: I say this 
even though lithographers have the 
best record in supporting research. 
Our problem is that each and every- 
one of us must become more personal- 
ly aware of this problem and willing 
to do two things—render increased 
support to research in the graphic arts 
and take positive steps to encourage 
our friends and associates in the in- 
dustry to do likewise.” 


Profit Rates 


Oscar Whitehouse, executive direc- 
tor of LPNA, reported on the im- 
portant subject of volume of business 
done by the industry, and the profit- 
ability of its operations, based on pre- 
liminary findings from a survey of 
1960 business. Volume, he indicated, 
was up 7% over 1959, although he 
characterized the increase as of a dis- 
orderly or sporadic nature, 1960 was 
a year in which volume fluctuated 
widely. In many cases plants had to 
operate on an overtime basis, during 
peak periods, while there were other 
dull periods necessitating layoffs. 





As a result the profit picture was 
affected unfavorably, The average in- 
dustry profit rate dropped from 
3.58% (after taxes) on 1959 sales 
to 3.19% for 1960. As compared to 
net worth, 1960 profit figures looked 





a little better. For 1960, profits aver- 
aged 8.56% of net worth, as com- 
pared with a rate of 7.99% in 1959. 
This resulted from a downturn in the 
purchase of new assets, or replace- 
ment of existing capital goods during 
1960. It also indicated, in Mr. White- 
house’s opinion, that there was per- 
haps “‘a better utilization of the assets 
of the industry by management in 
1960 than in previous years due to a 
general tightening up because of the 
business down trend.” 

An analysis of the profit figures dis- 
closed that only 11% of the compan- 
ies reporting earned as much as 6% 
on sales (after taxes). Only 14% 
earned as much as 5%. In spite of 
the fact that 77% of the reporting 
firms could cite an increase in sales, 
43% of those reporting showed a, de- 
crease in net profits, 

Interpreting the overall picture for 
the industry, Mr. Whitehouse sug- 
gested that “it would appear that the 
companies which comprise the indus- 
try lack confidence in their own abil- 
ity to fairly price a product and to 
sell it on that basis. Companies have 
been and are being whipsawed by the 
professional buyers of our ctistomers. 
This arises from the fact that there 
are companies that will take work, at 
levels that do not and cannot under 
any circumstances yield a fair profit. 


It also arises because some companies’ 


are willing to sacrifice their quality 
standards as an expedient to a sale. 
In this process the level of the indus- 
try’s product can eventually be ‘re- 
duced to that of the lowest or poorest 
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competitor. 


rr. 





But this is not true of 


those who refuse the bait offered by 


this trap. The ratio studies prove 


this — the creative, quality houses are 


the most profitable.” 


Education 


Sam Burt, managing director of 
the Educational Council of the 
Graphic Arts Industry, reviewed 
some of the contributions which this 
organization has made and is making 
to “Education in the Graphic Arts.” 
He reported that trade and technical 
schools are turning out a new type 
trained technician who will man the 
litho shops in the years to come, and 
the Educational Council is helping in 
a major way to see that these grad- 
uates are adequately trained. Among 
their important work is the develop- 
ment of aptitude tests to be used in 
selecting of trainees for various jobs 
in the lithographic industry, including 
estimators, salesmen, color matchers, 
web offset pressmen, etc. 


In the four years during which the 
Council’s scholarship program has 
been operating, thirty-one students 
have been aided in completing their 
college training. The Council, he re- 
ported, is currently completing a 
movie, the aim of which is to help 
persuade qualified graduates to select 
the graphic arts industry, as their 
chosen field. In conclusion, Mr. Burt 
emphasized that the best time to teach 
the lithographic industry’s future em- 


‘y;ployees and customers something 


about the industry is early — when 
they are still in school, 


Public Relations 


Harvey Burgher, of Federated 
Litho-Printers, Providence, R. L., 
chairman of LPNA’s Customer and 
Public Relations Committee, intro- 
duced consideration of the need for 
a public relations program for the 
lithographic industry. The board had 
discussed the subject at an earlier 
meeting and decided to authorize a 
survey to determine whether the in- 
dustry ‘feels that such a program is 
needed, and to get representative 
view on*what direction such a pro- 
gram should.itake if it seenied feasible 


to embark upon it. He introduced 


. John Moynahan of John Moynahan 
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How Baldwin’ Ink Agitators 
economy on big presses 
and on small presses 


All printers and lithographers have a com- 
mon problem: customers demand quality 
in publications printed by the million or 
letters printed by the hundred. The prob- 
lem is complicated by the need to keep 
costs under control. 


Here are the ABC’s of how Baldwin Ink 
Agitators help maintain quality, help con- 
trol costs: 


A. Baldwin’s unique single rotating cone 
force-feeds ink—pressman puts into 
the fountain only what he needs to print 
the job. 


B. Separate motor operates Agitator — 
pressman flips switch and goes about 
taking care of the numerous details of 
make-ready knowing the Agitator as- 
sures constant ink-feed from the start 
of the job to the finish. 


C. Less ink to remove at the end of the 
run means less work to cleaning out the 
fountain. A few swipes of a rag clean 
the smooth Baldwin cone. 


That’s how Baldwin Ink Agitators boost 
production, save time and ink, improve 
quality. There’s a Baldwin Agitator that 
meets the requirements of your presses— 
sheet or web fed—from offset duplicators 
right on up to giant publication presses. 
Send us the make, model, size, and serial 
numbers of your equipment and we’ll 
send you illustrated literature and prices. 


contribute te quality and 





Baldwin cone force-feeds ink 





Baldwin cone cleans in a minute 





For split-fountain work, 
add a color... add a cone 


BALDWIN-GEGENHEIMER CORPORATION srockiyn ss, New vork 


Baldwin® Products aré protected by U.S. and foreign patents and patents pending Phone: EVergreen 8-5610 
Manufacturers of Baldwin Ink Agitaters + Baldwin Press Washers * Baldwin Water Stops + Baldwin Water Levels 
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Panel members and speakers at the opening session included, 
left to right, Messrs. Eger, Leslie, Wrenn, Marston, Burt, Colwell, 
Burgher, Moynahan, Whitehouse, and Zabel. 


& Associates, New York, who con- 
ducted the survey for the association. 


Mr. Moynahan reported on the 
findings in the survey which was con- 
ducted over a period of three months 
and elicited replies from 110 mem- 
bers of LPNA and 360 non-members. 
Those surveyed were in general agree- 
ment that a properly conceived cus- 
tomer and public relations program 
would be a good thing for the indus- 
try. Participants in the survey agreed 
(90% of those surveyed) that the 
problem of pricing is of prime im- 
portance. Other important problems 
are labor relations and the creation 
of a favorable industry image in the 
minds of buyers of printing. 


In a supplementary survey of cus- 
tomers of the industry it was deter- 
mined that they rank quality and 
price as the two most important con- 
siderations affecting their decisions on 
what and where to buy. Actually, 
it was felt, price is probably in many 
cases the most important factor, al- 
though many buyers are psycholog- 
ically unwilling to make this admis- 
sion. Selling points such as speed, 
service, or company reputation were 
found to be distinctly secondary. In 
general, buyers proved to be unfam- 
iliar with, and unconcerned about, 
the problems of the litho industry. 


For the purposes of the survey pub- 
lic relations was defined as “a planned 
program of communication between 
LPNA and the various groups of 
‘audiences’ in which it has a special 
interest ; designed to use all available 
tools of communications, including 


vention, 


publicity, public education, the spread- 
ing of knowledge about the industry ; 
designed also to use internal as well 
as external channels of communica- 
tions; and designed to help the indus- 
try to maintain and expand its sales, 
to speak up more effectively with a 
unified point of view, to create a bet- 
ter ‘image’ of what lithography is and 
its part in the modern business 
world.” 


The 
that: 


survey disclosed generally 


eee] ithographers are having dif- 
ficulty maintaining a profit picture 
that is fair and adequate. Labor 
rates and cost of equipment are up 
—and depreciation schedules ap- 
pear inadequate. 

@eeT ack of customer knowledge 
creates opposition to fair pricing 
and forces printers into unfair 
competitive bidding. 

@¢e Customers are not aware of 
the complexities of printing. 

@e¢e Tabor is out-talking manage- 
ment. 

@eeithographers are not always 
recognized as sound business men 
providing a quality product. 


Enthusiasm was found for LPNA’s 
Awards Competition. The competi- 
tion is apparently generally recog- 
nized as having made printing buyers 
aware of the quality potential of lith- 
ography, and has also had consider- 
able influence in raising quality stan- 
dards within the industry. 


Other general conclusions from the 
survey were that many buyers do not 
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The Label Manufacturers Division of L.P.N.A. held its sessions 
A pril 30-May 1, prior to the start of the general L.P.N.A 





A 


- Con- 


really recognize quality in a printed 
job and need to be educated so that 
they will know what is involved in 
producing a quality job, what it must 
sell for, and persuaded not to place 
orders exclusively on a price basis 
and then be dissatisfied with the 
quality of the end product. They 
must also be impressed with the im- 
portance of calling in the lithographer 
in the early planning stages of a job. 


Concerning other public relations 
efforts in the industry, it was assert- 
ed that “The Amalgamated Lithog- 
raphers of America, through a well 
organized and financed educational 
program, are taking credit for the ad- 
vances being made by the lithograph- 
ic industry. Management, through its 
silence, is allowing the union to take 
the initiative.” 


As objectives of the proposed pub- 
lic relations program, Mr. Moynahan 
offered the following: 


1. To project a correct image of 
lithography as a quality product 
and the lithographer as a skilled 
craftsman. 


2. To add to the education of the 
buyer of printing and corporate 
management of. customer groups 
concerning the plus factors of lith- 
ography, the complexities of the 
printing process and the need for 
greater mutual understanding be- 
tween printer and customer. 

3. To assist individual members in 
establishing a program of commun- 
ication with their employees in 
order to create a favorable atmos- 
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phere in which to deal with the 
union, 


4. To establish LPNA as an indus- 
try spokesman and thereby enhance 
its prestige as an industry leader. 
The primary audiences for the pro- 
gram would include: buyers of print- 
ing; corporate management of cus- 
tomer groups; individual plant em- 
ployees and their families. To build 
a distinct, favorable industry “image” 
in the minds of these groups the pro- 
gram would embrace a ten point pro- 
gram including the following: 
Publicity concentrated in publica- 
tions which circulate in industries 
which are large buyers of litho- 
graphy. 
Publicity in general business publi- 
cations circulating among business 
executives and the public at large. 
A labor relations communications 
program including bulletins for 
employees, bulletins to LPNA 
members, a public relations manual 
and a report on employee relations. 


The board was scheduled to review 
the report and its recommendations, 
and to decide whether to activate a 
program along the lines suggested. 


Changes at G.P.O. 


The new Public Printer of the 
United States, James L. Harrison, ad- 
dressing the Wednesday morning ses- 
sion, declared that “both the govern- 
ment and the commercial printing in- 
dustry will benefit when the GPO 
handles all of its authorized work— 
as it should. In the matter of pro- 
curement of printing from commer- 
cial sources , . . I expect there will 
be a gradual and steady increase. I 
do not intend to install equipment 
for the production of specialty work 
which the commercial industry can 
produce more efficiently and econom- 
ically. We have no plans to under- 
take process color work in the GPO, 
but will continue to buy it. We shall 
buy more general printing, I think, 
not less.” 

Mr. Harrison said that while the 
GPO has been doing a good job, 
some improvemenas are needed and 
that he plans to strengthen the facil- 
ities of the GPO—in equipment and 
in personnel—to “bring it into tune 
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with the circumstances and conditions 
of the year 1961, in which the Gov- 
ernment Printing Office is celebrating 
its first 100 years of service.” 


Collective Bargaining 

In introducing the panel “New 
Dimensions in Collective Bargain- 
ing,” Edward E. Loebe of Regen- 
steiner Corp. warned that rising 
wages and falling profits may be 
strangling the proverbial golden goose. 
He mentioned that during the period 
between 1949 and 1959 profits drop- 
ped from 9.4% to 6.1%, while wages 
moved up 61% and fringe benefits 
136%, — this during a period when 
cost of living advanced only approxi- 
mately 25%, 

Boris J. Speroff, industrial rela- 
tions director of LPNA, discussed 
Management Rights which he defined 
as those rights required by manage- 
ment to conduct its business efficient- 
ly. Since management bears respon- 
sibility, he reminded, it must have 
certain authority, yet this authority 
is steadily being eroded. Numerous 
court decisions over recent years have 
abridged management’s right to: sub- 
contract, publish and enforce rules, 
right to discipline and discharge for 
just cause, change work schedules and 
work loads, determine promotability, 
etc. 

In addition to its occasional losses 
through court decisions, management 
has also surrendered some of its rights 
through agreements, by default in en- 
forcing them in practice and in other 
cases by including loose and non- 
specific phrases in contracts. Mr. 
Speroff warned against ever including 
in a labor contract a non-quantifiable 
word, 

As recommendations for the future, 
he suggested that: all contracts state 
specifically which issues are arbitrable 
and which are not; that the contract 
should state that its provisions will 
be the sole source of any rights which 
the union may assert during arbitra- 
tion; and that management’s rights 
should be specifically identified and 
stated in the contract, In planning its 
strategy he recommended that man- 
agement draw up a list of essential 
rights which it feels it must exercise 
to. manage efficiently, review which 





of these rights may have been lost, 
institute a concerted effort to regain 
them at the first negotiating opportun- 
ity, and have ali future labor con- 
tracts checked by an outside impartial 
source to make sure that management 
rights have been safeguarded. 


Speaking on the same _ panel, 
Wayne C. Wade, secretary-manager 
of the Graphic Arts Employers As- 
sociation, San Francisco, observed 
that the area of “fringe benefits” is 
the most commonly overlooked by 
management. “In my judgment, one 
of the reasons for the strength of the 
unions is the part they play in en- 
forcing the contract relative to the 
so-called fringe benefits.” 


Since 1935 (the Wagner Act), he 
said, unions have been more con- 
cerned with economics. He said the 
success of a union is dependent upon 
establishing dependency on the part 
of the worker. “If you will notice, 
the average group of workers tends 
to band together and assist one an- 
other when an emotional issue is at 
stake, such as the right to attend a 
funeral with pay.” 


He devoted his, talk to the negoti- 
ation for and administration of fringe 
benefits, which, he said, “require more 
consideration and skill than any other 
facet of labor relations today.” The 
alternative, he cautioned, is that “we 
will find management living in em- 
ploye operated plants, paying guar- 
anteed annual wages to the employe 
from the cradle to the grave, sacri- 
ficing our right to manage and our 
right to a reasonable share of the 
profits we might be able to produce.” 

Helen F. Humphrey, labor counsel 
of LPNA, concluded the session with 
a prediction of the future climate in 
labor negotiations, which she describ- 
ed as decidedly gloomy. Going back 
to the ITU case which went against 
the union shop, she noted that in the 
years since that decision management 
has surrendered through negotiation 
and agreement much of what it won. 
It has surrendered its basic right to 
hire and fire, delegating this responsi- 
bility to foremen, and in many cases 
agreeing to give preference to union 
members. Union regulations on this 
point have actually been incorporated 
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in labor contracts. She predicted in- 
creasing pressure to force employers 
to hire exclusively through the union. 

Another unfavorable. development 
is that unions are now comparatively 
free to enforce secondary boycotts, As 
a result of recent decisions, supervisors 
can now legally be pressured, short of 
an actual strike. A further source of 
trouble for the future is that NLRB 
has recently delegated its responsibil- 
ity for election procedures to regional 
offices, which will make it more prob- 
able that such elections will be dictat- 
ed by local union pressures. 

In discussing situations where 
union locals press for inclusion of 
new clauses in contracts and offer 
verbal assurance that they will not be 
enforced, Miss Humphrey cautioned 
that such verbal assurances are com- 
pletely meaningless legally. 


Equipment Panel 
G. W. Bassett, sales manager, 
Miehle Div., Miehle - Goss - Dexter 
Co., offered suggestions on purchase 
of new equipment, He indicated that 
it might be a highly practical ap- 
proach for an_ organization like 
LPNA to work out a ‘formula to be 
applied when considering whether or 
not to replace existing equipment with 
new models, The formula would take 
into consideration such factors as how 
old present equipment might be, what 
its capacity is in relation to new 
models, its cost in relation to added 
output it will produce, etc. 
Moderator Ray M. Jacobson, vice 
president of H. S. Crocker Co., San 
Francisco, also participated in the 
equipment panel, talking on manage- 
ment controls and equipment produc- 
tivity. He said that in the final an- 
alysis, top management is responsible 
for getting the most out of the equip- 
ment dollar. “Of necessity,” he not- 
ed, “top management must delegate 
much of this responsibility and au- 
thority, but when it does it should 
set the operating framework.” This 
includes company goals, policies and 
philosophies ; the type of organization 
that will accomplish these goals; the 
type of controls to be established, and 
regular review of established goals. 
He summarized his ‘views as fol- 
lows: “Buy the right equipment when 
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you need it. Operate it efficiently and 
economically, and control all opera- 
tions by having goals and standards 
and by seeing that the goals are at- 
tained.” 

Richard Helmig, vice president of 
Harris-Seybold Co., Div., of Harris 
Intertype Corp., addressed himself to 
the problem of operating equipment 
efficiently and economically. He de- 
scribed two major sources of profit 
improvement : 


Profit Improvement 

1. Makeready reduction, by im- 
proving organization and planning 
work prior to makeready. 

2. Operating presses at optimum 
running speed permissible for each 
job. (“A good point to remember is 
that it takes $35 of sales to make $1 
profit; hence, each $1 saved by ef- 
ficient operating speeds increases 
profit potential by a great amount.” ) 

He concluded with the comment 
that a reputation for service is fine, 
but if costs aren’t consistent with 
service, “your customers, who are be- 


Quality is always good taste 


-  R&.J. REYNOLDS TOBACCO COMPANY has, for years, enjoyed 

__ &hare of a highly competitive market. Fittingly, the quality and g 
of its products is also apparent in the company's letterhead on Sff 
paper...its crisp, substantial feel reflecting the character of 

_ pany along with every message it conveys. 

More and more companies are becoming aware of the role th 

head paper plays in projecting a corporate image of quality. In 

the choice is from the wide variety by Strathmore. 












coming sharper and sharper buyers, 
will inevitably look at your com- 
petitor’s price.” 


In the concluding address on 
Thursday morning, George P. Lamb, 
a Washington attorney, covered the 
trends in anti-trust laws as they af- 
fect trade associations. He said that 
the so-called Philadelphia cases (in 
which criminal prosecutions were 
made in the heavy electrical equip- 
ment industry) have caused panic in 
some quarters, to the extent that at 
least one major corporation has ceased 
participating in the programs of its 
trade association. 


“This is hysteria run rampant,” he 
observed. Instead of being pilloried 
because of the mistakes of a misguid- 
ed few, he added, the businessman 
should be helped to understand the 
law. “Instead of being deprived of 
the right to meet with his competitors 
at trade association meetings, he 
should be urged to do so, so long as 


adequate legal safeguards are erect- 


ed ” 
















As We Go To Press: 


NALC Approves Educational Program 


Defers on Proposed New Magazine 


Association Hears First Report from Executive Secretary Robert Mayer; 
Airs Plan To “Strengthen Management Skills in Lithographic Industry” 


HE National Association of 

Litho Clubs at its annual con- 
vention in Dayton, Ohio early this 
month gave approval to a manage- 
ment training program to start next 
year, with registrants to take part in 
a seminar and correspondence course. 
In other matters, the NALC took 
this action: 

©@ Referred to the Standing Plan- 
ning Committee a proposal from 
Frances Porter, of Dallas, that it give 
official endorsement to the National 
Litho Clubber Digest, a proposed 
monthly magazine for litho club mem- 
bers. 

@ Elected John Murphy, of De- 
troit, president to succeed Rae Goss, 
of Chicago. Other new officers are 
James Fraggos, Boston, Ist vice pres- 
ident; Glenn Smith, Dallas, 2nd vice 
president; and David Gandelman, 
Connecticut Valley, treasurer. 

@ Gave approval to Los Angeles 
for the 1964 convention, and Kansas 
City for 1965. (The group will meet 
in Miami May 31-June 3, 1962 and 
in Dallas in 1963.) 

The educational program, titled 
“Lithographic Arts Management In- 
stitute,” was given approval with only 
one dissenting vote. It is aimed at 
top and middle management person- 
nel in the lithographic industry. Ap- 
plicants must be members of NALC. 
The course — a week-long seminar 
at the University of Michigan — will 
encompass three areas: communica- 
tions, leadership skills and manage- 
ment development. To assure con- 
tinuity of learning and to provide the 
opportunity to pursue subjects of in- 
terest in further depth, participants 
will be enrolled in two correspond- 
ence courses at the conclusion of the 
Institute. The courses will also help 
the staff to evaluate the learning be- 
ing acquired by the participants. 
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Already more than 50 lithographers 
have expressed interest in attending 
the first program next year, according 
to Bud Cartter, of Ann Arbor, who 
presented the prospectus of the educa- 
tional program, He said that, should 
the “pilot” program be well received 
next year, it is a probable that similar 
programs would be set up at qualified 
universities around the country to 
handle applicants in ensuing years. 

As for the proposed magazine, the 
Standing Planning Committee was in 
session on and off almost all day and 
night Thursday hearing the pros and 
cons of the subject. Many delegates 
felt that a magazine is needed in order 
to improve communications between 
the NALC and its individual mem- 
bers. Some expressed doubts that the 
specific proposal answered the needs 
of the NALC. 

Executive Secretary Robert Mayer 
suggested to the group that it would 
be better for the association to put out 
its own magazine, without advertis- 
ing, when that becomes financially 
possible. He added that the idea had 
been put to the NALC in such a rush 
that there was not sufficient time to 
discuss it. He reminded the members 
that the regular trade publications 





Bulletin 


Members of Local 14, ALA, on 
May 4 struck 32 member plants 
of the Lithographers Associa- 
tion of Philadelphia, with more 
plants expected to be struck in 
a few days. The strike affects 
every major litho shop in the 
area. The union, which had 
originally demanded a $9 a 
week across-the-board raise, had 
not struck in the city since a 
week-long walkout in 1949. 











“are performing a valuable service to 
us.” 

Following Mr. Mayer, representa- 
tives of a dozen clubs offered com- 
ments on the proposal, which ranged 
from firm endorsement to strong op- 
position. It is expected that the Stand- 
ing Planning Committee will make a 
recommendation after studying the 
proposal further. 

In another address before the con- 
vention, Mr. Mayer offered for con- 
sideration these suggestions : 

1. A program should be launched 
to inform management of the import- 
ance of the NALC activities. 

2. The NALC should consider 
sponsoring one or two day manage- 
ment workshops in various parts of 
the country. te fia 

3. The group should play down 
the social aspects of its meetings, and 
play up the educational portions, 

4. The association should give some 
thought to changing its name to elimi- 
nate the word “club” which, he feels, 
carries with it the suggestion that its 
purpose is primarily social. 

Mr. Mayer’s organization took 
over the job of executive secretary 
and permanent headquarters on Janu- 
ary 1. 

More than 200 lithographers and 
wives attended the three-day conven- 
tion. The opening afternoon was de- 
voted to a tour of the McCall Corp. 
plant, featuring huge web - offset 
equipment, Friday was devoted to 
NALC business sessions and Saturday 
to a morning and afternoon technical 
panel at the Patterson Co-Op High 
School. A social program for the 
ladies, two luncheon speakers and the 
annual banquet completed the pro- 
gram. 

(Further details and photos will be 
published in the June issue of Mod- 
ern Lithography.) 
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“When youre 
talking about 


~ 


ledger... — 


Gilbert’s 
got it!” 


“Sure...both regular and machine “Regular comes in White, Buff, Blue, 
posting finish. Big choice of sizes, Pink, Green and Green Tint.” 
weights and colors.” 





“Same for machine posting plus “Perfect for writing, ruling, 
Salmon. Plenty strong, too, 25% cotton printing and good erasing.” 
fibre content, tub-sized, air-dried.” 


Here’s the complete line-up... ) 
111 standard items in the 25% grade 


GILBERT LEDGER 


25% New Cotton Fibre 


Grain either direction, most items. 


STOCK SIZES AND WEIGHTS e 1000 SHEET COUNT 


WHITE AND BUFF, BLUE, PINK, AND GREEN TINT 
REGULAR LEDGER FINISH REGULAR LEDGER FINISH 





Sub. 24 Sub. 28 Sub. 32 Sub. 36 Sub. 24 Sub. 28 Sub. 32 Sub. 3 
48 56 64 72 17x 22 48 56 64t 
59 68 78 88 19 x 24 59 68 78* 
61 71 81 92 17x 28 61 71 81t 
96 112 128 144 22 x 34 96 112 128t* 

118 136 156 176 24 x 38 118 136 156* 

122 142 162 184 28 x 34 122 142 162t* 

*Also Green #Blue only TExcept Green Tint 





WHITE, BUFF, BLUE, PINK, GREEN, GREEN TINT, 
SALMON—MACHINE POSTING FINISH 


Sub. 32 
22¥%2 x35 Grain short only 135* 
2442 x39 Grain either direction 164 
*White and Buff only 


Plus these Ledgers in other grades—DAUNTLESS ...50% cotton fibre 
OLD IRONSIDES . . . 75% cotton fibre, DREADNAUGHT . . . 100% cotton fibre 


GILBERT PAPER COMPANY 


Menasha, Wisconsin 


Gilbert Quality Papers are available through America’s Leading Paper Merchants 
This is Gilbert Ledger, 25% new cotton fibre, buff, regular finish, sub. 32 





IT's 


the most 
revolutionary 
small 

offset 
equipment 
of the 
decade! 





DUALIT 
00 


ty 


‘i 


And these are only some of the outstan 
For more d 





increased 
productivity 
& capacity 


top-quality 
registration 
with built-in 
chain delivery 


uniform coverage 
with clean, 
positive stripping 


greater 
accessibility 
throughout for 
easier operation 
& faster, 
simpler cleanup 


reliability 
built-in 
part by part 


the most 
versatile, small 
offset press 
ever 

designed 


the outstanding design advances you'll find in the all-new Davidson Dualith 500. 
For more details on these and other features turn the page and see for yourself. 


ie we . += Also available in Coral, 
I i it \ ‘ Sand Grey and Azure 
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The ali-new 


DAVIDSON DUALITH 500 gives you 






















































increased 


save you time. 


with the new Dualith 500. 


that every sheet is pririted. No bla 


money and you'll see why we say 


DAVIDSON 


LITHOGRAPHY: Bold New Frontier 


By William Carmichael 


Chairman, Lithographic Promotion Committee 
LPNA 


ITHOGRAPHY continues to be 
2: the bold new frontier in the 
graphic arts today. It triggers the 
creative mechanism of those who em- 
ploy the printed message to market 
their merchandise. Each day it gives 
birth to new, exciting and practical 
techniques for enhancing the printed 
product and making it a more effec- 
tive business weapon, 

This has been demonstrated with 
an incredible rate of originality and 
versatility for the past decade in our 
annual Lithographic Awards Com- 
petition & Exhibit. But it was even 
more notable in the 1961 competition, 
which was unsurpassed for the beauty, 
quality and color fidelity of the 2,623 
specimens of commercial lithography 
that vied for recognition. 

These entries denoted high level of 
interest throughout the industry and 
related fields in the U.S. and Canada. 


More lithographic plants than ever 
before, 271 in all, accounted for 2,128 
specimens, National advertisers, agen- 
cies, designers, artists, etc, — a total 
of 174 such firms — submitted 495 


pieces. The sheer quantity of the 
entries — not to mention their qual- 
ity — presented a challenging chore 


to our panel of judges. It was no 
simple matter to choose the best 
among such an abundance of top qual- 
ity material in the 49 classifications. 

The progress of the graphic arts— 
whose volume will reach $7 billion 
in 1961 — is a continuing revolution. 
Lithography retains its leadership by 
staying ahead in research, experimen- 
tation and the development of better 
production techniques. Technological 
and photomechanical improvements 
have brought about a new peak in 
lithographic quality in recent years. 

Some of these technical advances, 


productivity & capacity! 
Time is money. Every feature of the new Davidson Dualith 500 is designed » 


First, increased speed! Up to 8,000 top-quality impressions per hour. And m 
certain jobs where you can run one side by regular offset and the other side by 
direct lithography, you can print both sides at one time, or up to 16,000 impre. 
sions per hour.—Real economy on all jobs with the new Dualith 500. 


Second, increased sheet size! The new Dualith 500 will handle any size shee 
from 3” x 5” all the way up to 11” x 17” with an image area of 934” by 13” 
or 14”, (an 814” x 11” sheet may be put through in either direction). 


Third, increased paper capacity! The feeder capacity has been increased to 
6000 sheets of 20 Ib. stock (or equivalent) on the new Dualith 500. An all new 
pneumatic receding pile jogger with increased capacity is also available with: 
special “Roll-a-way” dolly included. 


Fourth, increased ink fountain capacity! Greater ink fountain capacity to match 
the increases in speed and paper capacity —longer runs with less operator attentin 


And fifth, the positive, trouble free Davidson double-sheet eliminator insur; 


Just compare these outstanding features—all designed to save time, labor, ani 


YOU'LL BE YEARS AHEAD WITH THE NEW DUALITH 500 
Send today for colorful 12 page brochure 


Subsidiary of Mergenthaler Linotype Co. 
29 Ryerson Street, Brooklyn 5, New York 









nks hidden in with the finished work—ever. 


CORPORATION 








helping the printing user unleash new ~ 
creative forces, were the deep-etch % 
method of platemaking; photo-com- | 
posing equipment or the step-and-re- 
peat method; more exacting halftone ~ 
reproduction; color correction by~ 
photographic masking; larger and 
speedier multi-color presses; bi-metal” 
and presensitized plates ; heat-set inks; 
and machine-coated offset papers. _ 

Inherent advantages in the litho- 
graphic process of great value to users 
include choice of a wide range of 
papers ; the use of unlimited art tech 
niques; the unrestricted use of color; 
low composition costs for changes in” 
reprint editions; the ability to pro” 
duce on any surface — metal, cloth, 






































ber of illustrations; less time to 
produce; and economy of reprod 
tion for short- and long-run jobs. 
While progressing at such an 
paralleled pace, lithography’s strides 
have tended to accelerate changes in 
letterpress and gravure with ma 
benefits to printing buyers. The 
sult has been an increasing trend 
combine all three processes.* 
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bRIEFS 





These abstracts of important current 
articles, patents, and books are compile. 
as a service of the Lithographic Technical 
Foundation, Inc. They represent statements 
made by the authors and do not express 
the opinions of the abstractors or of the 
LTE, 

Since some of the abstracts are from 
abstract journals, LTF cannot furnish 
photostats of all of the original articles. 
If the title is marked with an asterisk (*), 
LTF has no further information than that 
contained in the abstract itself. Inquiries 
about these items should be sent direct to 
the source that is named. If you want 
copies of U.S. Patents, write direct to the 
Commissioner of Patents, Washington 25, 
D. C. Send twenty-five cents for each 
patent desired. Make checks or money 
orders payable to “Treasurer of the United 
States.” British patents may be obtained 
for forty-five cents from the Patent Office, 
25 Southampton Buildings, London, W.C. 
2, England, or as in the case with all 
foreign patents, they may be obtained as 
photoprints from the U. S. Patent Office, 
Washington 25, D. C. 

If the title of the abstract is mot marked 
with an asterisk (*), LTF can supply 
photostats of the original article. NOTE: 
When placing orders for such photostats, 
please give the COMPLETE description 
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of article wanted — TITLE, AUTHOR, 
PUBLICATION, and PAGE NUMBERS, 
When articles appear in LTF’s publication 
Research Progress as well as other pub- 
lications, Research Progress will be sent. 
The charge for copies of Research Progress 
is thirty cents to LTF members and one 
dollar to non-members plus three cents 
postage. The charge for photostats is $1.00 
per page (check abstract for number of 
pages) plus four cents per page postage. 
Postage charge for orders from places 
other than Canada and the United States 
or its territories and possession is 15 cents 
per page of photostats or 15 cents per copy 
of Research Progress. Orders from com- 
panies or individuals who are not mem- 
bers of LTF cannot be filled until payment 
is received. Orders with payment enclosed 
receive immediate attention. 

LTF also has mimeographed lists of (1) 
“Periodicals Abstracted by the Research 
Department” and (2) “Books of Interest 
to Lithographers.” These are available for 
twenty-five cents each in cvin or U. S. 
stamps. All inquiries concerning these lists 
and photostats of original articles (not 
marked with an asterisk) should be ad- 
dressed to: Lithographic Technical Foun- 
dation, Inc., Research Department, 1800 
So. Prairie Ave., Chicago 16, II. 


and card stocks. 





top-quality registration & 
built-in chain delivery! 


For accuracy of registration the new Dualith 500 has no equal. 





Photography, Tone & 
Color Correction 


IS OUR PLANT READY FOR OFF- 
SET PROCESS COLOR? — Part I — 
PRACTICAL ASPECTS. G. H. Lytle. 
The American Pressman 70, No. 7, July 
1960, pp. 46-48, 63 (4 pages). This series 
of articles deals with the practical as- 
pects of. understanding and physically 
controlling color for maximum efficiency 
and quality. Black and white photog- 
raphy, screening and the gray scale are 
taken up in this installment. 11 illustra- 
tions, 


ORTHOTRON ELECTRONIC 
FLASH. F. G. Wallis. The Litho-Printer 
3, No. 2, February 1960, p. 97 (1 page). 
Advantages of electronic flash illumina- 
tion are cited as saving in exposure time, 
absence of heat, small current consump- 
tion, accuracy of exposure, and right color 
temperature for transparencies. Several 
models of such flash equipment are de- 
scribed briefly. 

VIGNETTES ADD A _ SPARKLE. 
Dick Arden. The Graphic Arts Monthiy 
32, No. 8, August 1960, pp. 66, 68, 70 (3 
pages). Author describes a simple metho- 
od of making continuous tone vignette 
negatives. Exposure is to a slit cut in an 
exposed and developed film wrapped 
around a fluorescent tube and develop- 
ment is in a doctored continuous tone de- 
veloper. Possible uses and directions for 
use are given. 

REPRODUCTION BY 300 LINE 


SCREEN. Hirotaro Nomura. Asian 
Printer 2, No. 3, 1959, pp. 66-69 (4 






This is made possible by a unique combination of features: the straight tape 
conveyor board (which jogs either right or left); the heavy, rugged, solid steel 
feed rolls, both upper and lower, which are self-adjusting for all thicknesses of 
paper stock; the wide steel stop-fingers which are integral with the lower feed 
roll; and the satin smooth acceleration of the entire feed roll mechanism which 
delivers each sheet accurately to the stops in the gripper bar. 


And—clean positive stripping and delivery of every sheet is assured by the 
built-in chain delivery —which is standard equipment and not an extra at extra 
cost! Each sheet is pulled—not pushed —as it is delivered. You can bleed three 
sides of the sheet. (Even halftones and solids can bleed off three sides of the 
sheet, and even on lightweight stock.) It isn’t necessary on a Davidson to leave 
unprinted margins. No stripper fingers or delivery wheels track over and smear 
the freshly printed copy. Thus the Dualith 500 assures clean, positive stripping 
and delivery of all weight stocks—from lightweight manifold to heavy cover 


The Davidson Dualith 500 is outstanding for top quality registration and the 
built-in chain delivery is standard on every Dualith 500 at mo extra cost. 


SMART NEW “YEARS AHEAD” STYLING—by world famous industrial 
designer Henry Dreyfuss. 


vidsn 
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29 Ryerson Street, Brooklyn 5, New York 


SEE NEXT FOUR PAGES FOR MORE FEATURES OF THE DUALITH 500 
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pages). Author discusses the use of meth- 
ods to produce “the spiritual and con- 
crete contents of the original.” The four- 
color example inserted contained fine de- 
tail, hence the 300 line screen. A two- 
step method employing highlight masked 
mask and shadow mask and deep-etch 
plates is described in some detail. A 300 
line contact screen was employed. Two 
diagrams and color insert. 


AUTOMATIC DODGING: A NEW 
APPROACH TO AN OLD PRINTING 
PROBLEM. Ernest E. Reshovsky. Photo 
Methods for Industry 3, No. 7, July 1960, 
pp. 60, 2, 80 (3 pages). Dodging methods 
mentioned include manual, light distribu- 
tion and flying spot scanners. The first 
two are subject to human error. The last 
is successful, but costly in equipment and 
slow. A new experimental method uses 
the ability of infra-red to quench a phos- 
phor excited by ultra-violet. Unknown 
factors not yet fully explored are acting 
on the sensitive materials. Still experi- 
mental the method looks promising. 4 
Illustrations. 


OFFSET OPERATIONS — FLARE, 
EXPOSURE AND DEVELOPMENT 
ARE CHECK POINTS TO BE 
WATCHED IN CONTROL OF HALF- 
TONE REPRODUCTION. Earl Roberts. 
New England Printer and Lithographer 
23, No. 6, July 1960, pp. 25-6 (2 pages). 
The contact screen has changed the photo- 
graphic habits of the litho industry. A 
series of check points are given which are 
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Bright, sparkling halftones! 


Solids that are truly solid! 


revolution. 


[lavidson 


said to be the leading causes of poor half- 
tone reproduction. These are: Lens flare, 
improper exposure (main, boost, and 
flash), development (agitate and still). 
These are discussed in relation to good 
work, 

CONSTRUCT YOUR OWN GRAPH- 
IC SCALER PROPORTIONING DE- 
VICE. Howard L. Cook and John F. Wil- 
helm. Printing Production 90, No. 10, 
July 1960, pp. 54-55 (2 pages). Direc- 
tions for making a device for determining 
enlargements and reductions, and the per- 
centages of each, of photographs, printing 
plates, drawings and other commercial 
artwork. The “Graphic Scaler” is drawn 
on No, 2 Bristol. Directions for use are 
given. 1 Illustration. 


Planographic Printing 
Processes 


SURFACE PLATE SCUM. William 
Byers. The Graphic Arts Monthly 32, 
No. 6, June 1960, pp. 126, 128, 130, 132 
(4 pages). In response to an inquiry from 
a lithographer with a scum problem ap- 
parently aggravated by climatic condi- 
tions, causes of scumming and their rem- 
edies are gone into. Closer control over 
certain variable factors during periods 
of high temperature and humidity are 
necessary. 


CARE AND FEEDING OF FLATS— 
Part IV “Stripping for Profit.” Elizabeth 
Parker. National Lithographer 67, No. 7, 
July 1960, pp. 32, 47 (2 pages). Advice 


unparalleled ink coverage 
with clean, positive stripping! 





Sharp blacks and clear, true colors! 
The Dualith 500 is the only small offset press designed to produce such quality! 
It’s the “free time” that makes the difference. 


The ink form rollers “run free” nearly two-thirds of each revolution while the 
entire ink system mills the ink out smooth and feeds it to the form rollers. 


The form rollers ink the plate during only a little more than one-third of each 


It’s the unique Davidson two-cylinder design that makes this possible and that also 
makes possible the exclusive Davidson “built-in” chain delivery —to assure clean, 
positive stripping and delivery of even the largest halftones and solids—on all 
weights of stock—from the lightest to the heaviest! 


And now—for the first time on any small offset press—a dampening attachment 
with TWO Form Rollers (optional extra). 


Ask to see the new “years ahead” Automatic Blanket Cleaner for the Dualith 500. 
It’s like no Blanket Cleaner you ever saw before. 
Send for free colorful 12 page brochure. 


DAVIDSON CORPORATION 


Subsidiary of Mergenthaler Linotype Co. 
29 Ryerson Street, Brooklyn 5, New York 


YOU'LL BE YEARS AHEAD WITH THE NEW DUALITH 500 


7 


is given on the storing of flats for future 
use. Tape and its use are discussed. For 
process jobs or others requiring close reg- 
ister use vinyl instead of goldenrod. Prop- 
er marking of flats is urged. 2 Illustra- 
tions. 


Paper and Ink 


PRINTING SURFACES OF PAPER. 
Dr. Walter W. Roehr. The American 
Pressman 70, No. 7, July 1960, pp. 17, 
18, 20, 21 (4 pages). An examination into 
the type of paper required for the three 
major printing processes. Gravure sup- 
plements are mostly printed on modified 
newsprint. Magazine news, containing 
mineral filler and varying degrees of 
calendering is used in mail order catalogs. 
Higher quality gravure goes on a free 
sheet, mineral filled and containing a high 
percentage of short fibered chemical pulp. 
Coated gravure papers are being devel- 
oped. Packaging materials in gravure 
printing are mentioned. Early offset print- 
ing on low finish uncoated stock is dis- 
cussed in relation to advantages and dis- 
advantages. Subsequent improvements in 
the process have been paralleled by im- 
provements in paper including smoother 
finished offset book, mineral coated pap- 
ers with surface bonding strength and 
water resistance to meet offset require- 
ments, and more recently, papers designed 
for web offset printing and heat-set inks. 
Other paper requirements for offset print- 
ing are discussed. The volume of letter- 
press printing has resulted in almost un- 
limited diversity of paper grades. De- 
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velopment of such papers exemplified by 
paper for multi-color printing with heat- 
set inks is often a result of simultaneous 
developments in ink, paper and press. 


USING PAPER IN SUMMER 
MONTHS. William H. Bureau. The 
Graphic Arts Monthly 32, No. 7, July 
1960, pp. 20, 22, 130 (3 pages). A dis- 
cussion of the problems of handling paper 
when the humidity in the pressroom is 
high, including problems of wrapping, 
storage and conditioning. Suggestions are 
given on getting along with conditions as 





ink consumption are listed as: (a) area 
of solid tone printing, (b) number of im- 
pressions, (c) quality of paper, (d) print- 
ing machine, (e) ink industry, (f) num- 
ber of washups. For calculating, these are 
reduced to: (a) area, (b) quality of 
paper, (c) number of impressions. Mon- 
ograms are described for observing ink 
consumption from these factors, 4 Di- 
agrams. 


OTTERBEIN MIXER TAKES THE 
CAKE. Anon. National Lithographer 67, 
No. 7, July 1960, p. 50 (1 page). A 





ed) is being experienced with magnetic 
inks in bank statements, Warnings have 
been issued and suggestions offered for 
stopping this material at the source. 


PATRA DEVELOPS TEST BENCH 
FOR PAPER AND INK RESEARCH. 
Anon. The Inland & American Printer 
and Lithographer 145, No. 4, July 1960, 
p. 85 (1 page). A brief, illustrated de- 
scription of a “packaged laboratory” or 
“do-it-yourself” testing bench developed 
by Great Britain’s Printing, Packaging & 
Allied Trades Research Association. The 


he they come in summer. The use of the story on the use of a 30 qt. food mixer paper and ink tests provided for are listed. 
sword hygrometer to measure how far normally used in bakeries and restaurants Bench working surface is 8% x 2% feet. 3 
paper is out of balance with the air is for the mixing of inks to supply two web Illustrations. 
ch suggested. offset presses. Advantages are that it 7 
wr makes possible a ready supply of ink, re- Lithography—General 
WHAT DOES THE LITHOGRAPH- duces ink inventory, cuts transportation LITHOGRAPHIC RESEARCH AND 
so ER EXPECT FROM PAPER AND INK? costs and provides customers with an im- THE PACKER. M. M. Bruno. Printing 
n, Willard Greenwood. New England mediate color selection. 1 Illustration. and Graphic Arts #7, May 1960, pp. 17- 
ill Printing & Lithographer 23, No, 3, April ak 3) He utes : : 21 (5 pages). Cited figures show rapid 
1960, pp. 58-59 (2 pages). List of 10 SPOT THE PAPER TROUBLE. Anon. growth of lithography in the packaging 
things for each, covering for paper: grain, The Litho-Printer 3, No. 7, July 1960, pp. field and a number of reasons are given 
nt direction, good trimming and well piled, 362, 3 (2 pages). A reduced size repro- for this, including an active research pro- 
right moisture content, no “built-in duction of a chart prepared by the Dutch gram. New developments in such areas 
strains,” properly sized, no chemical in- I.G.T. which includes small illustration as plates, dampening, blankets, color re- 
" terference with ink drying, no dust and of the forms of trouble as they appear production and quality control are listed 


00 











debris, proper whiteness or color, etc.; for 
inks: right quantity, proper color, body 
and tack, strong enough color, good water 
resistance, proper setting for trapping, not 
dry in fountain. Some of these points are 
discussed further. 


CALCULATING INK CONSUMP- 
TION ON CHARTS. Hatsutaro Ya- 
mada. Asian Printer 2, No. 3, 1959, pp. 
62-64 (3 pages). The factors affecting 
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on the paper and in the print. Appearance 
in letterpress and offset are differentiated. 
Paper faults are listed by source of trouble 
and appearance. 


MAGNETIC INK MAKES WASTE 
PAPER PROBLEM. Anon. The Amer- 
ican Pressman 70, No. 6, June 1960, p. 16 
(1 page). A statement from the Waste 
Paper Utilization Council to the effect 
that: “serious difficulty” (nature not stat- 


Dualith 500! 


and discussed. 11 References. 


HOW TO REDUCE MAKEREADY 
TIME ON FOUR-COLOR OFFSET 
PRESS. Charles W. Latham. The Inland 
and American Printer and Lithographer 
145, No. 3, June 1960, pp. 66, 7, 8 (3 
pages). Four-color offset press makeready 
time varies from 2 hours up to 4 to 6 
hours. At $60 per hour this can add up. 
The difference is in methods used and 


greater accessibility throughout, 
for the easiest operation ever 
and faster, simpler, job changes! 


Never has a small offset press been so easy and convenient to operate as the new 


The large, readily accessible controls are conveniently placed and so easy to operate! | 
Everything's in just the right place to save time and effort! 


Just the touch of a lever and the new hinged conveyor board drops smoothly and | 
quietly away, to provide fast, easy access to the blanket. 





Now-—for the first time on any small offset press—a// three printing surfaces —(the 
Plate, the Blanket and the Impression surface) are all fully accessible —quickly,) 
easily —always. | 

















And-—the entire sheet hold down and guide mechanism hinges wp from the con- 
veyor board with equal ease for complete, instantaneous, access to the board. \ 
Set up—or change from one job to another—with an ease and simplicity you 
wouldn’t have believed possible. 
THE “YEARS AHEAD” new Dualith 500 comes in Ocean Green. It is also avail- 
able in a choice of three other modern, eye-catching colors at slight additional cost. 
See them in the free 12 page colorful brochure. 
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29 Ryerson Street, Brooklyn 5, New York 
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amount of pre-makeready. Some sugges- 
tions on improving this situation cover 
preventive maintenance, proper schedul- 
ing, plant and stock control, proper paper 
and ink selection, spare blankets on hand, 
proper attention to rollers and wash-up, 
proper selection and availability of pack 
ing sheets, a plate positioning system and 
proper crew training. 1 Illustration. 


WHAT TO ADD TO A WEB-OFF- 
SET Press. Jack Hodes. The Graphic 
Arts Monthly 32, No. 3, March 1960, pp. 
66, 8, 70 (3 pages). Author starts with 
a two unit perfecting type press with a 
folder and suggests certain extras in terms 
of what they add to the capabilities of 
the press. These additions include a 
dryer, a chillroll system, ink agitators, 
water fountain supply, a roll handling 
system, additions to the folder, a sheeter, 
electric eye register control, and stackers 
and bundlers. Each is discussed briefly. 


NEWSPRINT COLOR BY WEB- 
OFFSET. Wm. E. Mayer, Jr. The 
Graphic Arts Monthly 32, No. 3, March 
1960, pp. 72, 4, 6, 140 (4 pages). The 
facilities of the Graphic Arts Research 
Department of the Rochester Institute of 
Technology include a web offset press. 
Work on that press in the area of color 
on newsprint is described. Other tests in- 
clude work in cooperation with industry 
on papers, inks, blankets, and methods. 


LITHOGRAPHY FOR PACKAGING 
(From a talk given at a recent packaging 
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part by part! 


uniquely efficient design. 





conference in Toronto). M. H. Bruno. 
Modern Lithography 28, No. 5, May 1960, 
pp. 91, 3, 139, 140 (4 pages). Statistics 
are cited to show the growth of lithog- 
raphy in the folding carton field. This 
is explained in the following advantages 
over letterpress: 1, Offset blanket helps in 
surface irregularities of board. 2. Plates 
are easy to make and reasonable in cost. 
3. A minimum of makeready is needed. 4. 
Offset press speed. 5. Less ink, less offset 
spray, faster drying. Each of these points 
is elaborated upon, and also, the important 
place of organized research and The Lith- 
ographic Technical Foundation is men- 
tioned. New developments in plates, damp- 
ening, blankets, color reproduction and 
quality control are discussed. 11 References. 


LITHOGRAPHY IN REPRODUC- 
TION ON ALUMINUM FOIL, James T. 
Trousdale. The Litho-Printer 3, No. 7, 
July 1960, pp. 372, 375, 377 (3 pages). 
Advantages of lithography are cited. De- 
velopments in foil in last 5 years include 
better lamination and better coatings. 
Paper backings are available in a wide 
range of weights. Most satisfactory coat- 
ings are nitrocellulose or vinyl type. Sug- 
gestions are offered on storage and hand- 
ling, cutting, feeding, press operation, 
plates, inks, drying and stacking, and 
printing by web offset. 


OFFSET PRESS CYLINDERS NEED 


CONSTANT CARE AND ATTEN- 
TION. Charles W. Latham. The Inland 


reliability built-in, 


MODERN LITHOGRAPHY, May, 1961 


From the rugged castings of the unitized base—which provides a single, 
solid support for the press, the feeder and the pile jogger —up through the 
equally rugged and precisely machined castings which form the side frames 
of the press and feeder, every part of the new Dualith 500 is designed and 
made to give you years of trouble free service. 


All cylinder bearings are oversized, grease sealed, precision ball bearings, 
All other bearings throughout the new Dualith 500 are either famous 
“Oilite” bearings or precision ball bearings. 


Just look at the wide steel gears, the size of the shafts for the cylinders and 
feed rolls and the obvious ruggedness throughout this basically simple yet 


That’s quality you can see—and depend on—for years to come. 
There is quality and precision even where you can’t see it, too, in every part 
of the sturdy new Dualith 500. 
YOU'LL BE YEARS AHEAD WITH THE NEW DUALITH 500 


Any one of our conveniently located sales offices will gladly arrange a | 
demonstration for you. Just drop us a letter or card. 


DAVIDSON CORPORATION 


Subsidiary of Mergenthaler Linotype Co. 
29 Ryerson Street, Brooklyn 5, New York 
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and American Printer and Lithographer 
144, No. 6, March 1960, pp. 68, 69, 70 (3 
pages). Press cylinders are the heart of 
the press but they often get less attention 
than any other part of the press. Each of 
the cylinders is described in relation to 
its functions and certain printing faults 
are related to the cylinder malfunctions 
causing them, Examples are duobles in 
halftones due to worn bearings, adjust- 
ments of cylinders, bearers, gears are dis- 
cussed. 2 Illustrations. 


LITHOGRAPHING — PACEMAKER 
IN THE LABEL FIELD. Leroy L. 
Gamse. Lithographers Journal 45, No. 1, 
April 1960, pp. 12, 13, 40 (3 pages). 
Lithographing has moved to first place in 
the production of labels. The great change 
in packaging, particularly of foods, is 
pointed out. The growth of lithographed 
labels has far outstripped the growth of 
the over-all package industry. Figures are 
cited. Some reasons why lithography has 
done this are: advances in color separation 
and correction and platemaking, improve- 
ments in presses and their accuracy; and 
improvements in paper, ink and varnishes. 
Sources of some of the statistics are cited. 


TINTED MAPS BY LITHO. K. H. 
Dow. The Lithographer and Offset Print- 
er 56, No. 6, June 1960, pp. 17, 18, 19 
(3 pages). The need for tints in various 
colors in map printing is explained. The 
specific requirement was for a large area 
tint with a printing weight of %. Two 
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line tints, one at 45° and one at 90° ruled 
60 lines per inch were the starting point 
from which a variety of screens were de- 
veloped as explained with the aid of 5 
illustrations. 


WHAT WE THING ABOUT WEB- 
OFFSET ROTARY PRINTING. Hyman 
Safran. Lithographers Journal 45, No. 2, 
May 1960, pp. 18, 19, 31 (3 pages). A 
story of a printing company which has 
been very successful in the web-offset field. 
also some information on the advance of 
web-offset printing and equipment in gen- 
eral. Certain problems that have been 
overcome, such as conversion of letterpress 
plates to film, and problems yet to be 
solved are pointed out. These latter in- 
clude, personnel, high speed equipment, 
paper and ink, and resistance to change 
on the part of buyers. 1 Illustration. 


“IMPROVED DAMPENING SYS- 
TEMS.” Anon. The Small Offset User 
9, No. 105, July 1960, pp. 271 (1 page). 
A “LETTER TO THE EDITOR” points 
out that the dampening system given the 
name Dahlgren systems was patented in 
Great Britain in June 1938 and has been 
used on practically all Rotoprints manu- 
factured since 1947/8. One diagram. 


WHAT IMPROVEMENTS ARE 
NEEDED ON TODAY’S WEB-OFFSET 
PRESSES? Charles W. Latham. The In- 
land & American Printer and Lithog- 
rapher 145, No. 4, July 1960, pp. 66-68, 
73 (4 pages). Roll fed offset presses have 
come a long way in the past 20 years, but 
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they still have a long way to go to deliver 
better and acceptable quality work. Some 
advantages of web-offset are speed, con- 
tinuous folder, easier drying and simplicity 
of blanket-to-blanket perfecting. Weak- 
nesses point out needs for improvement. 
Improvements discussed involve blanket 
packing, wrap of web on cylinders, web 
tension problems due to moisture pick-up, 
shadow or double dots and backlash. A 
suggestion is offered for the use of stag- 
gered bearers permitting lower blanket 
packing for web control. Other suggestions 
include inking and dampening mechan- 
isms. 5 Illustrations, 


SHOULD AN OFFSET HOUSE 
ADD WEBFED EQUIPMENT? R. B. 
Hubbard. Printing Magazine 84, No. 6, 
June 1960, pp. 80, 81 (2 pages). A frank 
and thoroughgoing discussion of the factors 
taken into consideration by a large, qual- 
ity, sheet-fed lithographic plant in going 
into web offset. First it was necessary to 
establish the fact that they could do as 
high quality work on web as sheet. The 
types of work they planned for the web 
press were listed, many being jobs they 
had turned down in the past due to un- 
suitability for sheet fed, and probably not 
over 10 per cent by conversion from 
sheet fed. Selection of jobs suitable for 
web offset are based on the advantages of 
that process and involve length of run, 
lighter weights of paper, and operations 
performed at the end of the press. Make- 
ready times compare favorably with the 
large (59 & 77”) sheet-fed presses. Plate 


































and hourly operating costs are also com- 
parable. Savings in cost of paper strongly 
favor the web press. Management prob- 
lems imposed by the new press included 
about all departments, especially sales and 
quality control. Problems and adjustments 
were encountered, but the advantages of 
web are worth it. 3 Illustrations, 


Graphic Arts—General 


STATIC ELECTRICITY .... .. ITS 
ORIGIN, EFFECT AND CONTROL. 
John T. Davis. Printing Monthly 12, No. 
4, July 1960, pp. 7, 8, 9 (3 pages). Static 
can cause poor feeding, offset, picking, 
ragged delivery, sparks and fires, shocks 
to personnel and many other effects which 
lead to poor production. A brief non- 
technical explanation of the origin of 
static is given. Methods of control men- 
tioned are: Christmas tree tinsel, air blow- 
ing devices, anti-static liquids, static elim- 
inating bars and brushes. Each is dis- 
cussed briefly. 


PROTECT PRESSMEN’S HANDS 
WITH PROPER TYPE OF GLOVES. 
Anon. Printing Production 90, No. 9, 
June 1960, p. 80 (1 page). A discussion 
of the problems involved in relation to 
the type of glove to provide suitable pro- 
tection. 2 Illustrations. 


DON’T JUMP — MEASURE YOUR 
STEPS. Bernard R. Halpern. New Eng- 
land Printer and Lithographer 23, No. 6, 
July 1960, pp. 49-53 (5 pages). A plea 

(Continued on Page 129) 
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the most versatile 
offset press ever designed! 


While basically designed to provide you with the finest, simplest, easiest to operate 

small offset press obtainable, the unique, uncluttered two-cylinder design of the 

new Dualith 500 makes it possible, on a single machine, to do: 

1. Regular offset printing of unequaled quality and economy — 
plates or paper masters. 

2. Simultaneous two-sided lithography —this feature permits even greater cost 
savings on those jobs where the combination of offset lithography on one side 
of the sheet and direct lithography on the other may be employed. (Direct 
lithography has certain limitations: —it requires a mirror image plate, generally 
of shorter life than an offset plate, and will not print halftones or solids of a 
quality comparable to the results obtainable by offset lithography.) 

3. Dry offset printing—the interchangeable segments of the new Dualith 500 
make it unbelievably simple to change to dry offset operation for the ease and 
economy of dry offset for longer run work. 

4. “Davengraving” —beautiful printing and embossing in a single run through 
the press may be done simultaneously with either wet or dry offset printing. 

5. Letterpress printing—Imprint from Linotype slugs. Print or imprint from 
rubber plates, curved electrotypes, or T-bottom type. 


6. Numbering—from true “printers type” numbering machines inked by the full 
press inker, and numbering and imprinting can be combined in a single 


And the fact that this one machine can do so many jobs so well is another important 


YOU'LL BE YEARS AHEAD WITH THE NEW DUALITH 50C 


You need only ask for a demonstration. 


DAVIDSON CORPORATION 


Subsidiary of Mergenthaler Linotype Co. 
29 Ryerson Street, Brooklyn 5, New York 
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Why Do Plates Go Sharp? 


OW many 
heard this comment in the 
pressroom: ‘What happened to the 
plate? It was all right when the 
color OK was given a few hours 


” 


ago. 


times have you 


When plates go sharp, of course, 
there is always reason. However, fre- 
quently the reasons becomes apparent 
after it is too late. It would help at 
least to avoid repetition of the same 
error, 


Too Much Pressure 

There is one common reason for 
plates going sharp and wearing. The 
clue to this cause is the heavy or 
thick appearance of the job at the 
start of the press run. Generally, ex- 
amination of the sheet with a magni- 
fying glass at the time of makeready 
will show that the lines or dots are 
heavier on the printed sheet than on 
the plate. When this happens, it is 
wise to check the packing under the 
blanket before running. 

One other sign of overpressure is 
that the plate starts to wear after a 
few thousand sheets, and by five to 
ten thousand it will be virtually use- 
less. 

There is a third clue to the phen- 
omenon of overpressure and that is 
the appearance of the plate. After 
several thousand impressions a plate 
may show signs of discoloration, such 
as a silver or black metallic look in 
the sharp areas. The pressman who 
makes it a habit of examining the 
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By Frank P. Arbolino, 


Plant Manager 
Polygraphic Co. of America, Inc. 


plate closely each time he stops the 
press will recognize these little shin- 
ing metallic spots or discolorations 
long before the plate becomes affected. 

Poor makeready or uneven pres- 
sure in multi-color printing between 
plate and blanket may cause the ink 
to build up or pile where low spots 
occur. In this circumstance, it is not 
unusual to find that the image from 
one unit is polishing the plate of the 
succeeding unit to a point where it 
prints in the form of a tint. This 
condition necessitates the use of a 
stronger acid in the fountain water 
which later may cause the plate to 
wear, 


Too Much Acid 

Correcting tinting by adding more 
acid can be very dangerous. Excess 
acid in the water fountain is a more 
difficult cause to detect but there are 


_conditions that give a definite clue. 





Readers with questions about press 
and related areas may submit them 
to Mr. Arbolino. He will answer 
them as promptly as possible in this 
column, if they have general inter- 
est, but no individual replies can 
be made. 

Questions should be addressed to 
Frank Arbolino, Production Clinic, 
Modern Lithography, Box 31, Cald- 
well, N. J. 











When starting up, if the work areas 
of the plate ink up or print unevenly 
in radial streaks, look at the damp- 
ener to see if the light streaks corres- 
pond in position with clean portions 
of the dampeners, and dark streaks 
with the dirty portions. Under con- 
ditions such as these, it is difficult to 
set the water fountain and the ink 
fountain. Although this problem 
usually calls for the use of more acid, 
this does not always ‘prove to be the 
case for it may turn out that the 
excess water delivered by the clean 
area of the dampener has caused the 
work to print unevenly at the start of 
the run, but has not worn the plate. 
A test of the water fountain will give 
you the answer. It is important to 
check the fountain water immediately, 
for the plate can be ruined within a 
few hundred impressions if the foun- 
tain is at fault, 

Excess acid may be indicated long 
before the plate goes bad by stripping 
of the roller. It may also show up 
in the form of scum on the plate. Too 
strong an acid will sensitize the plate, 
especially when you are using quick 
drying inks or using a high percent- 
age of drier. The strong acid may 
cause the drier to break down, and 
this will cause formation of a glassy 
film on the plate surface, which may 
cause scumming. In trying to over- 
come scumming you may ruin the 
plate. Before adjusting water foun- 
tain solution, check the pH. Many 

(Continued on Page 127) 
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Speed: 4200 inches/min. 
Size: 32 x 46” 


Hitch-Hike your way to greater folder versatility 


NEW. DEXTER RS FOLDER 





The 16 and 32 page sections of the new Dexter RS 
are combined into a single mobile ‘‘Hitch-Hiker” 
unit on wheels for 4-way versatility. Use it... 


e In normal position—for right angle work 
e In-line with parallel section 

e In parallel with 8-page section 

e Or as a separate folder 


The new RS has all the time-proven features which 
make Dexter (Cleveland) Folders the ‘‘Choice of 


the Pros’”’ and many special advantages in addition 
to the ‘“‘Hitch-Hiker”... handles 32 x 62” sheets for 
parallel work...optional 3rd and 4th fold plates in 
16 page section...swing-away slitter shaft in parallel 
section for easy setting...slitting, perforating and 
optional pasting. 


Put the Dexter RS to work for you. 


THE DEXTER COMPANY mic 


Division of Miehle-Goss-Dexter, Inc. ae, 
Chicago 8, Illinois D 
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Future of Scanning Looks Bright 


OLLOWING are some excerpts 

from recent talks by Martin 

Grayson, of Printing Developments, 

Inc. on new developments in the 

graphic arts, including the increasing 

interest in electronic color scanning. 
* * * 


With the advent of electronic scan- 
ning, it has been suggested by some 
lithographers that a debate should be 
arranged on the topic: “The Scanner 
vs. Masking.” 

This sort of debate reminds me 
of the “great series of debates” that 
went on for more than fifty years on 
the relative merits of the “automobile 
vs. the horse.” Those debates took 
place in the lecture halls, universities, 
and on every roadside in America. 
Each time an automobile stalled or 
stopped, one could hear the roar of 
laughter and the cry, “Get a horse!” 

What the opponents of the auto- 
mobile actually meant was, “We 
don’t understand this new horseless 
carriage”; “We’re afraid of it”; “It 
might harm us”; “It doesn’t work” ; 
and, “We hope it will go away and 
disappear!” 

ie eae 

So it always is with new ideas and 
new things. So it was with the new 
idea of an electronic scanning device 
that would produce four-color sepa- 
rations, color corrected, in balance, 
and adjusted to cope with the vari- 
ous color reproduction processes and 
the difficulties of putting 
paper. Therefore, when we gave 
thought to the question of debating, 
“Scanner vs. Masking,” it was ob- 


ink on 
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vious that such an approach would 
be as useful as the debate on the 
“Automobile vs. the Horse.” The 
automobile today is one of the domi- 
nant means of transportation . . . the 
horse a minor entity, still in existence, 
but with its place and use. 

Our approach to the subject is to 
examine the techniques and merits of 
the electronic color scanner, its prog- 
ress and use in the graphic arts 
industry. 


Let us turn our thoughts for a few 
moments to the start of 1960. At that 
time we all turned our attention to 
the beginning of a new decade. The 
forecasters of the future looked ahead, 
and most of us had the opportunity 
to read their thoughts in the news- 
papers, magazines and trade journals. 

One small “information 
received _ little but con- 
tained a very important message for 
us in the printing industry. In Janu- 
ary of last year, Harris, Upham & 
Co., members of the New York Stock 
Exchange, and one of the leading se- 
curity and commodity stock brokers, 
sent a report to his clients which 
read: “Coming up — the Golden 
Decade of Printing Progress.” 

* * * 


report” 
attention, 


“Progress in the past ten years 





Because of a delay in receipt, from 
England, of illustrations for Part 
3 of Frank H. Smith’s series on 
the ‘Strip’ System of Camera Con- 
trol, the article will appear in the 
June issue. 











exceeded that of the previous half 
century, and the next ten may prove 
to be the golden decade, exceeding 
the past ten years,” the report began. 
“That seems to be the consensus on 
activity in the printing trade, or more 
broadly, the graphic arts industry in 
this country. 

“ |. . the 1960’s will see printers 
on the offensive, researching new, 
better, faster, and more economic 
methods of reproduction. The aver- 
age investor will probably be sur- 
prised to learn that many new prod- 
ucts are coming from, and will con- 
tinue to come from, corporate names, 
some of which had little or no con- 
nection with graphic arts equipment 
as little as ten years ago.” 

“These include DuPont, 
Life. 3M, McGraw-Hill, RCA, 
IBM, Harris-Intertype, Miehle - 
Goss-Dexter, Inc., Fairchild, Photon, 
Inc.” 


‘Time- 


* * * 


These large companies, with amaz- 
ing research laboratories, are creating 
the new tools, materials, equipment, 
techniques and chemicals that will 
enable letterpress, lithography and 
gravure “to advance into this golden 
decade.” Many new electronic de- 
vices and controls have already ema- 
nated from these research laboratories 
and been put to work in the printing 
plant. Outstanding among the new 
developments are the following: 


Preparation Department 
Starting in the preparation depart- 

ment we have found: 
1. Phototypesetting machines which 
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JUST POUR ON ONE-STEP DEVELOPER... 


RINSE... AND TYPE “S” IS 


FROM 3M RESEARCH comes a totally different kind of photo offset plate . . . to comple- 
ment your craftsmanship with the ultimate in printing quality! For years 3M’s scientists and 
technicians have been working toward a superior negative photo offset plate that would be 
simpler to develop, that would have a more uniform image, that would faithfully mirror the 
most difficult original copy, that would eliminate most handling problems, and—with all 
this—produce higher quality in longer runs. 

Today such a plate is a reality—the 3M Brand Type ‘‘S’’ Photo Offset Plate—with a 
totally different kind of pre-sensitized surface coating. It’s a unique coating—so precisely 
applied there is no room for variables—so hard and durable it gives press mileage that will 
meet all surface plate requirements. 


...the only subtractive 
pre-sensitized 
surface plate in the 


history of lithography! 


SUBTRACT TO GET PLUS PRINTING QUALITY. This new Type ‘‘S’’ Plate is amaz- 
ingly simple to develop—and so care free to handle. You get a working image that is perfectly 
uniform across the plate. It’s absolutely plug-free—actually, you un-plug this plate to de- 
velop. Because the running surface is factory-applied solids are completely streak-free, 
healthy, and uniform . . . halftone dots are crisp, distortion-free . . . screens are sharp, clean, 
clear... tints and ben days are perfect, precise, open... difficult layouts with screens butted 
to solids, halftones, ben days, and fine tints are flawliess—easily plated. And, the new Type 
“‘S”’ is impervious to finger prints, water spotting, heat and humidity. 

If your plant handles extended run process work—web fed rotary business job forms— 


multi-color work—metal decorating—any jobs that demand the very highest printing quality 
—3M’s new Type ‘‘S”’ Plate is for you. 





YES! | want a demonstration of the new 3M Brand Type “S”’ 
Photo Offset Plate in my shop right away. Will you have a 3M 
SO SIMPLE, YOU HAVE TO SEE IT Representative call me to arrange the date and time. 
TO BELIEVE IT! Reserve a demonstra- 


My presses are__ 
tion in your own shop now! 


0 Se ee eae 


. 





a 
Address ee eee ee 
City 











FINE NEGATIVE PLATES THAT SATISFY 
EVERY PRINTING NEED...TO COMPLE- 
NT YOUR CRAFTSMANSHIP 














S) 3M BRAND TYPE “S”. .. the ultimate for long 
run quality. Amazingly simple to develop, un- 
believably easy to handle, select the new Type ‘‘S”’ 
for extra press mileage. 


@ 3M BRAND TYPE “R”.. . the standard of the in- 
dustry. This precision-made, medium-run plate 
exceeds the performance demands of three out of 
four printing jobs. 


@ 3M BRAND TYPE “L”. . . gives high quality at low 
cost. Designed for runs to 5000 in line, halftone 
and color, Type ‘‘L’’ is an aluminum surfaced plate 


a at a cost comparable to paper or plastic. 


PRINTING 


PRODUCTS Complement to Craftsmanship... 


LD LD LD LD Le Le a, 


VIA AIR MAIL 





FIRST CLASS 
Permit No. 25 
St. Paul, Minn. 











BUSINESS REPLY CARD 


No Postage Necessary if Mailed in the United States 





POSTAGE WILL BE PAID BY— 


PRINTING PRODUCTS DIVISION 
MINNESOTA MINING 

AND MANUFACTURING COMPANY 
900 BUSH AVENUE 

ST. PAUL 6, MINNESOTA 


DIVISION 3M’s Family of Fine Products for Printers 


PMiianesora (fining ann Manuracturine company 
ST. PAUL 6, eaNn. ... WHERE RESEARCH IS THE KEY TO TOMORROW 

















accurate register in high-speed cutting 
machines, 

2. Controls that stop envelope 
gluers in case of improper paper feed, 

3. Conveyor counters and sorters, 

4. Controls that position the back 
gate of guillotine cutters, and 

5. Gathering machine controls that 
cause the ejection of incomplete books 
from the stitcher. 


Pressroom 

Moving to the Pressroom we see 
the following: 

1. Controls to keep the paper reg- 
istered for high-speed printing, 

2. Reflection meters for measuring 
density of ink, 

3. Web press paper splicers, 

4, Electronic motor driven control;. 

Paper manufacturers are success- 
fully using a device called a beta ray- 
gauge to measure continuously the 
basis weight of paper as it is made 
on the paper machine. They are also 
using continuous moisture-measuring 
devices. 


Bindery 

Finally, in the bindery we have 
these electronic tools .in use today: 

1. Controls that position labels for 
shorten composing schedules and 
work well with the lithographic proc- 
ess, 

2. Light integrators, which enable 
the cameraman to control his exposure 
time more accurately and enable him 
to duplicate exposures, 

3. Electronic darkroom tempera- 
ture controls, 

4. Densitometers to provide more 
accurate film density measurement, 

5. Controlled voltage of a balanced 
light source to provide the lithogra- 
pher with a standard viewing facility. 

6. Nine electronically-operated col- 
or separation machines, which are 
now in various stages of use and de- 
velopment. These tools can properly 
be described as special purpose com- 
puting cameras. For the most part, 
these color scanners are under devel- 
opment or being field tested. 


For the past ten or fifteen years, 
the printing industry has been talking 
about the use of electronic scanning 
in day-to-day production and there 


has been much speculation as to when 
the day might come when it would be 
used broadly throughout the industry. 

The day-dreaming and speculation 
is a thing of the past. The scanner 
is here and is being used in daily 
production for a broad range of work. 
The Crosfield Scanatron and the 
Hell Colorgraph both are in use 
in some commercial establishments, 
largely in Europe and the United 
Kingdom. The Fairchild people will 
most likely have equipment ready for 
the market in a comparatively short 
time. 

PDI has five studios and one in- 
plant operation in the United States, 
Western Europe, and the United 
Kingdom. We are now making pre- 
liminary studies to establish scanning 
facilities in several new location; in 
the U.S. and around the world. At 
the present time, eight Time-Life 
scanners are in full production and 
four more are planned to be added 
in early 1961. This year these ma- 
chines will produce close to 75,000 
pages of four-color process. 

In the past couple of years, con- 
version and duplicating studios have 
been added to the scanner operations. 
These studios have been successful 
in developing a highly efficient and 
workable intermediate so that all 
types of flat art can be converted to 
transparencies and scanned. The suc- 
cess of this development is highlighted 
by the fact that 25 percent of scan- 
ning is produced from flat art or from 
duplicates of original transparencies. 

* * * 

In addition to these electronic de- 
velopments, there have been major 
new materials, chemicals, and tech- 
niques developed such as the Dow 
Powderless Copper Etch Machine, 
the Dycril Plate, and the 
around plate for letterpress. For the 


wrap- 


lithographer there are long-life plates, 
economic pre-sensitized and wipe-on 
plates, multi-metal plates, better inks, 
larger and faster web-offset presses, 
better water control units, and a host 
of other improvements. 


If our industry is to continue to 
prosper, we must utilize al] the fine 
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work tools which are available now 
as well as those that will soon be 
within reach. 

Basic research . . . proper evalua- 
tion . . . plant integration, are the 
milestones along the road from the 
test tube to the production line. Each 
step of the way needs the support of 
printers and lithographers in funds, 
effort, and time. Some fair ladies may 
be won with a “kiss and a promise,” 
but the goal of a prosperous industry 
calls for hard work. Constant diligent 
effort and patience can achieve the 
goal that will give to all who work 
in this industry, whether manage- 
ment or labor, the “benefits” of a 
higher standard of living. That is the 
only guarantee that we will be able 
to create the “Golden Decade.” 


* * * 


What is the PDI 


those of us who are not color scien- 


scanner? To 


tists is is a machine a little larger 
than an upright piano that is com- 
posed of: 

1. An unusual, sensitive, precise 
“camera” capable of taking up to 
20,000,000 separate “pictures” of the 
copy in about 35 minutes or less, and 
accurately converting the color in- 
formation attained into electrical 
impulses. 

2. An electronic computer which 
at the speed of light (186,000 miles 
a second) is capable of analyzing and 
adjusting this color information in 
electronic form to compensate for the 
light reflecting deficiencies of printing 
inks and paper, the peculiarities and 
differences in the major processes of 
printing and even “shop” practices 
in the production of four-color en- 
gravings, lithographic printing plates 
and gravure printing cylinders, 

3. An 
graphic mechanism capable of expos- 
ing high-speed film with an accuracy 


unusua | electronic-photo- 


and precision never commercially 
achieved before in the production of 
red, yellow, blue and black film sep- 
arations suitable for the subsequent 
production of four-color plates. 


* * * 
Exactly how does the scanner 
work? The PDI Color Scanner can 


be thought of as an electronic camera. 
(Continued on Page 126) 
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NOW — Cut handling charges — reduce HYDRAULIC pressure firmly holds all 
spoilage — save time. sheets in place for turning, or, load can be 


lled th h without turning. 
SPA —AMageer bo-lie bude “~ = 


Turner for each line, at the end of the 
roller conveyor from the Piler. Write or Phone for further details. 


NS 


NATIONAL- 
STANDARD 
COMPANY 


Wagner Litho Machinery Division 
NATIONAL-STANDARD COMPANY 


Secaucus, N.J. 











When thinking of Progress —think of Wagner! 
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Judges praise high quality work 
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Metal Litho Wins Two LPNA Awards 


REAT strides are being made in metal litho- 
graphy with the use of color photos. Some 

of the metal cans accomplished results equal to the 
reproduction on paper stock.” That is the com- 
ment of Ralph D. Cole, chairman of the LPNA 
awards and exhibit committee and Robert W. 
Honer, chairman of the LPNA judges panel, in 
a joint statement issued last month in connection 
with the 11th annual competition sponsored by the 
Lithographers and -Printers National Association. 
The 294 winning specimens, including six metal 
decorated pieces, went on display for the first time 
May 2 in Phoenix, at the annual LPNA conven- 


tion. (The metal decorated pieces are shown on 
the next page.) 

Among the six winners were four decorators who 
had won awards last year: J. L. Clark Co., Caspers 
Tinplate Co. Continental Can Co., and Metal 
Litho Corp., with the latter taking two awards 
this year. The other winner was Donaldson Art 
Sign Co. Complete list of winners in this category 
may be found below, along with the client and the 
title of the piece. See page 30 for complete list of 
winners and another set of photos. The awards will 
be on display in Chicago, New York and other 
cities at various times this year.* 





Award 
No. Title 
271 ‘Just Dessert’ MASTERPIECE 
CALENDAR 
272 Sears Country INN 





J. L. Clark Mfg. Co. 
Rockford, IIl. 


Olive Can Co. 


CONFECTIONS Chicago Chicago 
273 Rose TAPESTRY Atlantic Can Co, Metal Litho Corp. 
Delawanna, N. J. Brooklyn 
274  Baxkers Mopiriep MILK Baker Laboratory Continental Can Co. 
(Power) Cleveland Cleveland 
275 CAMELIAS AND PAINTING Atlantic Can Co. Metal Litho Corp. 
Delawanna, N. J. Brooklyn 
276 WINGED PLAQUE Anheuser Busch, Inc. Donaldson Art Sign Co. 


St. Louis 


Client Lithographer 


J. L. Clark Mfg. Co. 
Rockford, III. 


Caspers Tinplate Co. 


Inc., Covington, Ky. 
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Get it right the first time 


with the 


Kodak Alphabet System of Transparency Masking 


using Kodak Separation Negative 
Film, Type 1, Estar Base 


Want to color-correct transmission color 
copy and get it right the first time? 
Many of our customers are doing it. 
They say Kodak’s Alphabet System is a 
great improvement over 1-, 2-, and 3- 
mask methods, yet not something one 
has to go to night school to learn. 
There are several good reasons for 
standardizing your transmission copy 
work with this Kodak method. First, 
the Alphabet System is much easier to 
learn and execute than earlier methods. 
Second, it makes it much easier to check 
and maintain desired densities as you 
go. Specific letters are used to label 
specific densities in the step tablet, 
including highlight and shadow densi- 


Graphic Reproduction Sales Division 


ties measured in the transparency. These 
letters are easier to refer to than 
density decimals. 

Masks and separation negatives are 
made by contact printing from the 
transparency. (Reproduction dimen- 
sions can be changed by exposing the 
positives on the camera.) To do the 
job right, use Kodak Separation Nega- 
tive Film, Type | (on 7-mil Estar Base), 
for both the masks and the separation 
negatives. (Or Kodak Separation Nega- 
tive Plates, Type 1, can be used.) This 
new film has moderate speed, fine grain, 
and closely matched color-contrast 
indexes (which means nearly similar 
development times for all four printers). 
If you want good continuous-tone posi- 
tives, best use Kodak 33 Positive Film 
(Estar Base) or Plates. Or, if you prefer 
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halftone positives as the next step, 
Kodalith Ortho Plates, Type 3, or Film 
on Estar Base. All dry fast. All hold size. 


For instructions on this handy 
system, read pages 7 through 16 of the 
Kodak Data Book Q-3, “Masking 
Color Transparencies for Photomechan- 
ical Reproduction.” 


In addition, you will want to consult 
the tables in new Q-Sheet 108 for the 
latest recommendations for using Kodak 
Separation Negative Film, Type 1, 
Estar Base. Your Kodak Technical 
Representative is eager to help if you 
contact him. Then ask your Kodak 
Graphic Reproduction Dealer for all 
the Kodak films and chemicals you 
need to do the job right... right from 
the start! 


Text for this advertisement was set photographically. 


EASTMAN KODAK COMPANY, Rochester 4, N.Y. 
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HERE’S A 
BOTTLE 
OF THE 
BEST DOTS 
YOU 
CAN BUY 








Yes, that’s what you 

get when you buy 

LITH-KEM-KO 
Chemicals — real good 
dots! Whether it’s fine 


halftone, benday, smooth 





screens or coarse, the dot struc- 
ture is better when the plate is made with 
LITH-KEM-KO solutions. Of course there’s a good 
reason for this. LITH-KEM-KO Chemicals, whether for 
surface, deep etch or wipe-on, are laboratory controlled, must 
meet rigid ‘specifications and come to you pure and clean. That’s why 


so many lithographers prefer these better chemicals. 
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Chicago 











Web-Offset Discussed 

Web-offset printing was the sub- 
ject of a two-part discussion at the 
March and April meetings of the 
Chicago Litho Club. James Metcalf, 
midwest regional manager of the 
American Type Founders web-offset 
division, was the speaker in March 
and at the April meeting a panel 
discussion was held. 

Mr. Metcalf discussed the instal- 
lation and costs involved in web- 
offset operations, and covered the im- 
pact of this development on the in- 
dustry today. 

The April meeting covered pro- 
duction aspects of web-offset printing. 
Members of the panel and subjects 
discussed were: Ronald Blohm, Kim- 
berly-Clark, paper; Donald Cottrell, 
Harris-Intertype, folding equipment ; 
Michael Evans, Veritone Co., equip- 
ment user; William Klomp, General 
Printing Ink Co., inks; Andrew 
Monroe, Jr., Hess & Barker, web- 
offset presses; and Ben Offen, B. 
Offen Co., webb drying equipment. 





* 


Twin City 











Mears Plant Toured 

Buckbee Mears Co., St. Paul sup- 
plier of engravings and litho plates, 
was host on April 6 to members of 
the Twin City Litho Club. The 
guests were conducted on a tour of 
the plant and observed in operation 
the company’s photo mechanical metal 
etching process. The regular business 
meeting was also held at the plant, 
after which a smorgasbord dinner 
was served. 





Kansas City 











Masking Discussed 

A big attendance at the March 
meeting of the Kansas City Litho 
Club, at the Golden Ox Restaurant 
in the Livestock Exchange Bldg., 
heard Ford P. Ray, technical repre- 
sentative of the Gevaert Company of 
America, Inc., describe his company’s 
color mask process, Multimask. 
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Philadelphia Clinic Draws 300 


By Joseph W. Dragonetti 
Philadelphia Correspondent 


ANY useful ideas and potential 
cures for problems emerged 
April 22 from the second Litho Clinic 
sponsored by the Litho Club of Phila- 
delphia. The all-day session, with five 
concurrent meetings on various seg- 
ments of the industry was held at the 
Benjamin Franklin Hotel. More than 
300 persons, ranging from apprentices 
to top technicians and management 
executives, registered. 

Howard T. Harcke, plant superin- 
tendent, Graphic Arts, Inc., and pres- 
ident of the club, who supervised the 
clinic, told ML the clinic was as suc- 
cessful as the first one sponsored by 
the group two years ago. 

The idea for this type of program, 
he said, “originated with the South- 
west Litho Club, That clinic is now 
in its eighth year.” 

Andrew Given, of National Decal- 
comania, treasurer of the Litho Club 
of Philadelphia, said registrants at the 
Philadelphia meeting came from all 
sections of the Eastern Seaboard and 
some from as far west as Canton, O. 


Panel Topics 


Experienced men in various fields 


conducted the panels and_ invited 
participation by the audience. Parti- 
cipants were free to stay through all 
phases of a panel discussion or move 
into other meeting rooms to learn 
about related departments. In fact, 


questions discussed in one session 
often popped up with a new twist in 
another. 

The subjects of Camera, Stripping, 
Plates, Press and Management, were 
discussed fully, with sub-topics rang- 
ing from fundamentals to highly tech- 
The 


nical and complex problems. 
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discussed darkroom 
techniques, black and white line and 
half-tone, color separation and mask- 


camera section 


ing techniques. The stripping section 
covered basic stripping, contacts, pin 
register and color, The plates section 
gave its attention to presensitized, and 
wipe-on, deep-etch and hard metal 
plates. The press group shared its 
knowledge on makeready, chemicals 
and inks, paper and blankets, while 
the management panel covered per- 
sonnel selection and evaluation and 
scheduling and planning. 


Clinic Moderators 

Moderating the clinics were the 
following: CAMERA — Paul Martin, 
of Chapel Co., Inc.; StrippineG 





Herman Britz, of Printing Services, 
Inc.; PLAatE — Albert Sterner, of 
Allen, Lane & Scott; Press—Joseph 
Hickey, of Crescent Ink & Color Co. ; 
and MANAGEMENT — Russell John- 
son, of DuPont. 


A unique presentation in the man- 
agement panel was made by Roy 
Imsick, superintendent of the Du- 
Pont printing plant. He called it 
“Job Performance Review” or JPR. 
It involves such questions as who to 
Who to transfer? Who 
to train for further development ? 


promote ? 


“These are questions which face 
he said. “The 
larger the organization, the greater 
the frequency of the questions but 


management daily,” 


no one, even the smallest, is immune.” 
To illustrate the importance of 
proper supervision of personnel from 
the standpoint of morale as well as 
efficiency, Mr. Imsick quoted a speech 
made in March at Princeton Univer- 
sity by Crawford H. 
president of DuPont. 


Greenewalt, 
Mr. Greene- 
walt expressed concern over manage- 
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ment policies, declaring: 

‘“‘An organization advances by pro- 
viding for its people a climate of 
achievement in which men of ordinary 
stature are somehow stimulated to 
extraordinary performance. The ex- 
tent to which any given individual 
can produce beyond his rated capacity 
may be very small. Yet the sum of 
these added together, will make the 
difference between a great organiza- 
tion and an indifferent one.” 

The objective of JPR, Mr. Imsick 
reported, is to assist management in 
bringing out the creative qualities of 
an individual. He warned, however, 
that it is not a “cure all” and add- 
ed, “Our presses and machines would 
produce nothing without the men to 
implement them; therefore anything 
we can do to make our personnel 
more effective and valuable will be 
reflected in the prosperity of the com- 
pany and the individual employe. 

“Actually, any company spends a 
large proportion of its income on em- 
ployes; therefore it’s good business to 
check up on how well this money is 
being spent and to make plans to get 
an increased return from its human 
resources.” 


JPR Purposes 


Mr. Imsick said the purposes of 
JPR are the following: 

1. To call to the attention of each 
individual his strong and weak points 
and thereby assist him in developing 
his abilities so that he may have the 
maximum opportunity to advance to 
a better position and to receive re- 
numeration in accordance with his 
capabilities. 

2. To provide a permanent record 
of employes’ performance for future 
reference in matters affecting pro- 
motion, transfers, downgrading, lay- 
off or discharge. 

3. To provide the best medium for 
management to make an unbiased and 
fair comparison of employes. 

4. To provide a basis for determin- 
ing the type of training which will 
most effectively maintain high stand- 
ards of efficiency among employes and 
assist in a policy to reward good per- 
formance and provide development 
from within the organization. 

He said that the JPR system pro- 
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vides benefits for the organization, 
the individual and the supervisor; 
adding that the procedure “gets you 
closer to your people and your people 
closer to you.” 

The problems of management and 
training spilled over into discussions 
in other sections, notably press. For 
example, Frank Massey, pressroom 
foreman, Ketterlinus Lithographic 
Mfg. Co., said the industry has not 
paid enough attention to training and 
education. His comments were pre- 
cipitated by a discussion about the 
duties of a press feeder, Arthur 
Miller, also of Ketterlinus, said that 
“a good feeder is just as important 
as a good pressman”’ but that their 
technical relations and standards are 
not always close enough. 


Employe Advancement 


Many presstenders have the potent- 
ial to become pressmen, but too often 
supervisors are inclined to view them 
merely as flyboys, it was noted. Mod- 
erator Hickey said that the problem 
of helping employes to advance is 
being given careful consideration by 
the educational committee of Print- 
ing Industries of Philadelphia, Inc. 

A number of questions in the press 
section were concerned with offset- 
ting. Carmen Donato, Smith, Kline 
and French, suggested that in most 
cases offsetting may be caused by too 
much ink or trapping on extra hard 
stock. Anti-offset spray helps to solve 
this problem, he said, but it has to be 
handled carefully, Running the press 
a little bit slower also helps, he added, 
as well as delivering the sheets more 
He pointed out that hard 
vellum stocks are especially difficult 


gently. 


to handle as far as offsetting is con- 
cerned. 

The question of measuring ink film 
thickness in press problems came in 
for spirited discussion at this meeting. 
Mr. Hickey called the audience’s at- 
tention to an Ink Film Tester re- 
cently introduced by IPI. “It is put 
out by one of our competitors,’ he 
said, “but it’s worth a million.” 

Harvey Shalette, of Seaboard 
Printing Ink Inc., called the audi- 
ence’s attention to the usefulness of 
the new LTF book, What the Litho- 

(Continued on Page 133) 








Susquehanna 











Officers Elected 

At the April 20 meeting of the 
Susquehanna Litho Club the follow- 
ing members were elected to club 
offices: Frederick Husson, president ; 
Albert Armstrong, vice president; 
John Hyduke, treasurer; Herbert 
Linderer, financial secretary; Peter 
Foley, recording secretary; and John 
Hershey, John Jackson, James Walsh 
and John Chura were named direc- 
tors for two years. 

Presiding president Benjamin Cler- 
ico announced that the June outing 
will be held at Galen Hall, June 24. 

Albert Armstrong, litho superin- 
tendent of the J. L. Clark Co., gave 
a brief talk on the history of his com- 
pany, after which members departed 
to tour the Clark plant, The entire 
production process 
operation. 


was viewed in 





Baltimore 











Rollers Discussed 

Two talks highlighted the April 
15 meeting of the Baltimore Litho 
Club. Member Jerome Casciero dis- 
cussed and demonstrated features of 
a doublewrapped dampening roller 
that has been working successfully in 
his shop, and battalion chief Thomp- 
son, of the Baltimore fire department, 
spoke on fire prevention in printing 
plants. 

Annual sports night program will 
be presented at the May 17 meeting, 
to be held at Penn Hotel in Towson, 
Md. Newest member of the club 
is Henry Bien. 














June Litho Clinic 

The 11th Annual Southwest Litho 
Clinic will be held June 16-18 at the 
Hotel Adolphus in Dallas, The event 
will be co-sponsored, as usual, by the 
Dallas and Houston Litho Clubs. 

Among the firms participating will 
be Ed Bearden Art Studio, Carpenter 
Paper Co., Jaggars-Chiles-Stovall, 
Inc., Beddow Printing Co. and Print- 
ers Bindery Service, Inc. 
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Opening a drum 0 yf Everybody knows that superior lithography 


can only be produced by skilled craftsmen 


HUNT GRAPH-O-GUM’° working only with perfect materials. 
Gum is one of those materials and is ex- 


1s O/ step toward tremely important because it is used both in 
superior lat hograp hy plate making and press operation. Therefore 


to insure perfect results use only good gum. 


HERE ARE THREE CHECKS. 

1 ‘ Good gum is stabilized and therefore practically 
odor free. If your gum changes odor it’s souring 
and will not protect the plate. 


2 Good gum holds constant viscosity down to the 
"fast ounce. If your gum gets thicker as it stands 


fs you will not get a perfect film on every plate. 
b EZ 
fe \ 3 Good gum is always clear through and through. 
{ lay "if your gum tends to sludge or forms sediment 


ge on standing, it will scum frequently. 
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HUNT GRAPH-O-GUM is perfect gum solution 
because it passes these quality checks with 
flying colors. So for a starter place a trial 


with every drum — order today and enjoy the difference at once. 
REE = 2 large litho sponges ; 2 
F * and 1 aluminum spigot Available in: 
with every carton — Drums of 30 gallons. No deposit, non-returnable 
1 large litho sponge containers. Cartons of 4 one gallon bottles. 





FOR SUPERIOR RESULTS AROUND THE CLOCK USE HUNT GRAPHIC ARTS CHEMICALS 


PHILIP A. HUNT COMPANY 


PALISADES PARK, NEW JERSEY 
BRANCHES IN PRINCIPAL CITIES 
In Canada: Philip A. Hunt Company (Canada) Ltd., 207 Queen's Quay West, Toronto 
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Washington 











Club Welcomes 28 

On March 28, past president Ray- 
mond Geegh induced into the Wash- 
ington Litho Club the largest group 
ever accepted into the organization at 
one time. Of 28 new members, 24 
were present for the ceremonies and 
were presented Senefelder pins. 

O. C. Holland, publicity director 
for the Interchemical Corp., was 
guest speaker for the evening. His 
talk was entitled, “Psychology and 
Correct Use of Color in Everyday 


Living.” Attending the meeting was 


New members in- 
ducted into Wash- 
ington Litho Club 
at March meeting. 


the new Deputy Public 

Harry D. Merold. 
Polyfibron, a blanket for offset 

presswork, and Daxene, a flexible 


compound used on rotary and flatbed 


Printer, 








NO 


GAMBLING 





proo fed on 


Nothing is left to chance with APCO 
scientifically formulated REPRO/Proof- 
ing paper. Its dull white finish, free 
from dirt specks, produces faithful re- 
production of type matter, line draw- 


HERE! 





REPRO-PROOFING PAPER 


ings and halftone dots. Its level, smooth 
surface remains flat during proofing 
for sharp, black solids and hairline 
thins . . . and, it quickly absorbs ink 
for smudgeless drying. 





| 
| 
| 
| 


Non-peeling surface, fuzz-free friskets | 


with apco) MASKING 


MANDARIN — Both sides color coated 
for complete protection to fastest films 
and plates during long exposure to light. 
ORTHO-RED —for orthochromatic films 


Write for new “‘tell-all’ sample kit — 
on your business letterhead, please. 


PAPER 


with fast emulsions. Both, amply trans- 
parent for accurate negative align- 
ment, readily release masking tape, 
won't tear or peel when frisketing. 








... Product research developments 
for the Graphic Arts Industries 


THE APPLETON COATED PAPER CO. 


APPLETON e WISCONSIN 





Dept. ML-61 


| 
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presses) were the subjects of talks 
given by James Bowden and Robert 
Miller, of Dewey and Almy Chemi- 
cal Division, W. R. France Co., at 
the April 25 meeting of the club. 

James Harrison, Public Printer 
of the United States, was unanimous- 
ly elected an honorary member. 

The club will join with other 
groups in celebrating the centennial 
of the Government Printing Office 
at Harding Hall (GPO), 
June 27. 


on 














Silk Screen Discussed 

Al Cieslak, president of Uridge 
Screen Process Inc., gavé-a talk en- 
titled “Why Silk Screen Process?” 
at the April meeting of the Detroit 
Litho Club. A sound movie called 
“World of Color” accompanied the 
talk. 

On May 19, members of the club 
will be taken on a “mystery trip.” 
The group will meet at 7 p.m. in 
Shannon’s Lounge at the downtown 
Greyhound bus terminal. The trip 
will include a meal, entertainment, 
dancing and prizes given enroute to 
destination. 





Buffalo 











Ink Problems Discussed 

Ink problems in lithography was 
the main subject of the April 10 meet- 
ing of the Buffalo Litho Club. Parti- 
cipating in the discussion were repre- 
sentatives from Hawley-Monk, Kohl 
& Madden, McCutcheon Ink Mfg. 
and I.P.I, 

The meeting also featured a brief 
talk by Robert Wehnert, of Marks & 
Fuller. 

















Ansurance 


When you buy a Craftsman Line-up Table you 
get “built-in” safety insurance. You cannot 
damage a straight edge when one or the other 
is in working position. A system of automatic 
locks prevents either straight edge from being 


moved from its out-of-the-way position unless 


There’s a Craftsman Table for your needs . . 
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the other is fully back and against the back 
stops. This is just one of the many features 
that have made Craftsman Line-up Tables the 
standard of the industry . . . one of the many 
reasons why craftsmen enjoy using the table 
with its speed, economy and versatility. 


. in sizes up to 62” x 84” 


CRAFTSMAN LINE-UP TABLE CORP. 
55F River St., Waltham, Mass. 


We would like to know more about the Craftsman 
Line-up Table. Please send complete information. 


NAME 





ComMPpANY 





ADDRESS 





City 





STATE 
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President Kennedy’s Tax Proposal 


Offers ‘Incentive 
NDUSTRY leaders who have 


been seeking more generous de- 
preciation allowances to make the re- 
placement of new equipment less cost- 
ly, got encouragement last 
month in a comprehensive special 
message on taxes submitted to Con- 
gress by President Kennedy. 

The message covered a whole range 
of tax matters, with the cost of pro- 
posed incentives to industry to be 
counterbalanced by such things as 
bigger taxes on dividends and more 
strictly enforced collection of interest. 
The message was not greeted with 
much enthusiasm from Republicans, 
but most Congressmen 


some 


adopted a 
wait-and-see attitude, reserving com- 
ment until all the details of the tax 
program could be more thoroughly 
spelled out. 

Under the general topic “Tax In- 
centive for Modernization and Ex- 
pansion,” the president proposed ‘‘ad- 
ditional incentives for the moderniza- 
tion and expansion of private plant 
and equipment.”’ He went on to sug- 
gest, in promoting modernization, 
that the country must be careful to 
minimize the problems of displaced 
persons, which often accompanies in- 
dustrial methods. 

“Specifically,” he went on, “... I 
recommend enactment of an invest- 
ment tax incentive in the form of a 
tax credit of — 11 percent of all new 
plant and equipment investment ex- 
penditures in excess of current de- 
preciation allowances — 6 percent of 
such expenditures below this level 
but in excess of 50 percent of depre- 
ciation allowances; with — 10 per- 
cent on the first $5,000 of new in- 
vestment as a minimum credit. 


92, 


to Modernization’ 


“This credit would be taken as an 
offset against the firm’s tax liability, 
up to an over-all limitation of 30 per- 
cent in the reduction of that liability 
in any one year. It would be separate 
from and in addition to depreciation 
of the eligible investment at cost. It 
would be available to individually 
owned businesses as well as corporate 
enterprises, and apply to eligible in- 
vestment expenditures made after Jan. 
1 of this year...” 

(At presstime LPNA president 
Wm. E. Zabel, Jr., speaking at their 
annual convention, termed the Presi- 
dent’s proposal “inadequate”’ and “‘dis- 
criminatory against small business.” ) 


W. L. Hewitt Promoted 

William L. Hewitt has been pro- 
moted to vice president and general 
manager of the Intertype division of 
Harris-Intertype Corp., Cleveland, 
O. He was formerly vice president of 
operations. 


W. L. Hewitt 





i, 


Mr. Hewitt will assume respon- 
sibility for engineering and financial 
functions in addition to sales and 
manufacturing operations. 

Mr. Hewitt joined Intertype in 
1954 as controller. 





RIT Plans Quality Control Seminar 


ACULTY members have been 

announced for the 11th annual 
program of Quality Control for the 
Graphic Industries, to be held June 
26-30, in Rochester, N. Y., under the 
sponsorship of Rochester Institute of 
‘Technology. 

Faculty members include Marshall 
Baldwin, general purchasing agent, 
Household Products Div., Colgate 
Palmolive Co.; William M. Crans- 
ton, quality control engineer, West- 
ern Printing and Lithographing Co. ; 
Dr. Walter Hancock, operations re- 
search, University of Michigan; 
Donald Macaulay, president, Paper 
and Printing Quality Control, Inc.; 
Dr. Carl Noble, director of market 
research, Kimberly-Clark Corp.; Ed- 
ward E, Stephenson, director, Quality 
Department, KVP Sutherland Paper 
Co.; B. E. Sooy, plant manager, S. 
Curtis and Son ; Raymond V. Shalvoy, 


technical director, Stecher-Traung 


Lithograph Corp.; Dr. Mason E. 
Wescott, professor of applied statis- 
tics, Rutgers University; and Shirley 
Carlson, quality control staff, S. Cur- 
tis and Son. 

Representing the institute will be 
Albert Rickmers, professor of statis- 
tics, and Warren L. Rhodes, director, 
Graphic Arts Research Department. 

Courses covering a wide range of 
quality control methods and problems 
will be presented. The program is 
intended to give personnel in graphic 
arts, whether buyers or producers, a 
better understanding of methods for 
creating realistic specifications. 

According to H. M, Kentner, di- 
rector of RIT’s Extended Service 
Division, considerable interest in the 
seminar has already been shown, and 
persons wishing to make reservations 
should contact him at the school’s 
Extended Service Division, Rochester 
8, as soon as possible. 
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Nationwide, today’s finest lithography = pro- 4 
duced with Ideal Lithographic Rollers! For __ 

fon ce ie ae Ideal 
Masterlith vulcanized oil rollers have no peer, 
For sharp black-and-white, long runs at high. 4 

speeds, the rugged synthetic Lithocraft. And for 

brilliant color work with fast set inks on super 
~ high speed presses, Ideal’s Tantone. Todays 
lithography attains new heights of excellence. 

’ bugs leads in 2 aggre oath the rollers that 






Now FIVE Ideal plants! 
_ No matter where you 
are. Ideal service is within 24 hours of cial 





ROLLER & MANUFACTURING CO. 


2512 W. 24th St., Chicago 8, III. 
Put progress in : : 


21-24 Thirty-ninth Avenue, Long Island City 1, N. Y. 

your pressroom 6069-6073 Maywood Ave., Huntington Park, Cal. 
get IDEALS! . 5238 Peachtree Read, NE, Chamblee, Ga 

33 Stirrup Brook Highway, Marlboro, Mass. 
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YLA To See Color Scanner 


Members of the Young Lithogra- 
phers Association, New York, will 
travel to the Springdale, Conn. lab- 
oratories of Time, Inc., May 10 to 
see the Time-Life Scanner. The 
annual field trip of the group will 
conclude with a visit to the photo- 
engraving department of the McCall 
Corp. The trip will end the club’s 
program until September. 

At the April 12 meeting in the Ad- 
vertising Club, R. Herbert Sinek, of 
the Transkrit Corp., spoke on the 
topic “Speciality Selling Opens Doors 
To New Sales.” His talk concentrat- 
ed on two subjects: magnetic ink en- 
coding and carbonizing. 

“Banks, at present, are the only 
market for magnetic imprinting,” 
Mr. Sinek observed, ‘but other mar- 
kets — for coded food coupons, etc. 
—are logical future fields.” He talk- 
ed about the necessity of maintaining 
close register of the imprinted E-13 


B code to make the system operative. 

Spot carbonizing, he said, turning 
to his second topic, can be a good 
market for lithographers. It is highly 
useful for such things as labels, air- 
line tickets and payroll checks. 

In answer to a question about the 
poor quality of some magnetic im- 
printed checks now in circulation, 
Mr. Sinek admitted that many banks 
are using them without first checking 
them on special machines. “Some 
banks have no testing equipment, but 
are imprinting the checks anyway, in 
preparation for the time when the 
magnetic information will actually be 
used. A big offender is paper with 
“peaks and valleys,” which can cause 
voids and distortions of the numbers, 
he added. “There is less problem 
with voids in offset, but more trouble 
with offsetting,” he noted. 

Test equipment represents an in- 
vestment of about $3,000. 





N. Y. Group Elects Udell 


Seymour Udell, secretary and 
treasurer of Ampco Printing Co. and 
Advertisers Offset Corp., was elected 
president of the Printers League Sec- 
tion, New York Employing Printers 
Association, at the group’s 55th an- 
nual dinner meeting in the Statler- 
Hilton Hotel, April 24. 

Robert B. Davis, vice president of 
Davis, Delaney, Inc., was elected 
‘vice president, and Edward M. 
Brown, Jr., president of Eastern 
Printing Corp., was named treasurer. 
Matthew A. Kelley continues as sec- 
retary. 

* 


Medo Holds Trade Show 


Enlargers, densitometers, exposure 
computers, temperature controlled 
sinks, nitrogen burst processors, and 
transparency separation equipment 
were among the items displayed at the 
Medo Photo Supply Corp.’s trade 
show, held April 26-28 at the Hotel 
New Yorker, New York. 

The show was designed to display 
a coordinated group of products for 
processing color films, color prints 
and separation negatives. All the ex- 
hibits presented were related to par- 
ticular functions or departments. The 
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general theme of the exhibition was 
to encourage modernization of color 
processing equipment by displaying 
the most recent developments in that 
field. 

Participating manufacturers  in- 
cluded Aristo Grid Lamp Products 
Inc., Durst U.S.A., Inc., Kreonite 
Inc., Macbeth Instrument Corp., 
Natural Lighting Corp. and Simmons 
Bros. 

At the show, Medo announced its 
new rental-purchase plan through 
which a customer rents equipment for 
a four-month trial period. The com- 
pany also reported that similar trade 
shows will be held in the future, 

& 


Westprint 61 Is Success 

More than 20,000 printers and af- 
filiated tradesmen attended Westprint 
61, a display of printing equipment 
and supplies recently held at Shrine 
Exposition Hall, Los Angeles. 

Nearly 200 firms displayed exhib- 
its at the show. Among the pieces 
of new equipment shown were Fair- 
child’s Color King four-unit web-fed 
offset press, Heidelberg’s combination 
litho-letterpress, Fairchild’s equip- 
ment for making Dupont’s Dycril re- 
lief plates, Regan’s process for en- 


graving on pre-curved press plates, 
Didde-Glaser’s job-size Tandem web- 
fed offset press, Master Sales’s ma- 
chine for powderless etching of pre- 
curved plates, ““Cenprint,” Japanese- 
built 38-inch sheet-fed offset press, 
the Japanesese Morisawa photo-com- 
posing machine, and the French ‘“‘Op- 
type” line-justifying device. 

The show was the first of its kind 
ever held on the West Coast. A 
similar exposition is scheduled for 
1964. Westprint president Herbert 
L. Mitchell has announced that 120 
exhibitors at Westprint ’61 have re- 
served a total of 28,000 square feet 
of space for 1964. 

o 


Cap. Regraining Names Mgr. 

Capital Regraining Corp., Wash- 
ington, D. C., has announced the ap- 
pointment of William G. Eberlin as 
general manager. 

Mr. Eberlin is a graduate of Rens- 
selaer Polytechnic Institute, and was 
formerly contract manager for Belock 
Instrument Corp., New York. Prior 
to that, he was employed for 17 years 
by the Naval Bureau of Ordnance 
in Engineering and Contract Admini- 
stration. iis 
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Associated Litho Names Six 

Carl F. Mahnke, Jr., was elected 
vice president and secretary and also 
a director of Associated Lithograph- 
ers, Inc.. Des Moines, Ia., at the 
firm’s annual meeting in mid-April. 

Wayne A. Kent was elected vice 
president and Carl F. Mahnke, Sr., 
was re-elected president and treas- 
urer. It was also announced that 
Kurt Schaffer was named a director, 
C. William Sanner was appointed di- 
rector of sales, and Wayne Dens- 
more, production superintendent. 

The directors approved plans for 
expansion of the firm’s color process 
lithography. 

® 


W. J. Boman Named V. Pres. 

On May 4 William J. Boman was 
named vice president of Einson-Free- 
man Co., Inc., Long Island, N. Y. 
Prior to the appointment, Mr. Boman 
was general administrator of display 
finishing at the firm’s Fair Lawn and 
Paterson, N. J. plants. 
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LTF Seminars To Travel 

During the past three years, nearly 
600 production men and technicians 
have attended the plate, paper and 
ink seminars that have been conduct- 
ed at the LTF Research Laboratory 
in Chicago. During this time, the 
foundation has received many requests 
to have the sessions conducted’ in 
other cities. 

Responding to this interest, LTF 
has announced that, for the first time, 
these seminars, including the new 
series on magnetic inks, will be held 
at different places around the country. 

The color seminar will be the first 
of the series to travel. It will be 
conducted by Frank Preucil, super- 
visor of LTF’s Photographic Divi- 
sion, and will make its initial appear- 
ance “on the road” in New York 
City. From May 8-10, a seminar 
will be held at the New York Trade 
School, and from May 10-12, a ses- 
sion will be conducted at the New 
York School of Printing. 

The Foundation has announced 
that more than 25 registrants from 
not more than 15 companies can be 
accommodated at each seminar. The 
number of registrants’ will be limited 
to two per company. Fee for the 
first registrant is $150, and for the 
second, $125. 

Registrations for the seminar may 
be arranged through the Metropoli- 
tan Lithographers Association, New 
York Employing Printers Associa- 
tion, or LTF. While these seminars 
are primarily intended as a service 
to LTF members, consideration will 
be given to other registrants, “if their 
companies are seriously interested in 
LTF membership.” 

The following subjects are includ- 
ed on the agenda: highlights of LTF 
color survey, ‘“What’s typically wrong 
in many plant operations?”’; color 
matrix and concept of balanced inks; 
use of color separation guides in judg- 
ing color correction ; accuracy of over- 
print color; how to judge, measure 
and improve trapping; capacity of ink 
and surface scatter hue shifts; control 
of three-color grays; black printer 
corrections; influence of paper on 
color reproductions; and color dia- 
grams and their use. 

The following material will be sup- 
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plied each registrant for advanced 
study: Research Progress Reports 
Nos. 38 and 40; Bulletin No. 320, 
LTF color chart; process ink data 
sheet ; ink hue and purity color chart; 
and general information sheet. 

@ 


Bullough Named Manager 
William Bullough has been ap- 


pointed sales manager of Editors 
Press, Inc., Hyattsville, Md. Mr. 
Bullough previously served as field 
director of the Producers Council, a 
national trade association. 


Philipp Buys Kiesow 

Philipp Lithographing Co., Graf- 
ton, Wis., has purchased, through an 
exhange of stock, Kiesow Litho 
Studios, Inc., Milwaukee offset plate- 
making firm, 

F. W. Glantz, Philipp president, 
said the acquisition will triple the ca- 
pacity of his firm’s color department. 
Kiesow operations will be moved to 
the Grafton plant. 

Ernest Kiesow, president of the 
dissolved firm, has been appointed di- 
rector of process color at Philipp. 
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Brose Litho Moves 

Brose Offset Lithographic Co., 
Inc., has moved its plant and office 
quarters to 160 Varick St., New 
York, where it occupies 15,000 square 
feet of floor space. 

For 38 years, the firm had been 
operating at 441 Pearl Street, across 
the street from its original site oc- 
cupied in 1872. 

Installation of a 41 x 56 two-color 
Miller-M.A.N. accompanied 
the move, as well as purchase of new 
folding and additional bindery equip- 
ment, and a larger whirler in the 
platemaking department. 

& 
TAGA Program Announced 

Program plans have been announc- 
ed for the 13th annual meeting of 
the Technical Association of the 
Graphic Arts, June 12-14, at the 
Deshler Hilton Hotel, Columbus, O. 

Monday and Tuesday will be de- 
voted to technical sessions covering a 


press 


wide range of graphic arts develop- 
ments, and on Wednesday morning, 
a seminar, dealing with rapid read-out 
from computers, will be conducted. 
In the afternoon, the Battelle 
Memorial Institute’s general labora- 
tories, containing a two-megawatt re- 
search reactor, will be toured. 
Technical papers to be presented 
at the meeting include ‘““An Empirical 
of Halftone Color 
Reproduction Requirements,” by F. 


Determination 


R Clapper of Eastman Kodak; ‘‘An 
Analysis of the Optics of the Cross- 
Line Screen,” by D. J. Howe, R. E. 
Mauer and J. A. C. Yule of Kodak; 
“Electrostatic Map Reproduction 
Methods,” by F. C. Mayers; “Esti- 
mation of Exposure and Development 
Time Required for Continuous Tone 
Graphic Arts Films and Plastics,” 
by Mr. Yule; and “The Evaluation 
of Second Impression Setoff,” by 
E. J. Pritchard of PATRA. It was 
also announced that a paper on three- 
dimensional printing, entitled ‘The 
Principles of Parallax Autostereopsis 
Printing,” will be presented by 
James Dugan, Battelle Memorial In- 
stitute. 

Registration prior to May 31 for 
members is $26. For non-members 
and late registrants, the fee is slight- 
ly higher. 

€ 
Royal Zenith Dealer Named 

Lew Wenzel Co. of Tulsa has been 
named Oklahoma dealer for the full 
line of Royal Zenith graphic arts 
equipment. The appointment was 
marked by an open house and color 
printing demonstration on a Royal 
Zenith 30 offset press, at the dealer’s 
headquarters. 

The company is said to be the larg- 
est graphic arts equipment dealer in 
Oklahoma. It has been serving the 
industry in the Southwest for more 
than a quarter century. 








Directors of education, training and public relations of the National Graphic Arts 


Industry Association met in New York last month to discuss coordination of future 
programs. Among those present were, left to right, Herbert Morse, director public 


relations, LPNA; 


William Braasch, training director, American Newspaper Pub- 


lishers Association Research Institute; Charles Shapiro, education director, LTF; 
Samuel M. Burt, managing director, Education Council of Graphic Arts Industry, 
Eugene Gardner, manager of Newspaper Information Service, American Newspaper 
Publishers Association; Theodore H. Davis, director of Public Relations Division, 


American Paper and Pulp Association. 
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Interchem. Plant Begun 
Interchemical Corp., New York, 
has begun construction of a new 
plant in the Arrowood development 
in Charlotte, N. C. The company 





reports that the plant will have manu- 
facturing, laboratory, office and stor- 
age facilities for three Interchemical 
divisions — Finishes, Printing Ink 
and Color & Chemicals, which will 
be relocated to the plant from present 
North Carolina. The 
facility will occupy 53,500 square 
feet of working space on a 15-acre 
site and, eventually, 75 persons will 
be employed. 


locations in 


Operations are expected to begin 

late this year. 
© 
Alcoa Resumes Foil Production 

Aluminum Company of America 
has announced that it will re-enter 
the printed aluminum foil business 
late this year. In making the an- 
nouncement, Alcoa reported that it 
will offer its product line primarily 
to the packaging trade. 

Alcoa-made foil will be printed at 
Chicago by R. R. Donnelley & Sons 
Co. which is now constructing a new 
facility designed especially to meet 
Alcoa’s requirements. 

Commercial production should be- 
gin in about six or seven months, 
following the installation of equip- 
ment and the completion of test runs. 

All sales of Alcoa’s product line 
will be handled through a new print- 
ed foils division of the company’s 
sales department. J. Robert Roney, 
formerly manager of laminated foil 
sales, has been named manager of 
printed foil sales and will direct the 
marketing of printed foil products. 

Alcoa also plans to expand its foil 
research and development activities, 
and is presently forming a new art 
department to supply graphic design 
work for Alcoa and its customers. 
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Garrison Heads Polygraphic 

William H. Garrison has been 
named president and chief executive 
officer of Polygraphic Co. of America, 
Inc., New York and North Ben- 
nington, Vt. 

Succeeding Charles H. Parton, 
Mr. Garrison had previously served 
as executive vice president and treas- 
urer. He is also president of Gar- 
rison House, Inc., an associate com- 
pany. 

The company also announced that 
Robert C. Watson, vice president of 
the Vermont plant, has been elected 


to the board of directors. 
9 


Orders Total $3 Million 

Orders for newspaper and litho- 
graphic printing machinery totaling 
more than $3 million have been re- 
ceived by the Toronto subsidiary of 
R. W. Crabtree & Sons. 

According to the company, the 
orders consist mainly of Supercolour 
presses for Canadian newspapers and 
for Crabtree litho machines for 
American printing plants. 

* 
Text Book Restrictions 

“Remove the restrictions on text- 
book printing in California, and a 50 
percent growth would result in that 
phase of the State’s industry within 
a five year period,” Francis N. Ehren- 
berg, president of Printing Industry 
of America, told the members of the 
Los Angeles PIA at their April meet- 
ing. 

Denouncing the state’s policy of 
printing textbooks with plates leased 
from Eastern firms, Mr. Ehrenberg 
said, “California could be one of the 





The National Association of 
Photo - Lithographers has an- 
nounced convention dates and 
locations for the next four years 
as follows: 

1961 — Hotel Commodore, 
New York, Sept. 27-30. 

1962 — Hotel Ambassador, 
Los Angeles, Sept. 19-22. ( First 
West Coast Meeting). 

1963 — Conrad Hilton, Chi- 
cago, Nov. 13-16. 

1964 — Statler-Hilton, New 
York, Sept. 9-12. (In connec- 
tion with World’s Fair). 





largest book publishing states in the 
country because of its large labor 
force and availability of capital. Mil- 
lions of dollars are spent each year 
bringing in textbooks from the Mid- 
west and East, when the money could 
be kept in this state.” 

Mr. Ehrenberg also discussed the 
changes that are taking place in the 
printing industry, including typeset- 
ting improvements, which he believes 
will revolutionize the industry. He 
attributed the great advances to new 
electronic methods. 


“The industry is becoming highly 
automated,” he said, “and, unlike 
other industries, printers throughout 
the country welcome the improved 
methods, along with on the job train- 
ing courses to keep personnel tech- 
nically capable, In spite of the auto- 
mation there are 
more printers in the industry now 
than ever before, with opportunities 


trend, however, 


for greater income constantly grow- 
ing.” 
Mr. Ehrenberg is owner of Blanch- 


ard Press in Garden City, N. Y. 
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‘Riegel 





Here’s an automatic time-saver 
stocked and sold by your local paper 
merchant: Riegel’s Offset Packing 


OFFSET PACKING PAPER 


l J 
with a toothy surface that prevents 


s slipping or creeping under plate 
ey IZeS or blanket. Won’t thin out 
during long runs. 


FOUR CALIPERS: .002, .003, .004 
and .005 “Edge-colored” for ready 


identification. 
Write today for FREE 


TRIAL SHEETS 


Send name and model 
of press with sheet size 
and caliper wanted. 








SIX SIZES: 19 x 23, 2534 x 36, 
28% x 38, 38 x 50, 45 x 59, 
54x77 


The ultimate in speed and 
convenience. 







vy 


RIEGEL PAPER CORPORATION 


P.0. Box 250, New York 16, N.Y. 
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Henry Wiener 


Wiener Appointed Manager 

American Speedlight Corp., Mid- 
dle Village, N. Y., has announced the 
appointment of Henry Wiener as 
marketing manager of the Graphic 
Arts Division. In this position, Mr. 
Wiener is responsible for the direc- 
tion of all marketing activities relat- 
ing to Ascorlux pulsed xenon arc 
lighting and Ascorlume quartzline in- 
candescent lighting. 

Mr. Wiener was formerly associ- 
ated with Strong Electric Co., and 
the Research and Development 
Branch of U.S. Army Engineers. 

« 
Featherbedding Scored 

Edward Swayduck, president of 
New York Local 1, ALA, was guest 
speaker at a recent meeting of the 
New York Industrial Relations As- 
sociation at the Yale Club, New 
York. 

Mr. Swayduck outlined ALA’s 
views on automation, labor-manage- 
ment relations and negotiations. In 
his talk, he told the 34 management 
officials at the meeting that, “business 
leaders purchasing lithography pro- 
duced in plants under contract with 
the ALA can be assured that they 
are not paying for featherbedding or 
jobs produced by obsolete processes.” 

we 
Gormley Joins U.S. Envelope 

Edward P. Gormley has been ap- 
pointed manager of market research 
for United States Envelope Co., 
Springfield, Mass. Mr, Gormley was 
formerly associated with the Mead 
Corp., Cincinnati, and the Gaylord 
Division of Crown-Zellerbach Co., 


St. Louis. 
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Production Problems Panel Held 


REPEAT performance of a 
panel discussion on production 
tips and problems was recently pre- 
sented by the Metropolitan Lithog- 


raphers Association at the Hotel 
Shelburne, New York. 
Under chairmanship of Bernard 


Rosenstadt, Ardlee Service, the panel 
consisted of Jemore Smith, Eastman 
Kodak; Manual deTorres, Metro- 
politan Offset Plate Service; Frank 
B. Myrick, Dexter Co.; Charles 
Morris, Allan & Gray Corp.; and 
Patrick Kirkpatirick, Sinclair & Val- 
entine Co. 

Considerable interest was shown in 
Mr. Kirkpatrick’s discussion of “make 
ready crews,” which are being em- 
ployed by several large Chicago color 
lithographers. Mr. Kirkpatrick said 
the fastest man in this operation pre- 
pares a multi-color press for a run, 
and then turns it over to the crew. 

Mr. Kirkpatrick also discussed a 
way of reducing the number of damp- 
ening solution barrels in the shop. 
“This problem is being solved,” he 
said, “by use of a centrol reservoir 
that feeds all press dampening units 
and has automatic control of amount 
and pH of the etching solution.” 

The panel went on to discuss offset 
press automation and, in particular, 
press operating procedures followed 
at Curtis Publishing Co., Phila., 
which is now using a 10-color web- 
offset press. They also reviewed 
work being done by I.B.M. in the 
textile printing field, 
“memory 


where even 
have been incor- 
porated into press controls now under 
research. 

In discussing what the normal 
spoilage rate is in an efficient depart- 
ment, Mr. deTorres said that, based 
on 15 years of records in a trade shop, 
five percent, on all type plates, is 
normal. The general variation is 
from two to 10 percent, he said, and, 
for some reason, the spoilage rate is 
highest during the slack season. 

In response to the question, ““Why 
does a snow scene, when photograph- 
ed with a magenta contact screen, 
have blotches on even white areas?” 
Mr. Smith of Eastman Kodak said 
that the blotches are due to the flou- 


units” 


rescent material in the artist’s re- 
touching ink. This can be overcome, 
he said, by use of a 2-B filter, which 
kills the flourescence. 

Upon request, Mr, Smith also des- 
cribed the lithographic adaption of 
the R-O-P Color method, developed 
by Kodak for newspapers. Although 
fast and economical, the process is not 
being recommended for lithography, 
Mr. Smith said, because it does not 
yield the desired quality, particularly 
in highlight detail. 

The question, “How can one pre- 
vent paper from changing condition 
between colors?” was addressed to 
Mr. Morris, who replied that, to 
solve this problem, one should use 
plastic skid covers. Some now avail- 
able come down to the floor and do 
not require a pucking string at the 
bottom, 

He was also asked, “Are ground- 
wood papers now ready for commerc- 
ial off-set?” Mr. Morris said that 
several good papers of this type are 
now available that, because of the 
kind of pulp used, provide excellent 
cushion. iM 

Mr. Myrick was asked to explain 
how eight- and 16-page signatures, 
such as the outboard motor bound 
signature used by the Reader’s Digest, 
were handled so that they could be 
removed without tearing the maga- 
zine apart. This can be done, he 
said, by use of a perforated binding 
strip pasted to the signature by auto- 
matic equipment in the bindery. 

Mr. Morris went on to say that 
this technique is just one of many 
devices now available in new bindery 
equipment. Most of these recent de- 
velopments are designed to ease the 
handling of very large quantities, 
such as the four and one half million 
circulation of Reader’s Digest. 

Approximately 70 
present at the meeting. 

a 
Ideal Appoints Lair 

Ideal Roller & Manufacturing Co., 
Chicago, has named Lee G. Lair as 
Detroit representative. His office is 
at 3049 E. Grand Blvd. Mr. Lair 
succeeds N. R. Demes. 


persons were 
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ELAIMIMERIMILL PAPER COMPANY 


ESTABLISHED 1898 


ERIE Ss, PENNSYLVANIA. 


HAROLD B. WILSON 
DIRECTOR 
ADVERTISING AND SALES PROMOTION 


May 1961 


ARE YOU INTERESTED IN A WAY 
TO GET MORE LETTERHEAD JOBS? 


If you could get more customers for new letterheads--with 
no cost and very little effort on your part--would you do it? 


If your answer is "yes", then see your Hammermill Papers 
salesman now. He has a complete sales kit for you that you can use 
to get more letterhead and envelope jobs this year. 


First, this kit will show you what Hammermill is doing 
with advertising in leading national magazines to get your customers 
to think of bringing their present letterhead designs up to date. 


Second, this kit offers all the things you need to capital- 
ize ‘on this advertising--to make it bring dollars into your shop. 
There are free mailing circulars to tell customers how you can help 
them with their letterheads. There are newspaper ads to run in 
your local newspaper. There is a window and counter display card 
that will tell every passer-by of your letterhead printing service. 


Third, there is a complete sales manual--an 83 x 11 book 
on letterhead design--that will make you an expert on the subject. 
Here are the principles and sample layouts that will fit nearly 
every customer or situation. Here are ways to make any letterhead 
look more modern and to make it do a better job--and with type out of 
your own cases. The book also covers such things as the use of 
colored ink and paper, the envelope corner card, matched stationery, 
even the selection of paper. 


Here is a sales plan that really works! It can be just 
as successful and profitable for you as it has for other printers. 
So...see your Hammermill Papers salesman on his next call for your 
free kit. 


Yours for more orders, 
—fyorsee (rae 


P.S. Would you also like a folder showing how to make attractive 
letterhead ornaments out of the type, rule and ornaments in 
your cases? It's included in your kit--illustrated on the 
pack of this insert--and it's free! 











Note the clear, clean, bright whiteness of today’s Hammermill 
Bond. This insert printed by offset on substance 20, Bond 
finish, the most popular paper item for business letterheads. 


Ask your Hammermill Papers Salesman 
for this Sales Kit today. Use the new book on letter- 
head design...ad mats...display card...mailers...sug- 
gested ornament ideas...to get new orders. All free. 
Help yourself to bigger letterhead job profits in 1961! 


Would you, 
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Newspapers Change to Offset 
The latest changeovers to offset 
printing by smaller-city newspapers 
in Pennsylvania were made by the 
New Kensington Daily Dispatch and 
the Tarentum Valley Daily News, 
which have remodeled their combined 
composing room at New Kensington 
to install a new photocomposition set- 
up for offset printing. At the present 
time, cold type is used only in the 
production of display advertising, the 
newspapers reported. 
e 


Manz Corp. Purchased 

One of the oldest printing con- 
cerns in the Mid-west, the Manz 
Corp. of Chicago, has been purchased 
by Process Lithographers Inc., New 
York publishing manufacturers. 

Manz is a completely integrated 
plant, specializing in lithographic and 
rotogravure operations. More than 
400 persons are employed in a two- 
block plant, containing approximately 
half a million square feet of floor 
space, In addition to the Chicago 
plant and offices, Manz has branch 
offices in New York and Detroit. 
They will be retained. - 

Organized in 1866, Manz boasts 
that it was the first American firm 
to use two-color and four-color sheet- 
fed rotary presses. The company now 
prints elementary and secondary text 
books, as well as four-color brochures, 
pamphlets and catalogs. 

Manz will operate as a subsidiary 
of the Process organization, with S. 
Roskin as president of both com- 
panies. Plans to modernize and re- 
equip the Manz plant are scheduled. 
A bindery will also be installed to 
complete its book publishing process. 

w 
Color Meeting Held 

More than 150 color technologists 
attended the 30th annual meeting of 
the Inter-Society Color Council, 
April 10-12, in Rochester, N. Y. 

On Monday, the conference sub- 
committee meetings considered color 
naming, color in the building indus- 
try, and standards for visual exam- 
ination of small color differences. 

The conference heard reports from 
color problem committees on ‘Tues- 
day. In the afternoon a symposium on 








Kenneth E. Mann has been appointed 
New England district manager of Flint 
Ink Corp. Mr. Mann’s headquarters are 
in Needham, Mass. He had previously 
been associated with the General Printing 
Ink Division of Sun Chemical Corp. 





color in photography and television 
was held, at which four Eastman 
Kodak representatives gave talks. 

The Wednesday session featured 
three lectures on color in television. 
A banquet followed, at which a show 
of color perception was presented. 

* 


Bobbs-Merrill, Liberal Merge 

The Liberal Arts Press, Inc. has 
merged into the Bobbs-Merrill Co., 
Inc., a subsidiary of Howard W. 
Sams & Co., Inc. Oscar Piest, presi- 
dent of Liberal Arts will become 
vice-president of the company and 
general editor of the new Liberal Arts 
Press Division of Bobbs- Merrill. 

Founded in 1948 by Mr. Piest, the 
aim of the Liberal Arts Press has 
been to make available for college 
courses, classics in the fields of phil- 
osophy, political science, history, re- 
ligion, and the fine arts. With over 
180 titles in print, it has become a 
major publisher of academic paper- 
backs with many of its titles also 
available in cloth editions, 

The student editions are published 
in four series: the Library of Liberal 
Arts, the American Heritage Series, 
the Library of Religion and Forum 
Books. They are used in 2,000 
courses in 800 colleges and univer- 
sities, and well over 1,500,000 copies 
have been sold in the last five years. 

Best selling titles are the works of 
Plato, Aristotle, Descartes, Hobbes, 
Locke, Hume, Kant, and Mill. The 
published titles include about fifty 
new and revised translations. Approx- 
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imately 60 new titles are in prepara- 
tion, including new translations of 
Boethius’ The Consolation of Philos- 
ophy, Plato’s Epistles, Aristotle’s 
Nicomachean Ethics and others. 


Printing Industry Surveyed 

The Printing and Publishing In- 
dustries Division of the U. S. De- 
partment of Commerce has begun the 
second part of its program to survey 
printing equipment operating in the 
United States. Purpose of the survey 
is to determine industry capacity, as 
part of the agency’s mobilization 
planning program. 

The initial survey, final tabulation 
of which will be completed this 
month, included 1,634 establishments 
employing 50 or more persons, repre- 
senting approximately 60 percent of 
the commercial printing industry. 
The present survey will cover ap- 
proximately 2,200 establishments em- 
ploying 20 to 49 persons. 

The survey includes identification 
of press equipment and capacity to 
produce printed products essential in 
a national emergency. 

2 


ALA Supports Medical Research 

As part of a union program for 
community service, Edward Sway- 
duck, president, New York Local 1, 
ALA recently presented a $5000 
check on behalf of his organization 
to the City of Hope, a pilot medical 
research and treatment center in 
Duarte, California. 

According to Mr. Weiss, of the 
City of Hope National Medical Cen- 
ter in New York the City of Hope 
began 48 years ago in a cluster of 
tents, and is now world-renown for 
its pioneer work in cancer, leukemia 
and other diseases. 

9 


Carpenter Paper Purchased 

Shareholders of The Champion 
Paper and Fibre Co. Hamilton, O. 
recently voted authorization of nearly 
two million additional shares of 
Champion common stock, more than 
one million of which will be used 
to acquire the Carpenter Paper Co., 
Omaha, Neb. Carpenter shareholders, 
meeting in Chicago, voted to approve 
the exchange. 
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Two Separate Air Conditioners 
in One Package Give You Whole-House 
Air Conditioning at Its Finest 











PISP) ss way a promote sales 


on Sterling Offset Enamel 


Sterling Offset Enamel can be counted on for the cool, clean, crisp reproduction needed to 
translate attractive design into buyer action. That is why it was selected to simulate, in 
print, the “cool comfort” features of the air conditioning line manufactured by the York 
Corporation, subsidiary of Borg-Warner Corporation. 


Sterling Offset Enamel was used for an entire series of highly stylized brochures promoting 
the York line. Sterling’s remarkable whiteness assures true color fidelity and its glossy 
surface is ideal for crisp reproductions with depth and character. In addition, the moisture 
content of Sterling is carefully controlled to give you the stability and uniformity so 
essential for close register at high press speeds. 








West Virginia’s modern concept of sales and service has additional appeal to users because 
it offers the economies of direct purchase combined with the services of an experienced 
technical organization. For the full story on why West Virginia can offer you the best value 
in printing papers, write West Virginia Pulp and Paper Company, 230 Park Avenue, 
New York 17, N. Y., or contact the office nearest you. 













FINE PAPERS DIVISION 
COMMERCIAL PRINTING PAPER SALES 







CHICAGO = FR2-7620 NEW YORK = MU 6-8400 West Virginia 
CINCINNATI @ RE 1-6350 PHILADELPHIA = LO 8-3680 
DETROIT = DI1-5522 PITTSBURGH = CO 1-6660 

SAN FRANCISCO # GA 1-5104 Pulp and Paper 





In Baltimore, Cleveland, Los Angeles, Milwaukee, 
Minneapolis, St. Louis and St. Paul, 
ask operator for Enterprise Service. 














The York Air Conditioning brochures were printed on Sterling Offset Enamel 804 by Lebanon Valley Offset 
Company, Cleona, Pennsylvania. The material was run on 2-color Harris 25 x 38 offset presses. If you would 
like to know more about how air conditioning can help you in the pressroom, write for West Virginia's ‘Project 
Humidor.” Ask also for a full set of the York brochures. 
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Avoid rushing around the shop 


to find the office copy of ML. 


Have your own copy sent direct- 
ly to your home. Keep up with 
the latest developments in the 
offset industry by reading the 
leading magazine in the field of 


lithography. 
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Bingham Mfg. Consolidates 

As part of a plant modernization 
and consolidation program, Samuel 
Bingham’s Son Mfg. Co. has moved 
its New York and Garwood, New 
Jersey facilities into its Jersey City 
plant. 

A new rubber roller reconditioning 
line and a litho dampener roller cov- 
ering department also have been in- 
stalled in the Jersey City plant, as 
well as roller reconditioning lines in 
the Rochester and Baltimore plants. 

The company also announced the 
appointments of Vincent Fillipazzo 
and Douglas Roberts to its New 
York sales-service staff. 

® 


Elmer Piel Retires 

Elmer W. Piel, technical consult- 
ant of Crescent Ink, Inc., St. Louis, 
retired April 7, after 52 years in 
the printing ink industry, 

Mr. Piel worked for Joseph F. 
Kelly, Inc., for 34 years, and re- 
mained with the firm when it was 
purchased by Crescent in 1959, 

s 


Crescent Appoints Managers 

Crescent Ink & Color Co., Phila- 
delphia, has announced the appoint- 
ment of four product managers. 

Daniel J. Gallagher, continuing 
as production vice president, is also 
in charge of metal decorating inks. 
Edward Wade has become product 
manager for offset and letterpress 
paper inks. 

James Carney, continuing as tech- 
nical director of the company, is re- 
ponsible for rotogravure inks, and 
Raymond Welte has become product 
manager for flexographic inks. 

© 


Education Conference Set 

“Technical Education for the 
Printing Industry” will be the theme 
of the 36th Annual Conference on 
Printing Education, to be held at 
Ferris Institute, Big Rapids, Mich., 
July 30-August 4. 

The nature of technical education 
programs now being presented by 
American colleges and technical in- 
stitutes will be discussed, as well as 
new courses in mathematics, physics 
and chemistry for the printing indus- 
try. A report on education programs 


in English technical schools also will 
be submitted. 

In addition, committee on curricu- 
lum development will meet to com- 
plete revision of the 1956 report, 
“Suggested Outline Courses of Study 
in Graphic Arts,” which was made 
by the International Graphic Arts 
Education Association. 

° 


Internat’n’l Conference Slated 

Printing representatives from 
around the world are expected to 
attend the Sixth International Con- 
ference of Printing Research Insti- 
tutes, to be held at the Hotel Prince 
Hamlet, Copenhagen, Denmark, May 
15-19. 

Main subject for discussion will 
be the influence of printing speed and 
pressure on print quality. Special 
emphasis will be on developments in 
web-offset and use of offset in news- 
paper production. 

The Graphic College of Denmark, 
which is organizing the conference, 
has reported that, in addition to dele- 
gates from most major free-world 
countries, representatives from East- 
ern European countries will partici- 
pate for the first time 

® 


Education Facilities Set 

The Joint Lithographic Education 
Council of Washington, D. C., re- 
cently installed a Harris offset press 
and a Robertson camera at its loca- 
tion in Gallaudet College. All train- 
ing courses run by the council will be 
held at the college beginning with the 
term in September. 

At its recent meeting the council 
nominated James L. Harrison, new 
public staff printer, as a vice chair- 
man. Fred A. Fowler, former presi- 
dent of the National Association of 
Litho Clubs, was re-elected chairman 
for a two-year term, 

* 


Gelb Purchased by Graphic 

Graphic Industries, Inc., Newark, 
N. J. has announced the purchase of 
Joseph Gelb Co. Operations will con- 
tinue at the same address and present 
personnel will be retained. 

It was also announced that Lacey- 
Luci Products, Inc. will be operated 
as a division of Graphic Industries. 
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"another 600 sheet 


down the drain! 
“It wouldn’t have happened if | had specified 


this Cromwell Offset Packing...specially treated 
to prevent slippage!” 


PROVE 
1 YOURSELF 


the slip resistance of Cromwell Offset 


Packi ng Sheets. Turn up one corner of this sheet of 5 mil offset 
packing and hold it against the body of the sheet with thumb and forefinger of 
the left hand. Now do the same with the page opposite, holding it in the right 
hand. Roll both between thumb and forefinger. You'll spot the difference at 
once. Creeping under the blanket just doesn’t occur with this Cromwell 
Offset Packing! 

Grain direction and caliper of Cromwell Offset Packing are identified every 
ten inches on rolls and sheets. Hard finish and uniform caliper prevent thinning 
out or “mushing” on long runs. The uniformity of Cromwell Offset Packing is 
unconditionally guaranteed. 











Cromwell Offset Packing and Tympan are furnished in rolls or sheets in 
calipers .002 to .010, .012 and .015. Minimum quantities, one roll or 500 
sheets cut to your specifications. 


: (romwell paper company 


180 N. Wabash Ave. « Chicago 1, Illinois » DEarborn 2-6320 





Manufacturers of: Papers (impregnated * Coated « Laminated * Reinforced 
Flexible) * Bags « Sacks « Liners * Covers * (Single and multiwall construction, 
using all types of material to carry, cover or protect all types of products). 


ae Oe 


y Please send information on Cromwell Offset Packing. 123 
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City. 
























Rudnick Succeeds Robinson As 
LPNA Bank Stationers Chairman 


T its annual spring meeting in 

Chicago, April 8-10, the Bank 
Stationers Section of LPNA elected 
Cecil N. Rudnick as its new chair- 
man. He is president of Rudco 
Checks, Inc., New York. 

A member of the section’s executive 
committee for the past three years, 
Mr. Rudnick succeeds Edward A. 
Robinson, J, C. Hall Co., Pawtucket, 
R. 1., who had served as chairman 
since 1957. At the meeting, Mr. 
Robinson was cited for his leadership 
during the period in which many bank 
stationers converted to magnetic ink 
encoding, 

William R. McKeighan, president 
of the Lithographic Manufacturers 
Association, which met jointly with 
the section in Chicago, was elected 
vice chairman. Mr. McKeighan is 
executive vice president of Saml. 
Dodsworth Printing & Stationery 
Co., Kansas City, Mo. 

In addition to technical sessions 
covering selling and production prob- 
lems, the three-day meeting featured 
an address by A. R. Zipf, vice presi- 
dent, Bank of America, San Francis- 
co. Mr. Zipf evaluated the progress 
of MICR in the banking industry 
and the Federal Reserve System, 

He said, “The progress being 
achieved toward a ‘common language’ 
in check manufacturing is truly re- 
markable and a tribute to the indi- 
vidual and collective efforts of the 
bank check manufacturers. The com- 
mon language represents a means of 
controlling and stabilizing expense, 
which is imperative if check manufac- 
turers are to continue to contribute to 
the growth of the economy, improve 
services to customers, develop new 
services and adequately compensate 
stockholders for their investment.” 

He told the check manufacturers 
that the common language program is 
equally important to bank stationers 
and offers a tremendous opportunity 
to increase their market potential. 

“This potential is measured not 
only in terms of the growing popular- 
ity of checking accounts to an ever- 
increasing population, but also in 
terms of an astromomical increase in 


the number of ‘personalized’ checks 
in use,” he said. 

“We estimate,” he continued,” that 
little more than 50 percent of the 
eight billion checks in circulation in 
1950 were personalized with the cus- 
tomer’s name and address, In 1960, 
there were 12 billion checks in circu- 
lation and, because of competitive 
bank practices, sales efforts and the 
common language, personalization in- 
creased significantly.” 

Mr. Zipf believes that the number 
of checks in circulation by 1968 will 
reach 22 billion, about twice the 1960 
volume, and predicted that 95 per- 
cent will be personalized. 

“The 1960’s will surely produce 
for all business, and banking in parti- 
cular, the strongest competition the 
economy has ever seen. This com- 
petition will undoubtedly cause many 
banks to provide a standard form of 
check, personalized with name, ad- 
dress and check serial number, to all 
customers, free of charge,” he said. 

Mr. Zipf reported that the Bank 
of America has “contracted itself out 
of the check printing business,”’ and 
predicted that other banks will soon 
follow. He said, “No banker wants 
to print checks: it is simply not his 
business, And more bankers would 
change over much sooner if they 
thought they could cut costs. There- 
fore, it is the challenge before bank 
stationers to prove that banks cannot 
produce checks as fast and as cheaply 
as commercial printers.” 

A highlight of the three-day meet- 
ing was a visit to the Federal Reserve 
Bank of Chicago where one of five 
pilot installations of sorting equip- 
ment has been in operation since 
February. 

o 
Wage Study Released 

Printing Industry of Illinois has 
released a study of wages and salaries 
paid to printing company employes, 
other than craftsmen, in Illinois. The 
report covers superintendents, estima- 
tors, production and service men and 
office personnel. 

Figures are broken down into cate- 
gories based on business volume of 
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printing and lithographing. Included 
is a chart that compares general 
wages in the printing industry with 
those in other fields. 

Frederick C. Landis, executive vice 
president, Logan Printing Co., 
Peoria, and president of PII, said that 
the guide should be helpful in deter- 
mining what salaries must be offered 
in order to attract capable personnel. 
He also said that it could be useful 
in management-labor negotiations. 

a 
Polygraphic Names Plant Mgr. 

Frank Arbolino, who joined Poly- 
graphic Co. in October, 1960, as as- 
sistant plant manager, has been named 


Frank Arbolino 


manager of Vermont operations, the 
company has reported. 

Mr. Arbolino has had 28 years ex- 
perience in the graphic arts. He was 
formerly associated with Brett Litho- 
graph Co., Graphic Arts, Inc., Du- 
Pont Printing Co., Joseph Hoover & 
Sons and, prior to joining Polygra- 
phic, was plant manager of Dexter 
Press, Inc. 

Mr. Arbolino is editor of the Pro- 
duction Clinic appearing bi-monthly 
in Modern Lithography. 

» 


Maine Boom Forecast 

A 60 percent increase in commer- 
cial printing volume in Maine dur- 
ing the 1960s has been predicted by 
the Armour Research Foundation of 
Illinois University, in its report on a 
recent survey of the state’s expansion 
potential. 

“Maine’s potential for printing in- 
dustry growth arises from its dry 
climate, its generally low operating 
costs, its internal source of paper, and 
its nearness to major publishing and 
editorial offices,” the foundation an- 
nounced. 

Printing establishments that have 
moved to Maine recently include 
Geiger Brothers, formerly of New- 
ark, N. J., and Bonnar-Vawter, Inc., 
formerly of Cleveland, O. 
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COURTESY: COLT’S PATENT FIRE ARMS MANUFACTURING COMPANY, INC. 


The careful craftsmanship and gunsmiths’ pride that 
went into the original Colt Deringer of 1872 is skillfully 
reproduced in the current model shown here. 
This exact replica is example again of how personal 


interest and close-attention to detail produce far more 
than just another product in the market. This holds 
true in fine papermaking, too. This is why the 
people of Wausau make sure that every sheet reaching 
you is “‘made with extra care.” 
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Web Problems Discussed 

Web-offset was the general theme 
of the April 18 meeting of the Chi- 
cago Craftsmen’s Club. In addition 
to a panel, several speakers, 
slides to illustrate their talks, 
cussed the advantages and 
vantages of the web process. 

Panel members included Richard 
Dunbar, Inland Magill-Weinsheimer, 
Co.; Charles Morton, Alden Press; 
Ronald Blohm, Kinberly-Clark; 
Rudolph Otepka, Roms, Inc. ; Robert 
Zastrow and Jerome Steffens, Lloyd 
Hollister, Inc. Principal speaker was 
James Metcalfe of American Type 
Founders. 


using 
dis- 


disad- 


Among the subjects discussed were 
production rates, drying problems, 
binding problems, waste factors and 
humidity problems, 

e 
Levey Promotes Seven 

Fred’k H. Levey Co. has announc- 
ed the promotions of seven executives. 
In theNew York office, F. A. Sand- 
ers, formerly vice president of manu- 
facturing, has been named vice presi- 


dent, and Howard Hamell, formerly 


southeast regional sales manager, has 
keen promoted to vice president of 
sales. 

George Brodie has been promoted 
to vice president of the machine divi- 
sion, located in Philadelphia; Ray- 
mand Miller, formerly Midwest sales 
manager, and John Kroeger, director 
of Philadelphia operations, have been 
named directors of the company. 

Russell Hinds, Philadel- 


phia_ sal-s has been named 


formerly 
manager, 
sales manager for the southeast reg- 
ion; and Thomas Connell has been 
made Philadelphia sales manager. 
2 

K. C. Workshop Held 

An all day workshop, featuring 
talks by Donald FE. of the 
Master Printers Section of Printing 
Industry of America, was sponsored 
by the Kansas City P.I.A. April 15. 


The conference covered sales plan- 


Sommer, 


ning and production problems in re- 
lation to the industry’s diminishing 
profits. 

A panel discussion was held, with 
leaders from printing plants in Kan- 
sas, Nebraska and Iowa participating. 


Chapman Joins Miehle 

Henry O, Chapman, Ir., 
ed the Miehle Co., 
Miehle-Goss-Dexter, Inc., as a sales 
representative in the 


has join- 
division of 


metropolitan 


H. O. Chapman 





New York afea. Prior to joining 
Miehle, Mr. Chapman was, for five 
sales for the 
Union Bag Camp Paper Co. 
a 

Paper Facilities Purchased 

Wholesale paper merchandising fa- 
cilities of Western Newspaper Union, 
New York, will be purchased by 
Hammermill Paper Co., Erie, Pa., as 
the result of an agreement recently 
concluded by the two firms. 

Distributor of Hammermill prod- 
ucts for more than 50 years, Union 


years, representative 


has sales offices and warehouses in 
12 states. The Union name will be 
retained, 


and the fine Wausau papers listed on the facing page for printing, 


writing, and general business requirements may be obtained 


from the following Wausau distributors . . . 








WAUSAU DISTRIBUTORS 


Alexandria, La. Bancroft Paper Co. 


Baltimore, Md. Stanford Paper Co. 
Baton Rouge, La. Bancroft Paper Co. 
General Paper Co., Inc. 
Beaumont, Texas 
Magnolia Paper Co. 
Bellows Falls, Vt. 
Mt. Kilburn Paper Co., Inc. 
Boston, Mass. Arlin Paper Co. 
Empire Paper Corp. 
Pilgrim Paper Co. 
Shawmut Paper Co. 
Brooklyn, N. Y. 
Price Nocks Paper Co., Inc. 
Buffalo, 
The Union Paper & TwineCo., Inc. 


Cedar Rapids, lowa 
Evans Paper Co. 
Charlestown, Mass. 
Warren L. Wheelwright 
Paper Co. 
Chicago, lll. 
Berkshire Papers, Inc. 
La Salle Paper Co. 
Reliable Paper Co. 
a Warner Paper Co. 
Cincinnati, Ohio 
The Chatfield Paper Corp. 
Cleveland, Ohio 
The Union Paper & Twine Co. 
Columbus, Ohio 
The Scioto Paper Co. 
Corpus Christi, Tex. 
Magnolia Paper Co. 


Dallas, Texas Western Paper Co. 


WAUSAU PAPER MILLS COMPANY AT BROKAW, WIS. 
Arlington, Texas + 


District Sales Offices: Atlanta 


Denver, Colo. 
Des Moines, lowa 


Newhouse Paper Co. 


Detroit, Mich 


The Union Paper & Twine Co. 
of Mich 


Fargo, N. D. 
Fernwood, Pa. 
Fort Wayne, Ind. 


The Chatfield Paper Corp. 
Ft. Worth, Tex., Western Paper Co. 
Arrow Paper Co. 


Wilson Paper Co. 


Freeport, lil. 


Galesburg, Ill. 
Galveston; Texas 


Magnolia Paper Co. . 


Grand Forks, N 
Grand Rapids, Mich 


nd Rapids Paper Co. 


Great Falls, Mont. 


Great Falls Paper Co. 


Green Bay, Wis. 


Steen Macek Paper Co. 


Hartford City, In 
The 
Hicksville, N 


Houston, Texas 


ae Paper Co. 


Huntington, W. V: 


The Chatfield Paper Corp. 


Indianapolis, Ind. 
Th 


e Chatfield Paper Corp. 


Jackson, Mich. 


The Union Paper & Twine Co. 


Chicago + Cleveland - 
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Jensen Paper Co. 


Fargo Paper Co. 
Pontiac Paper Co. 


Fargo Paper Co. 


d. 
Chatfield Paper Corp. 


Capstone Paper Co. 


Jackson, Miss. Barefield Paper Co. 
Kansas City, Kan. 

Wyco Paper Co., Inc. 
Kansas City, Mo. B & J Paper Co. 
Los Angeles, Calif. 

Columbia Paper Co. 
Louisville, Ky. 

The Chatfield Paper Corp. 
Lubbock, Texas Western Paper Co. 
McAllen, Texas Magnolia Paper Co. 
Mankato, Minn. Paper Service Co. 
Milwaukee, Wis. 

Reliable Paper Co. 

Sensenbrenner Paper Co. 
Minneapolis, Minn. 

Minn. Paper & Cordage Co. 


Minot, N. D. Fargo Paper Co. 
Moline, ll. Carlson Brothers 
Monroe, La. Baneroft Paper Co. 


Nashville, Tenn. 
Clements Paper Co. 
Natchez, Miss. Bancroft Paper Co. 
Neenah, Wis. Sawyer Paper Co. 
New Orleans, La. 
Sam A. Marks & Co. 
New York, N. Y. 
Lane Paper Corp. 
Perkins-Goodwin Co. 
Oakland, Calif. Bayside Paper Co. 
Phoenix, Ariz. 
Grand Canyon Paper Co. 
Pine Bluff, Ark. 
Smith Paper Products Co. 
Pittsburgh, Pa. 
Brubaker Paper Co. 
The Chatfield & Woods Co. of Pa. 
Portland, Ore. 
Paper Mills Agency of Ore. 


New York City 


Providence, R. 1. Roberts Paper Co. 
Rochester, N. Y. 

The Printers Supply House 
Rockford, Ill. Northland Paper Co. 
St. Louis, Mo. Shaughnessy-Kniep- 

Hawe Paper Co. 
St. Paul, Minn. 


Minnesota Paper & Cordage Co. 
San Diego, Cali 
Columbia Paper Co. 
San aes Calif. 
Wilson-Rich Paper Co. 


Seattle, Wash. 
Paper Mills Agency, Inc. 
Shreveport, La. Bancroft Paper Co. 


Tucson, Ariz. Arizona Paper Co. 
Tyler, Texas Western Paper Co. 
Visalia, Calif. 


Caskey Paper. Co., Inc. 
Washington, D. C. 
Stanford Paper Co. 
Wausau, Wis. or Specialty Co. 
Winston-Salem, N.C. 
The Chatfield Paper Corp. 


\Eusau 


Nalpen 


*Trademark 







ote, 
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G. W. Bassett 
Miehle vice presi- 
dent of sales, and 
J. E. Eddy, chair- 
man of Miehle- 
Goss-Dexter, Inc., 
are shown at the 
folder of one of 
Miehle’s new web- 
offset perfecting 
presses, which 1s 
undergoing final 
inspection before 
shipment to Rayner 
Lithographing Co., 
Chicago. 





PIA Board Meets 

The PIA Board of Directors met 
in April in Chandler, Arizona, to 
consider improvement and expansion 
of its member service and public re- 
lations programs, 

Following are some of the high- 
lights of the subjects discussed and 
actions taken: 

Endorsement of plan presented by 
PIA President Francis Ehrenberg for 
an expanded public relations program. 

Endorsement of Advanced Man- 
agement Development Program at 
Western Reserve University. 

Approval of new Sales Develop- 


ment Program, providing modern 
tools and techniques for printing 
salesmen. 


Approval of expansion of Trade 
Binders Section by establishment of 
new Loose Leaf Division. 

Authorization to publish Printing 
Industry Manual (orientation). 

Agreement to submit to PIA Board 
for formal action at Annual Conven- 
tion in October certain modifications 
in dues structure and proposed chang- 
es in member classification. 

Appropriation of funds for 
strengthening PIA Management Ser- 
vices program. 

Authorized 1961 budget of $340,- 
000. 

Established Task Force to bring 
back recommendations for operation 
of overall PLA Manpower Commit- 
tee. 

Reviewed report of special study by 
Horace Hart, Director of Printing 
and Publishing Industries Division, 
BDSA, Department of Commerce, 
revealing standing of printing indus- 
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try in states by productivity and var- 
ious manpower rating classifications. 

Approved general plan for Dia- 
mond Jubilee Convention in Pitts- 
burgh, October 9-14, 1961. 

Authorized establishment of new 
committee to investigate the applica- 
tion of PIA services to small printing 
companies, with plans for a Small 
Printers session at the 1961 conven- 
tion, 

e 
GAI Holds Conference 

In the 18th Century setting of 
Williamsburg Inn and Lodge, Wil- 
liamsburg, Va., the Graphic Arts In- 
dustries held its Eastern Seaboard 
Conference, May 4-6. 

Speakers at the conference were 
Joseph A. Cangalosi, vice president 
of manufacturing of National Pub- 
lishing Co.; Roy B. Eastin, professor 
of business administration, George 
Washington University; Arthur L. 
Johnson, Jr., executive director of the 
Rotary Business Forms Section of 
PIA; Allan S. Lassner, sales man- 
ager, Comet Press; Albert IT. Som- 
mers, National Industrial Conference 
Board ; and Donald B. Thrush, chair- 
man, Board of New York Employing 
Printers Association. 

Among the subjects discussed at the 
conference were “Looking into 1961,” 
a survey of immediate business pros- 
pects of the industry; and “Looking 
Into Your Business,” a discussion of 
ways and means of determining actual 
production efficiency and quality. 

To promote a casual atmosphere at 
the conference, no formal evening 
events were held. A full social pro- 
gram was offered, however. Included 


in this program was a tour of Wil- 
liamsburg’s 18th century print shop, 
which displays the beginnings of the 
printing industry in America. 


Michigan Firm Formed 

Michael E. Papanoli has resigned 
as chief engineer of Challenge Ma- 
chinery Co., to devote full time as 
president of Ottawa Manufacturing 
Corp., Grand Haven, Mich. 

The newly formed company will 
specialize in the design and construc- 
tion of graphic arts equipment. It has 
recently put on the market two paper 
drilling machines, one powered hy- 
draulically, the other foot-powered. 


Xerox Chairman Named 

Election of Sol M. Linowitz as 
chairman of the Xerox Corp. was an- 
nounced April 19, following the 
firm’s annual meeting, at which the 
stockholders approved a change in the 
company’s name from Haloid Xerox, 
Inc. 


It was also announced that earn- 
ings in the first quarter of 1961 
climbed 58 percent from the level of 
the 1960 period, ot a~sales increase 
of 47 percent. 

Mr. Linowitz succeeds Harold S. 
Kuhns, who has been named vice 
president and executive head of the 
firm’s Haloid photo division. 

Xerox headquarters are in Roches- 
ter, N. Y. The firm makes office 
photo-copy devices and _ produces 
photographic papers and other office 
supplies. 

* 
Buxton To Move 

Buxton & Skinner Printing and 
Stationery Co., St. Louis, has pur- 
chased the former Drug Package, Inc. 
building at 2419 Glasgow. Ave., into 
which it will move this summer, 

The three-story building has 78,000 
square foot of floor space. The com- 
pany also has announced that it has 
purchased three houses adjacent to 
the plant, which will be razed to 
provide a 6,500 square foot parking 
lot. 

George Skinner, president of the 
83-year old firm, said that the move 
will be made in three stages. 
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GAA Exhibit Expanded 

The Graphic Arts March of 
Progress Exposition & Conference at 
the Milwaukee Auditorium, Nov. 9- 
11, will feature an equipment and 
materials exhibit, a management con- 
ference, and three technical clinics. 

In 1956, the Wisconsin GAA held 
its first March of Progress, present- 
ing 138 exhibits. This year’s show 
reportedly will have more than 175 
exhibits. According to chairman 
Gregg Drow, more than 5,000 per- 
sons, representing every region of the 
country as well as several foreign 
countries, are expected to participate. 

On Thursday, a reception will 
open the exposition, after which the 
GAA’s 75th anniversary banquet will 
be held. Friday will be devoted to 
the management conference, at which 
sales, specialization and new develop- 
ments will be discussed. On Satur- 
day, the follow clinics will be held: 
Lithographic Technical Forum, with 
reports by litho leaders on all phases 
of lithography; Letterpress Techni- 
cal Forum, covering technical de- 
velopments in composition, platemak- 
ing, makeready, paper, : ink, and 
presses; and Artwork-Forum, a semi- 
nar covering techniques and require- 
ments of preparing artwork for re- 
production, 

Additional information may be ob- 
tained from Meredith Schnelle, 704 
W. Wis. Ave., Milwaukee. 
Chicago Merger Announced 

Hillison & Etten Co. and George 
F. McKiernan Co., Chicago, have 
announced plans to merge operations 
through an exchange of stock. 

The firm will retain the Hillison 
& Etten name, with the McKiernan 
company operating as a division. 

« 
McDonald Heads Recorder 

Appointment of George G. Mce- 
Donald as president and chief execu- 
tive officer of The Recorder Printing 
and Publishing Co., San Francisco, 
has been announced by the company’s 
board of directors. He succeeds Rob- 
ert W. Harrison who will remain 
on the board of directors. 


of Western Engraving and also was 
owner-manager of Colortone Print- 
ing & Lithography Co., both of Chi- 
cago. Prior to joining Recorder, he 
was vice president of H. M. Gousha 
Co., San Jose, Calif. 

Mr, McDonald will direct the or- 
ganization’s letterpress and_lithog- 
raphy operations, and also will be an 
administrator for the company’s two 
daily newspapers, The Recorder and 
Daily Commercial News. 

He also has been appointed to the 
company’s board of directors. 


QUICK DRYING 
AS A WINK... that’s 


Speed Spectrum 
LITHO INKS 

















Quick setting on carton, coated and 
other offset papers . . . in black and 
white, process, all other colors, too. 
Prints all kinds of forms, solids with 
small reverses, or halftones, Brilliant, 
glossy, minimum dryback. Colors 
maintain their sparkle when dry. Fast 
work-and-turn, no offset, high pile in 
delivery. Soft bodied, excellent water 
resistance and ink transfer, superior 
trap qualities. 


Oxford Elects Three 

Oxford Paper Co., New York, re- 
cently announced three management 
changes. 

Gorham H, Scott has been elected 
vice president of the company. He 
is also vice president of Rumford 
Falls Power Co., an Oxford sub- 
sidiary. Theodore E. Bruning, who 
joined Oxford in 1928 as cashier, has 
been appointed vice president of fi- 
B. Frederick Ayer has been 
named treasurer. He joined the com- 
pany in 1942 as assistant treasurer. 


nance, 











COMBINE IT WITH CRES- 
CENT’S SPECTRUM SERVICE 
and you’ve got the trade’s unbeatable 
combination. Spectrum Service is the 
fool-proof color matching system that 
gets special color jobs on the press 
fast, cuts the high cost of small fac- 
tory-mixed matches. Ask the man 
from Crescent. 


SAME ADVANTAGES AVAILABLE IN 
LETTERPRESS FORMULATIONS 








gs 


CRESCENTINK & COLOR COMPANY 





464 North 5th St., Phila. 23 @ 3901 West Rohr 

Ave., Milwaukee 9 © 1040 Grant St., S.E., 

Atlanta 15 @ KELCO DIVISION: 716 Sidney 
St., St. Louis 4, Mo. 


LOOK TO CRESCENT FOR INK LEADERSHIP 
Inks for Letterpress - Lithography - Flexography - Ro‘ogravure 
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Mr. McDonald has had wide ex- 
perience in the graphic arts. He once 
served as assistant general manager 








WHAT HAS BEEN YOUR 


LONGEST RUN 
ON FOTOPLATE* 8? 


(S. D. Warren's new plate 
for duplicators and small offset presses) 


Have you used FOTOPLATE* 8 
yet? If you have, we’d like to hear 
what your longest run has been (any 
other comments would be welcome, 
too!). 

Some lithographers report runs of 
10,000 to 20,000 with straight edge 
plates. How does this compare with 


your experience? 

If you haven’t used FOTOPLATE* 
8, the facts below will be of interest 
and you can get complete informa- 
tion by writing for our new booklet: 
“FOTOPLATE* 8 — Its Nature and 
Purposes.” S. D. Warren Company, 
89 Broad St., Boston 1, Massachusetts. 


If you haven’t used FOTOPLATE* 8 yet, 


here are facts about it you should know: : 


FOTOPLATE?* 8 is a negative-working, presen- 
sitized non-metallic lithographic plate speci- 
fically designed for duplicators and small 
offset presses. These are some of its advan- 
tages: 


1. Lowest cost — FOTOPLATE* 8 has the lowest 
initial cost of any presensitized plate (12¢ for 
814” x 12” to 53¢ for 1934” x 23”). 


2. Short exposure — Exposure of FOTOPLATE* 
8 to arc lamps requires only % to 4 the time 
needed for most other negative-working 
plates. 


3. High quality reproduction — Tone values of 
any halftone or line negative are retained on 
FOTOPLATE?* 8’s pigmented plastic surface. 


4. Easy development— FOTOPLATE* 8 may be 
exposed and mounted on the press without 
development, given a visible image with 
Warren’s Developer-Desensitizer Solution, or 
developed with Warren’s FotoPlate 
Developing Ink (recommended for 


£10 


FOTOPIATE 8 


{ 


highest quality halftone reproduction). 


5. Fast Roll-Up — New high-speed sensitizer 
provides a strongly ink-receptive image after 
exposure. Result: faster roll-up, less waste, 
short-cut processing. 


6. Smooth plastic grain — Fine grained pig- 
ment-plastic surface has good water-holding 
capacity and enough ‘“‘tooth’”’ to prevent roller 
skidding. Assures clean running, faithful re- 
production. 


7. Press Stability — Caliper is a sturdy .008 
inches. This provides stability, easy handling, 
and makes packing on most duplicator plate 
cylinders unnecessary. 


8. Sensitized one side only — This permits 
100% use of plates, less waste and spoilage, 
easier handling in plateroom and pressroom. 


9. Distinctive color — Eliminates substitution, 
lets FOTOPLATE* 8 stand apart from 
other small-press negative plates. 


*Trademark 
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Contact these 


Warren's) distributors 





for new FOTOPLATE 8: 


ALBUQUERQUE, N. M......... Jones Graphic Products Co. 
RURII Gi ic ciceccccces M & F Supply Company, Inc. 
Fas decvccdescovcenst Grafic Photo Supply 
BALTIMORE, MAD... cccccccccces George R. Keller, Inc. 

Phillips & Jacobs, Inc. 
EE ivcscdecceccrcecbesastce Sograph, Inc. 
| a ee Stickley-Siver, Inc. 
BOSTON, MASS......... Bridgeport Engravers Supply Co. 


Pitman Sales Co. of New England 
W. Oliver Tripp Company 





BRIBE ONT, COMM, 2. ccccccsccvesssed Atlas Sales Co. 
GPP, M. Vecccvecccesces .-»Marks & Fuller, Inc. 
CHARLESTON, W. VA...... -Litho Sales & Service 
CIs isd wei Seivevasesadic George R. Keller, Inc. 
CHICAGO, ILL........... Bridgeport Engravers Supply Co. 


Chicago Litho Products Co. 
Harold M. Pitman Co. 
Progressive Lithoplate & Supply Co. 


K. Schlanger Company 

The Simplimat Corporation 

CINCINNATI, OHIO.......... G. C. Dom Supply Company 
McKinley Litho Supply Co., Inc. 

Offset Plate Graining Co. 

CLEVELAND, OHIO...... Bridgeport Engravers Supply Co. 
Cleveland Litho Graining & Supply Co. 

COLUMBUS, OHIO............ Salem Graphic Supply Co. 
DALLAS, TEXAS...... Lew Wenzel and Co. of North Texas 
Litho Offset Supply Co. 

Pe ere Salem Camera Company 
DENVER, COLO.......... Lew Wenzel and Co. of Colorado 
DPN ah ck cc ccccsecics Garrick Photo Supply Co. 
Industrial Photo Prod. Co. 

Lithomaster Company 


HOUSTON, TEXAS....Lew Wenzel and Co. of South Texas 
L. H. Kelley Company 


INDIANAPOLIS, IND.........Hoosier Photo Supplies, Inc. 
SRE Ey CU svicscccccecccccess M & F Supply Co. 
KANSAS CITY, MO.......... Wenzel Equipment Company 
EE Rodin tices cveasnaduenve M. R. Klastorin, Inc. 
LITTLE ROCK, ARKANSAS..... Roach Printers Supply Co. 
LOS ANGELES, CALIF.......... ,¢. Smart Supply Co., Inc. 


Lew Wenzel and Co. of Southern California 
LOUISVILLE, KY. Reliable Lithographic & Offset Supply Co. 


MIDLAND, TEXAS........... The Southwestern Company 
MILWAUKEE, WIS........... Reimers Photo Materials Co. 
MINNEAPOLIS, MINN...........-0-00008 T. K. Gray, Inc. 

Litho Supply Depot, Inc. 
ee Associated Graining Co. 
NASHVILLE, TENN........ Southeastern Printing Ink, Inc. 
SM Dicicccccccccceced Globe Printers Supply Co. 


NEW YORK, N. Y.........Bridgeport Engravers Supply Co. 
Chemco Photoproducts Co., Inc. 

Interchemical Corp. 

Harold M. Pitman Company 

Roll-O-Graphic Corporation 

Technigraphic Dev. Inc, 





OAKLAND, CALIF............. Alpha Photo Products, Inc. 
OMAHA, NEBR.............+- Wurgler Co. of Omaha, Inc. 
oe Lens & Camera Co. 
PHILADELPHIA, PA.............+ Penn Dell and Company 
Phillips & Jacobs, Inc. 

oo hh EO Phillips & Jacobs, Inc. 
PORTLAND, ME...........- Northeastern Composition Co. 
PORTLAND, ORE.......... Litho Development & R h 
PROVIDENCE, R. I........... Offset Equip. & Supply Corp. 
EE, OEE Vetcnc ccvsccesesvese Marks & Fuller, Inc. 
IE Piles vevcvssccecesesssdceuss The Foto Shop 
ST. LI eo ok acd vcct coses Renda Litho Supply, Inc. 
Rissmann Graphic Arts Supply Co. 

SAN ANTONIO, TEXAS............. Texas Type Foundry 
SAN DIEGO, CALIF... .cccccccoseccees Smart Supply Co. 
SAN FRANCISCO, CALIF....... Lew Wenzel and Company 
SEATTLE, Wa cccccccccccccccvescs A. D. Coy Co., Inc. 
Litho Engineering and Research 

A ee Harold M. Pitman Company 
| ee Film Arbor, Inc. 
SYRACUSE, N. Y......... Onondaga Litho Supply Co., Inc. 
TOLEDO, OHIO........... Toledo Lithograin and Plate Co. 
BE rere Lew Wenzel & Co. of Okla. 
rere Buffalo Graphic Arts Supply, Inc. 
WASHINGTON, D.C. ..........000e- George R. Keller, Inc. 
National Plate Grainers 

WILKES-BARRE, PA....... Mebco Graphic Arts Supply Co. 
WINSTON-SALEM, N. C..........Young-Phillips Sales Co. 
WEES TE, BROS: cv cccccctccccesacs G. E. Stimpson Co. 
TORONTO, CANADA...... and branches all across Canada 
Sears Limited 
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Books By Offset Discussed 

Advantages of the lithographic 
process for the printing trade and 
other publications, was the main 
subject of a talk given by E. B. 
Hundley, at the April meeting of the 
Virginia Industrial Editors Associa- 
tion in Richmond. 

Mr. Hundley is vice president of 
sales for Darby Printing Co., Wash- 
ington, D. C. firm specializing in the 
printing of magazines, 
manuals and catalogs. 

“Many businesses and trade associ- 
ations throughout the country are 
converting from letterpress to lithog- 
graphy for the production of maga- 
zines and other volume printing re- 
quirements,” Mr. Hundley told the 
editors, 


brochures, 


“The chief reasons for this con- 
version to lithography, in addition to 
reduced printing costs, are more flexi- 
bility and greater freedom in publica- 
tion layout and art, space savings by 
elimination of bulky engravings, 
superior color registration, and more 
effective use of split fountains in color 
reproduction,” he said. 

He also pointed out that most 
major printers are now equipped to 
handle every phase of the production 
process, He said that lithographers 
who must “farm out” intermediate 
steps, such as setting composition, 
platemaking and stripping, are losing 
ground, especially when it comes to 
handling larger orders. 

cy 
Racine Press Formed 

Western Publishing Co., an affili- 
ate of Western Printing & Litho- 
graphing Co., Racine, Wis., has an- 
nounced organization of Racine Press, 
which will specialize in the publica- 
tion of books. 

According to Marc Jaffe, editor- 
in-chief, the firm will deal mainly in 
paper bound books. 

® 
Safety Awards Received 

Three Philadelphia litho plants 
were presented awards in the Seventh 
Annual Interplant Safety Achieve- 


ment Contest, sponsored by the 
Greater Philadelphia Chamber of 
Commerce. 


McCandlish Lithograph Corp. was 
given an Honor Award, while Ed- 


ward Stern Co, and Allen, Lane & 
Scott received Achievement Awards. 
Firms in the 11-county Philadel- 
phia area participated in the contest. 
° 
Young Named To Board 
William G. Young, president of 
Miller Printing Machinery Co., 
Pittsburgh, has been elected to the 
board of directors of Miller’s parent 


W. G. Young 





organization, Commercial Credit Co. 
He will represent CCC’s manufac- 
turing interests. 

Mr. Young is also president of 
Kerotest Division and chairman of 
the board of Miller’s German affli- 
ate, Maschinenfabrik Johannisberg. 

° 
DRUPA Building New Hall 

Officials of Drupa 1962, the in- 
ternational printing and trade fair 
to be held in Dusseldorf, Germany, 
May 5-18, 1962, have announced 
that, through construction improve- 
ments, visitors will be able to see the 
entire exposition within a single area. 

A three-story building is now be- 
ing built, to be called Hall D, which 
will connect Halls C and F, enabling 
visitors to view the entire exposition 
without going out-of-doors. The new 
building will have 65,000 sq. ft. of 
display and four escalators. 
There also will be two equipment 
lifts and two driving ramps to the 
second and third floors. 

® 
Charters of Incorporation 

The following companies have re- 

cently been granted a charter of in- 


space 


corporation: 

Empire Litho Grain & Supply Co., 
Inc., 19 W. 44th St., New York. 

Valley Graphic, Inc., 212-214 Mo- 
hawk St., Utica, N. Y. 

Original Printing Co., 50 Court 
St., Brooklyn 1, N. Y. 

H&W Printers, Inc., 12 Eagle 
Valley Rd., Sloatsburg, N. Y. 

Premium Litho Co., Inc., 9 E. 
16th St., New York. 
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offers a spectacular 


“Package Deal’ 


in plate-making equipment 


*FREE CONSULTATION °FREE PLANT LAYOUT 
“ONE YEAR WARRANTY ON EQUIPMENT 


Investigate this Grafco “Package Deal’ on plate-making equipment. 
See how you can save with this and other money-saving deals 
on a wide variety of offset supplies and plate-making equipment. 
Call or write today; one of our qualified field representatives 
will be most happy to consult with you. 


| GRAPHIC SUPPLY CO., INC. 


GRAFCO 291 THIRD AVE.,NEW YORK 10, N.Y. BOSTON: 144 OLIVER STREET 
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Latest Craftsman Installations 
The following firms have install- 
ed Craftsman Line-up: tables: Me- 
rallion Ptrs. & Lithographers, Los 
Angeles ; Bloomer Bros. Co., Newark, 
New York; Litho Art, Inc., New 
York; Graphic Ruling Inc., Mt. Ver- 
non, N. Y.; John Dreyer, Inc., New 
York, N. Y.: Industrial Photo, E. 
Rutherford, N. J.; Robert Love Co., 
Detroit, Mich.; Lunn Ptg. & Office 


director of the production offset de- 

partment for General Motors Photo- 

graphic Division and operated a con- 

sulting firm for offset quality control, 

platemaking and color separations. 
* 


Wilder Named Sales Mgr. 
Thomas E, Wilder has. been ap- 
pointed regional sales manager by the 
Flint Ink Corp. He is responsible for 
operations in Michigan, Ohio and 


Offset Course Opens 

Wisconsin Graphic Arts Associa- 
tion recently reported that 18 men 
attended the first offset estimating 
session, in a course being conducted 
at Milwaukee School of Engineering. 

Under the direction of Edward 
Trampe, W. A. Krueger Co., and 
Edward Welke, E. F. Schmidt -Co., 
the course is offered by the institute 
to help meet the growing demand for 





Supply, Oklahoma City, Okla. ; Brick- 
lin Press, Philadelphia; Madison 
Press, Philadelphia; Sun Display 
Studio, Philadelphia; Doolittle, Inc., 
Chicago; Murison Label Co., Peoria, 
Ill.; Rand McNally Co., Decatur, 
Ill. ; Will County Printing Co., Lock- 
port, Ill.; Burnette Litho Plate, Chi- 
cago; Merchandising, Inc., Newark; 
Armstrong Cork Co., Lancaster; 
Lutz & Sheinkman, New York; and 
Constable-Hodgins Printing Co., 
Kansas City, Mo. 

e eoccccce 


Jomac Moves N. Y. Office 

Jomac Inc., has moved its New 
York office to 1700 Tonnelle Avenue, 
North Bergen, N. J. 


Indiana. Mr. Wilder joined the 
Flint organization in. 1955. 


qualified estimators in the lithograph- 
ic industry, 











Line-up 
Table 


seeeeeeececeey 
It’s a 


Register 





Located on U. S. Routes 1 and 9 & Repeat MODEL RR-31 
in North Bergen, the office and ware- 5595 
house will serve customers in the MODEL RR-41 
metropolitan New York and northern 3795 
New Jersey area, MODEL R831 

y x 
$ 
K. C. PIA Installs Officers 1,195 } 





Richard M. Ong, Grimes-Joyce 
Printing Co., is the new president of 
the Printing Industries Association of 
Kansas City. 


SEF Li WE TABLES 


The nuArc Line-up Table is an 
invaluable precision tool for 
every graphic arts plant. All 
moving parts are precision 
machined and aligned at the 
factory. Straight edge assembly 
rides accurately and effortlessly 
on a heavy duty rack and gear 
mechanism. nuArc quality means 
more accurate register —reduced 
“‘make-over’’— better and more 
efficient = 


Register and Repeat is an exclusive nuArc 
feature that saves you time and guarantees 
accuracy of duplicates and make-overs. Simply 
set the stops that are standard equipment 
(six on front bar and six on side bar) for your 
original press sheet, press or bindery layout 
sheets. If it is necessary to make more than 
one copy, you are sure of duplicating your 
originals quickly and with perfect accuracy 
with the pre-set stops as your guide. As an 
added convenience, the bars can be removed 
and stored indefinitely with the stops in 
position. Extra bars and stops are available. 


Get the full “Register & Repeat” 
story today in Bulletin A375ML 


COMPANY, INC. 
General Office and Factory: 4110 W. Grand Ave. * Chicago 51, Il. 
Sales and Service: New York * Los Angeles 


Other officers of the association are 
Arthur E. Lowell, The Lowell Press, 
vice president ; J. R. Connell, Connell 
Typesetting Co., secretary; and H. 
T. Cline, I. J. Eagle Printing Co., 
treasurer. 

Newly elected directors are C. D. 
Barton, Midland Litho. Co., Donald 
Sexton, Sexton Printing Co.; Frank 
D. Smalley, Inter-American Press; 
and Herve W. Surrey, Jr., Roberts 
& Porter. 


Pas ates ze 


BUILT-RIGHT "*-- 





Safran Manager Named 
William R. Winkler has been 
named New York sales manager for 
Safran Printing Co., Detroit. 
Mr, Winkler previously served as 


Feature: chrome plated “* 
precision straight edges 
on four sides; fluorescent 


LIGHT poe 








lighting; metal construc- 
tion. Shipped set-up, 
. rec ~ Kise ae 
O use ve sizes 
~ 42 x 62. Send for 
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PRECISION PLATE DAMPENING 








The ’ 


Not an attachment 

Dahigren but a complete 
Dampening replacement cf the 
System cld dampening usit 


Take the Guesswork 
| oul of Presswork 


The Dahlgren Precision, Automatic Damp- 
ening System provides continuous duty, 
trouble-free printing. 


1. Precision control of moisture throughout job. 
2. Eliminates dampener changing and washing. 
3. Cuts waste sheets to absolute minimum. 
4. Eliminates the major source of hickies. 
5. Reduces make-ready time. 
6. Runs 50% less water. 

7. Increases plate life. 

8. Permits use of letterpress papers. 

9. Smoother lay—more ink mileage reduces offset. 
10. Produces crisp, brighter quality. 


This electronically controlled dampening 
system is not an attachment, but a complete 
replacement of the old ductor type system. 

This “New Dimension” to lithography — 
The Dahlgren Dampening System, develop- 
ed and perfected by Harold P. Dahlgren, 
is being used successfully on hundreds of 
presses throughout the country. 


For colorful brochure, price quotation and 
information, address all correspondence to: 


Harold P. Dahlgren, President 


DAHLGREN MANUFACTURING CO., Inc. 
3006 Indiana Street Dallas 26, Texas 





NAPL Membership Reaches Record 1324 


The board of directors of the National Association of 
Photo-Lithographers held its mid-year meeting at the 
Hotel Commodore, New York, April 21-22. After com- 
mittee reports were reviewed, executive vice president 
William J. Stevens reported that NAPL membership 
had reached a new high, 1324 members, as of April. 





CIVIL WAR REPRODUCTIONS 
(Continued from Page 35) 





the striking contrast between methods of 1860 and those 
of today, is recalled by the appearance of this reprint 
series. One of the features of Harper’s Weekly was its 
use of wood cuts for illustration. During the war years 
these were made from sketches drawn in the field by such 
famous artists as Winslow Homer and Thomas Nast. 
Also used were drawings from photographs taken by the 
noted wartime photographer Matthew Brady. 

“The speed with which these illustrations were made 
ready for the press is still a marvel today,” says the pub- 
licist for the Shenandoah project. “Each picture or draw- 
ing would be cut into segments which were parcelled out 
to members of a team of skilled wood cut engravers. 
Later they would be re-assembled for the finished art. 
Usually it is most impossible to find the dividing lines.’ * 





FROM MAJOR TO MAYOR 
(Continued from Page 43) -~ 
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© Assigned to AMS in 1946, responsible for placing 
map contracts in U. S. and foreign countries; 

© Two years later, took command of 34th Base Photo- 
mapping Co., in Tokyo, which compiled many maps for 
the Korean conflict; 

®@ In 1952, he resumed his duties with AMS, eventual- 
ly becoming commanding officer of the AMS Field Office 
at San Antonio, a civilian employe plant engaged in 
negative scribing and map reproduction; 

®@ In 1954 he was transferred to Heidelberg, as Chief 
of the Mapping Section, Intelligence and Mapping 
Branch, USAREU, where he was in charge of all map- 
ping and map reproduction units of the U. S. Army in 
Europe. In addition, Major Allbright was AMS liaison 
officer to the military mapping units of the 14 NATO 
countries. In 1957 he went to St. Louis for his most 
recent assignment. 

After this far-flung career in all parts of the world, 
the major settled down in the relative seclusion of Heber 
Springs, working for a while as supervisory cartographer 
for the Corps of Engineers, then joining a civilian realty 
firm, with which he is still associated. Major, now mayor, 
Allbright achieved his highest civilian rank at the polls 
last November, and took office Jan. 1 as the chief official 
of Heber Springs, where his travels are much more con- 
fined than in the days when he was one of the country’s 
leading—and most widely traveled—cartographers.*« 
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Blanket -to-Blanket Web Press Developed 


HE Machinery Division of the 
Fred’k H, Levey €o., graphic 
arts equipment manufacturers, has an- 
nounced development of a standard- 


Standard size Levey 
blanket - to - blanket 
press. 


size, highspeed, blanket - to - blanket 
web-offset press. 

According to the company, the 
press incorporates a water cooled ink- 
ing system, a flap roll dampening sys- 
tem, Vernier speed control to both 
infeed rolls and water rolls, a non- 
printing gap of 3%” with built-in 
cocking feature for plates, and a high 


velocity tunnel type dryer. 

Also included is a combination fold- 
er that permits the production of 
former folds in four- to 24-page signa- 





tures, as well as tabloid, two-on digest 
and 8% x 11” chopper folded prod- 
ucts. The angle bar system supplied 
with these folders permits color rib- 
bons to be inserted in the signatures 
wherever desired. 

The company has announced that 
it is also manufacturing custom-built, 
blanket-to-blanket presses. 





Point-light Equalizer . 

Unilight, a point-light Equalizer 
that reportedly makes possible high 
uniformity of intensity over the en- 
tire copy area, has been announced 
by The Strong Electric Corp. 

According to the company, Uni- 
light permits better: copies of, fine line 
and screen patterns, and solves. car- 
bon tissue etching problems. 

A brochure is available from the 
company at 17 City Park Awe., 
Toledo. ; 

® 
Plate Developer Announced 

Nasca Compound, Inc. has an- 
nounced a developer, called Bimztal, 
that reportedly converts presensitized 
and wipe-on plates into bimetal plates. 

The developer puts a.metal image 


/on plates that makes possible un- 
| usually long runs, the company re- 
| Ports. 

| . More information may be obtained 
‘from Nasca at 249 Amos Ave, 
| Oceanside, N. YY. 


ee 
Low Cost Color Separator 

A color separation unit has been 
introduced by Durst (USA) 
which is designed to provide color 
The 
G-139 Process Color, Separator is a 


Inc., 


processing at minimum cost. 


complete color separation. package 
including absolute control over ex-, 


posure, registry and light. It costs 
considerably less than other types of 
process equipment according to the 
company, - while — providing 


tently high quality, faster, easier and 


consis- 


MODERN LITHOGRAPHY, May, 1961 





more accurate separation. 

The unit is equipped with matched 
lenses and condensers for formats up 
to 5 x 7” and controlled filter selec- 
tion. Two light units are available. 
One is the Synctrol, a compact panel 
console with control components for 
tungsten type light sources. The sec- 
ond is the Durstronic, an electronic 
pulsing Xenon light specifically for 
graphic arts use. 

An illustrated bulletin, reviewing 
technical data on the separator, is 
available from the company at 1440 
Broadway, New York 1. 

® 
Tandem Unwinds Announced 

Frank W. Egan & Co. has an- 
nounced development of tandem fly- 
ing splice unwinds for web-offset and 
other presses. The units may be used 
singly as well as in tandem, and may 
be adapted to any type pres, the 
company reports. 

According to the manufacturer, the 
unit enables the accomplishment of 
a flying splice at full speed with minu- 
mum loss of usable web length. At 
‘a signal from a foil marker on the 
depleting web, a timed splice attach- 
ment activates a bumper roll which 
forces the depleting web against the 
new roll at a point 300° before the 
two webs are joined by an adhesive. 
A squeeze roll effect between the 
bumper and new roll is thereby ob- 
tained for maximum accuracy in splic- 
ing, the company reports. 

Exact tension is provided by two 
gear-driven 714” diameter, rubber- 
covered: drums with  air-activated 
brake, The eight-foot-long uni:s will 
handle webs up to 80” wide at speeds 
of up to 1,000 fpm, according to the 
company. 

Additional information may be ob- 
tained from the manufacturer at S. 


Adamsville Rd., Somerville, N. J. 
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Pressure Sensitive Adhesive 
Avery Label Co, has announced a 
new adhesive for its pressure-sensitive 
labels. It is said to open many new 
applications for this type product. 
Called K-6, the adhesive is’ avail- 


cations requiring superior removabil- 
ity qualities. : 

Additional information is available 
from the company at 117 Liberty St., 
New York. 

® 


able in three stock materials: White 
Gloss; Flex, a label paper resistant 
to grease, heat, water, soap and dilute 
acids; and WLP, a lightweight paper 
stock, adaptable for curved surfaces. 
It will also be available on other ma- 
terials for special applications. 
According to the manufacturer, the 
product is especially suited for appli- 


Automatic Stapler Announced 
Thomas Collators, Inc., has an- 


nounced an automatic stapling ma- 
chine which reportedly can be inte- 
grated with the operation of Thom- 
as’s Gathermatic collator, providing 
fully-automatic collating and stap- 
ling, or used 
hand-feed unit. 


independently as a 





According to the manufacturer, 
sets are automatically jogged square, 
stapled, counted and stacked in the 
receiving tray. Equipped with a dual 








z " x iran 


PROVIDES 
SHORTEST 
EXPOSURES 


- -SHORTER THAN ANY 
OTHER TYPE OF COPY- 
BOARD LIGHTING 


PLUS 


EVEN ILLUMINATION OF 
BOARDS UP TO 


96" WIDE! 


WITH NEWLY DESIGNED 
DOUBLE BANKED 
LINELITES 

CODE 1100—for boards to 40” high 
CODE 1300—for boards to 50” high 
CODE 1500—for boards to 60” high 


INDEPENDENT SELECTION of end and 
center lamp arrays assures the most even lighting with 
complete control by operator. Clean, easy to operate. 


Most economical of all. 
qolor|ran 


CONVERTERS give absolute 
color temperature, intensity 
and contrast control — finest 
negative detail ever! 





EXTENDED LIFE 
COLORTRAN LAMPS GIVE 
4-5 TIMES NORMAL 
SERVICE. AVAILABLE 
150 - 200 Watts 





NATURAL LIGHTING CORPORATION 
630 South Flower Street / Burbank, California 
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head, the machine drives one or two 
staples simultaneously, and accepts 
paper and staples along either the 
horizontal or vertical edge. Standard 
equipment _ includes automatic 
counter and jogging table. 

Further information may be ob- 
tained from the company at 100 
Church St., New York 7. 

* 
Goerz Lens Offered 

Goerz American Optical Co. has 
announced the availability of a special 
“Red Dot” Artar 9144” £/9 L. D. 
Lens. It was developed for applica- 
tions requiring extremely low distor- 
tion. According to the manufacturer, 


an 


the process lens offers two additional 
features: It is corrected for a reduc- 
tion ratio of 20:1, and it has a distor- 
tion of only three microns. 

The company reports that the pos- 
sible uses for this type lens include 
miltary display units, microminiaturi- 
zation and reproduction of maps. 

* 
Paper Grade Announced 

Beckett Paper Co. has announced 
Beckett 1848 Traditional, the new- 
est addition to its paper line. 

According to the company, the 
grade is a natural white sheet that 
is available in 70- and 80-pound book 
weights and in 65- and 80- pound 
matching cover weights. It is stocked 
in smooth vellum finish and also is 
available in 14 embossed finishes. 

A sample book is available from 
the company at Hamilton, Ohio. 
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New “Dualith 500” Developed by Davidson 


NEW, high-speed, small offset 
A printing press, styled by indus- 
trial designer Henry Dreyfuss and 
offered in a choice of four colors, 
has been developed by Davidson 
Corp., a subsidiary of Mergenthaler 
Linotype Co., Brooklyn, New York. 

Called ‘“Dualith 500,” the machine 
features controls that are designed to 
enable easy changeover from one job 
to another, the conpany reports. 


According to the company, “Dua- 
lith 500” offers high-speed operation 
and handles sheet sizes from 3 x 5” 
to 11x17”, with an image area of 
934 x 13 or 14”. The feeder capacity 
of the press has been increased to 
6,000 sheets of 20 Ib, stock. A new 
pneumatic receding pile jogger is also 
available with a special roll-a-way 
dolly included. 

The built-in chain delivery system 
is standard equipment on the ‘“Dua- 
lith 500.” And, Davidson reports, in- 
creased ink fountain and paper capa- 
city, in both the feeder and delivery 
mechanisms, have been provided to 


match the higher speed of the press. 


Other features reported include a 
straight conveyor board which jogs 
either right or left, a double sheet 





William Ward Davidson, Jr., president 
of Davidson Corp., inspects a new 
“Dualith 500.” 

eliminator, self-adjusting steel feed 
rollers and a hinged conveyor board 
which drops away, providing free ac- 
cess to the blanket cylinder. The con- 
veyor sheet hold-down mechanism is 
also hinged to lift from the conveyor 


tapes to provide accessibility to the 
conveyor board. 

According to the company, the 
press will print two sides of a sheet 
simultaneously — one side by offset, 
the other by direct lithography. It 
will also do dry-offset printing for 
longer run work; Davengraving 
(printing and embossing in a single 
run through the press) ; and printing 
or imprinting by letterpress from rub- 
ber plates, linotype slugs, curved elec- 
trotypes, or T-bottom type. 

6 
Screened Process Brochure 

World Color Inc. has released a 
17-page brochure describing the com- 
pany’s process for screened color posi- 
tives and negatives. 

Included in the booklet are numer- 
ous multi-color samples that demon- 
strate the triple-color masking system, 
which reportedly offers color separa- 
tions at prices that permit abundant 
use, 

A copy of the booklet may be ob- 
tained from the company at Route 
U.S. 1, Orlando Beach, Fla., or from 
the firm’s branch office in-N. Y. C. 









REPRO-ART 


BROwN 


BANA tYES, Coen es Se fee ee, M 


LANSTON MONOTYPE 











eX ere vee 














Re reritsun 























BORROWDALE 


izi= 





sk 





za 


Process Camerae 
& EQuirvienr, Inc. 











Spevifie fox Graphic Axls Perfection 


OERZ @ ARTAR 


e Fully corrected apochromat 
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Western States Distributor: LA GRANGE, INC., Hollywood 38, Cal. e 


e Hard coated air spaced optics 
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Miller Announces 


Miller Printing Machinery Co. 
has announced entry into the web- 
offset field with its W-22 1714x2214 
Web-Offset Press. 

The Miller 22 accepts roll stock 





with a maximum web width of 24”, 
the company reports. It has a sheet 
delivery with a rotary cut-off fixed 
at. 17144”. The maximum speed of 
the press is 20,000 sheets an hour. 

The press has two offset printing 
units for printing two colors on one 
side or one color on both sides of 
a full-sized web, or, by ‘“double- 
ending,” two colors may be printed 
on both’sides cf a half web. 

According to the company, built- 
in features maintain register control 
and. print quality at high operating 
speeds and provide for ease of set- 
up and adjustment. An_ electro- 
magnetic brake with compensating 
dancer roller maintains even web 
tension, and a gear driven metering 
roll unwinds the web smoothly and 
evenly. “These features were designed 
to-reduce register’ variation. 

Press register is adjustable with and 
across the web while the press is run- 


Web-Offset Press 


ning at any speed. The dampening 
system reportedly has stepless speed 
adjustment to any desired amount of 
feed, through separate motor-driven 
fountain rollers with rheostat con- 


The Miller W-22 
marks the com- 
pany’s entrance 
into the web field. 


trols. For accessibility to the plate 
cylinder, the entire inking cluster 
raises on a pivot to expose over 60 
percent of the cylinder. 

Plates and blankets are installed 
quickly and secured by the turn of 
locking eccentrics, the company _re- 
ports. A device at the delivery, 
routes a single sheet to a chute for 
inspection while the press is operat- 
ing. Suction timing belts carry the 
sheets to the motorized 3114” high 
delivery pile. Sheets are settled in 
the pile by air blasts and stacked by 
electrically actuated joggers. Reels 
are furnished for trimming and perfo- 
rating, and trim waste is carried 
from the press by a vacuum waste 
disposal system. 

Features and specifications of the 
Miller W-22 Web Offset Press are 
described in an eight-page brochure, 
available from the company at 1135 
Reedsdale Street, Pittsburgh 33. 





Roller Additive Developed 

Acrolite Products has announced 
the development of X12 additive for 
its Super Ink-o-Saver that reportedly 
revitalizes rubber press rollers while 
eliminating overnight wash-ups and 
skinning of printing inks. 

The product also aids in maintain- 
ing the original resiliency of rollers 
and helps in the prevention of oxida- 
tion, cracking and drying out, the 
company reports. 

More information may be obtained 
from the manufacturer through its 
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graphic arts division, Acrolite Build- 
ing, Rahway, N, J. 


Foil-Lamination Adhesive 

Resyn 33-8012, a vinyl-casein ad- 
hesive for foil laminations, was intro- 
duced by National Starch and Chemi- 
cal Corp. during the 30th AMA 
Packaging Exposition in Chicago last 
month. 

The new adhesive, reportedly ef- 
fective in bonding foil to a wide 
variety of paper and board stocks and 


weights, is expected to have wide ap- 
plication in food packaging lamina- 
tions. Unlike earlier adhesives, the 
company reports that Resyn 33-8012 
has virtually no detectable odor in 
finished laminations. 

According to the company, the ad- 
hesive’s low foam tendency makes 
possible highspeed operation without 
the need for repeated addition of de- 
foamers. In addition to reducing ad- 
hesive waste and machine stops, the 
low foam tendency also affords a more 
uniform glue line and better adhesion, 
according to reports, 

Resistance to water, grease, and 
temperature changes makes Resyn 
33-8012 suited for labels, greasy food 
packages, heat sealed pouches, insula- 
tion constructions, and heat embossed 
decorative packages. 

@ 
Basics Of Web-Offset 

In a 32-page, four-color, pocket 
size booklet entitled ‘‘Blanket-to- 
Blanket Web-Offset Perfecting Press- 
es,’ The Miehle Co., division of 





Miehle-Goss-Dexter, Inc., discusses 
in non-technical language how web- 
offset perfecting presses work, their 
advantages and disadvantages, and 
their place in the industry. 

Produced by the web process at 
Alden Press, Chicago, the booklet 
contains color photographs and dia- 
grams, and also an informative glos- 
sary of terms. It is available from 
the company at 2011 Hastings St., 
Chicago 8. 
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Q Sheets Available 

Eastman Kodak Co. has released a 
“Q Sheet” on camera-back masking 
with silver masks and one on techniq- 
ues of changing to Kodak’s new con- 
tinuous tone films and plates. 

According to the company, the Q 
Sheets provide complete information 
and technical data on the materials 
described. Copies may be obtained 
from Kodak, c/o Graphic Reproduc- 
tion Division, Rochester 4, N. Y. 
Ask for sheets 108 and 109. 

* 
Solvent Bulletin Announced 

A new bulletin on Filmex, special 
industrial solvent, has been published 
by U.S. Industrial Chemicals Co., 
99 Park Ave., New York. 

Filmex is used for drying photo- 
graphic film. After film has been de- 
veloped, fixed, washed, and rinsed in 
Filmex, it reportedly dries in minutes 
rather than hours and does not curl. 

* 
Paper Drilling Machine 

A paper drilling machine has been 
developed by Ottawa Manufacturing 
Corp., Grand Haven, Mich. 

The drill is the first of the new 
company’s products.” It is available 
as Model H-1000, hydraulically pow- 
ered and Model F-100, foot powered. 
Both machines will drill, slit, slot, 
corner and do Kalamazoo cutting, the 
company reports. The machines are 
single spindle with 4% to %” drill 
diagram capacity, and 2” maximum 
pile height. Paper size handled is 19” 
from the spindle to the side guide, 
and 5” from spindle to back gage. 

Standard features on both machines 
include built in table illumination, 
built in vacuum chip disposal, auto- 
matic trip side guide, indicator lights 
for the operating switches, micro- 
meter side guide adjustment and ac- 
curate table scales. 

An additional feature is a conver- 
sion kit that allows the foot powered 
F-100 to be converted into the hy- 
draulic powered model, Descriptive 
literature is available free from the 
manufacturer. 

8 
Paper Portfolio Announced 

Riegel Paper Corp. has announced 
a portfolio of printed specimens of 
its Carolina Coated Cover. Samples 


showing four-color process printing, 
by letterpress and offset, as well as 
lacquer coating are featured. 


The company reports that Coated 
Cover is made in white only, in three 
sizes and two weights. It is coated 
on one side, with a smooth printing 


bristol finish on the back. 


A portfolio may be obtained from 
the company c/o R. W. Holings- 
worth, Advertising Dept., 260 Madi- 
son Ave., New York. 
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Wh BESCO 


FOR FILM... 
SUPPLIES and EQUIPMENT 


Master Motor Bulletin 

Bulletin B-2515, describing and il- 
lustrating the complete line of Duty 
Master A-C Motors, is available from 
Reliance Electric & Engineering Co. 

According to the company, prod- 
uct features of each motor are out- 
lined and explained. Also presented 
is a description of procedures used 
to manufacture the motors. 


For a copy of the bulletin, write to 
the company at 24701 Euclid Ave., 
Cleveland 17. 
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The items described include auto- 
matic web guides, constant tension 
unwind stands, turret-type rewind 
and unwind stands, hydraulic rewind 
drives and doctor machines, A copy 
of the brochure may be obtained from 


Lighting Booklet Announced 

A booklet entitled, “What Busi- 
ness Are You In,” and bulletin No. 
333 showing illustrations of motion 
and lighting for Point-of-Purchase 
displays, is offered by Haft & Sons, 
950 Kent Ave., Brooklyn 5, N. Y. the company. 

@ @ 

Web Control Brochure Announce Perforating Machine 

Stanford Engineering Co., Salem, A production perforating machine 
Ill., has released a six-page brochure has been announced by Robert A. 
describing the company’s complete Main and Sons, Inc., Wyckoff, N. J. 
line of web control and converting The machine is especially designed for 
perforating paper, products, 


equipment. paper 
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4 
FILM CAPACITY TO 28”x 28 


New large capacity back has all metal face plate with . 
permanent anti-halation finish. Perforations hold film 
and screen in perfectly flat plane. Vacuum chambers 
conform with most standard film and screen sizes. Door 
opens vertically or horizontally on self-centering hinges 
which assure exact positioning of vacuum back door. 
For precision film registration, Robertson Pin Register 
System, with retractable pins for all standard film sizes 
can be incorporated on the ‘'481"’ Back. 


CHANGE 
ZONE 
SETTINGS 
AT FULL 
VACUUM ~. 








"BIG SCREEN CAPACITY 


The “481” has the greatest 
screen capacity of any camera 
in its nominal size classifica- 
tion and price range. It will han- 
die contact screen color separ- 
ations up to and including 16"x 
20". Circular glass screen ca- 
pacity is 3144” and the full 
| 28°x28" film area can be cov- 
, ered with a rectangular glass 
‘ screen. ~ 


Ween 
OPERATING RANGE 


‘The “481” provides up to 3X 

'- (300%) enlargement . . . 7X 

| (144%) reduction: with the - 

' standard 19” lens and 16 ft. 

*. track. Merely adding a 14” lens 
extends. reduction range to 
10X! Even greater enlarge- 

- ment-reduction combinations 
are possible. 


New ‘‘Select-A-Zone”’ Vacuum Selector Valve—with dial 
calibrated to match vacuum zones of the film holder— 
permits zone selection while the heavy duty vacuum 
pump and motor are operating. Vacuum enters atcenter . 
of the’ Back to ensure tight film/screen contact. RE- 
LEASE SCREEN . . . HOLD FILM—When using contact 
screens, dial is set to cover entire film/screen area; to | 
shift screen or make a ‘‘bump” exposure, operator can _. 
‘release screen by turning dial so that only the film is | 
held by vacuum. H 


Write for Catalog Bulletin 481 and complete details. 


| obeitson 


fCHANIX 140 LAWREN( 


A COMPLETE LINE OF PHOTOMECHANICAL EQUIPMENT 


ROBERTSON PHOTO-MECHANIX, INC. 


E AVENUE . CHICAGO 3}. ILLINOIS 








and cardboard for skin packaging, ac- 
cording to the manufacturer. 

The company reports that it is 
available in roll widths of 33, 48 and 
60”, with various needle-pointed pin- 
patterns. The machine is equipped 
with variable speed drive. 

More information is available from 
the manufacturer, 


Yahnke Sprayer Used 
The J. C. Yahnke Co., Liberty- 
ville, Ill., announces that its Roto- 
mak sprayer has been used success- 
fully on letterpress and offset presses. 
A smoother sheet without offset may 
be obtained by using the proper blend 
of powder with the Rotomak sprayer 
on multi-color carton work, the com- 
pany reports. The features of the 
Rotomak Sprayer include an adjust- 
able powder feed blade, and an ad- 
justable powder precipitating roller, 
which mechanically disperses the 
powder finely and uniformly. Fur- 
ther information may be obtained 
from the company. 
~ 


Polychrome Offset Catalog 

The Polychromes Corp. recently 
published its 1961 catalogs of offset 
and mimeograph supplies. 

The new supply catalog, carrying 
full product descriptions and illus- 
trations, shows the company’s full 
line of plates, and material on Poly- 
type, Chromotone Ink and related 
supplies. The mimeograph catalog 
shows various stencils, duplicating 
inks, styli, lettering guides and _ re- 
lated stencil supplies. 

Copies of the catalogs are avail- 
able from the company at Yonkers 2, 
New York, or local branches. 

r 


LogEtronic Brochure 

Colortonics has announced a two- 
page brochure that explains the com- 
pany’s method of making Ektacolor 
prints with LogEtronic equipment. 

Photographic samples are included 
so that Colortronic automatically 
dodged prints may be compared with 
conventional color prints. Copies of 
the brochure are available from the 
company at 911 G St., Washington 
Ls. 
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Obituaries 











Harold E. Brown 
Harold E. Brown, 67, former vice 
president of The Strong Electric 
Corp., Toledo, died March 29. Mr. 
Brown joined Strong as office mana- 
ger in 1935, and was elected vice 
president in 1954. He retired in 
1960. 
* 


Alan G. Goldsmith 

Alan G. Goldsmith, 68, died 
March 31 in Middlesex Memorial 
Hospital, Middletown, Conn., after 
a short illness. Mr. Goldsmith retired 


as vice president of the Mead Corp. 
in 1957. 
* 


Louis Pollack 
Louis D. Pollack, Jr., 39, vice 
president of Pollack Printing Corp., 
Buffalo, died March 29. He was 
the grandson of H. William Pollack, 
founder of the company. 
® 


George J. Smith 

George J. Smith, secretary-treas- 
urer of the Smith-Grieves Printing 
Co., Kansas City, died reéently of a 
heart attack. He had been associated 
with the company and with the 
Western Envelope Co. since 1920. 





BREVITIES 











KIMBERLY-CLARK Corp., Neenah, 
Wis., has presented awards and cer- 
tificates of merit for the printing of 
outstanding letterheads to Paragon 
Press, Inc., Salt Lake City; Clarke 
& Courts, Dallas; and Center Print- 
ing Co., New York. 

m 


ComMPLETING A Major expansion 
program at the Neenah, Wis, Paper 
Division, Kimberly-Clark Corp. re- 
cently installed a new paper machine 
that is capable of producing a variety 
of writing papers and specialty sheets. 

e 


LEo MIDDLEBROOK, former assist- 
ant to the president of Kleen-Stik 
Products, Inc., has been named mana- 
ger of the company’s recently formed 
machinery division in Chicago. 
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Dr. KENNETH MCFARLAND, edu- 
cational consultant of General Mo- 
tors Corp., will be the main speaker 
at POPAI’s Fourth National Mem- 
bers’ Meeting, to be held at the Royal 
Orleans Hotel, New Orleans, La., 
May 17-19. 

@ 

Irvinc E, Hertz, general partner 
of Lieberbaum & Co., New York, has 
been named to the board of directors 
of Process Lithographers, Inc. 

& 


THe MercHant SALEs Division 
of Nashua Corp. recently announced 
the appointment of Samuel G. Cal- 
kins as sales representative for its 
midwestern region. 

8 


JosEpH D. BRENNAN, former 
manager of the Kansas City Division 
of Graham Paper Co., has retired 
after 46 years with the company. 

* 


BryANT LITHOGRAPHING Co. has 
moved its stationery, printing and 
lithographing departments to 510 
Van Heusen Blvd, in Atlanta, Ga. 


MILTON JUNGBLUTH, manager of 
the Western Newspaper Union 
Branch in Kanasas City, has been 
named president of Midwestern 
Paper Co. 

a 

NvuArc., Inc. is adding 10,000 
square feet of space to its Chicago 
plant to accomodate assembly of strip- 
ping and line-up tables, 

a 

PoINT-OF-PuRCHASE Advertising 
Institute will hold its 15th Annual 
Symposium and Exhibit, Nov. 7-9, at 
the McCormick Place Exhibition 
Center, Chicago. 

* 
International Fair Set 

A comprehensive show of printing 
material and machinery by leading 
manufacturers and suppliers around 
the world will highlight Drupa 1962, 
the International Printing and Paper 
Fair, to be held in Dusseldorf, Ger- 
many, May 5-18, 1962. 

Detailed information may be ob- 
tained American 
Chamber of Commerce Inc., 666 
Fifth Ave., New York. 
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Higher standards of quality in offset color reproduc- 
tion undoubtedly will be demanded of printers in the 
coming decade, so we at Advertisers are prepared 
to accept the challenge of these demands, by offer- 
ing high fidelity process color separations with 
exceptional speed in delivery and at prices that all 


can live with. 


A label shop with day and night shifts and your 
satisfaction, our most valued product. 


Write, wire or phone. 


ADVERTISERS ENGRAVING COMPANY 


126 DORRANCE ST., PROVIDENCE,3 R. I. + 


PHONE GAspee 1-7094 
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Art Competition Announced 

Outdoor Advertising Inc,- has an- 
nounced that it will sponsor a ‘“New 
Ideas Competition” in. the public ser- 
vice field. The competition will be 
open to students and _ professionals 
throughout the country. The theme 
of the project is to be selected by The 
Advertising Council. 

Competition rules, project theme 
and prizes to be offered will be an- 


nounced shortly. Mr.: Graham re- 
ported that the first competition 
awards will be made in 1962. 

Additional information may be 
obtained from OAI, 360 Lexington 
Ave., New York. 

6 

Safety Committee Meets 

The Executive Committee of the 
Printing and Publishing Section of 
the National Safety Council met on 
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May 8-9 at Miehle Printing Press 
Mfg. Co., Chicago, to discuss future 
objectives of safety in the graphic 
arts. Part of the meeting was de- 
voted to scheduling the program of 
the annual Safety Congress, to be 
held in Chicago in October. 

The committee announced that it 
would gladly accept into the group 
any company that wishes to take an 
active interest in safety programs. 
Information concerning membership 
may be obtained from Stanley L. 
Juroff, The New York Times, Times 
Square, New York 36. 

The 
that companies with special safety 
problems may have them included on 
the Safety Congress agenda by con- 
tacting B. J. Taymans, PIA, 5728 
Connecticut Ave., Washington 15, 
aA. 


commiteee also announced 


Taylor Addresses LA Conf. 

Del C. Taylor, industrial engineer 
of the Los Angeles Times, was key- 
note speaker at the Sixth Annual Pro- 
duction Conference, sponsored by Los 
Angeles PIA on May 6 at the Mira- 
mar Hotel, Santa Monica. Mr, Tay- 
lor spoke on “Diagnosing Production 
Efficiency.” 

Theme of the meeting was ‘“Pro- 
ficiency in Production Sells Printing,” 
and was slanted towards the small 
printing firms in the Los Angeles 
area. 

Several production seminars, cover- 
ing a wide range of production topics, 
were presented during the day-long 
meeting, with leading graphic arts 
executives acting as moderators. A 
premier showing of PIA-LA’s second 
edition of the Printers’ Blue Book of 
Production Standards and Costs was 
another feature on the program. 

More than 200 graphic arts ex- 
ecutives attended the conference. 


Thomas Heads Keller 

George R. Keller, Inc., Washing- 
ton, D. C., has appointed Walter E. 
Thomas as president. He succeeds 
George Keller, who was elected 
chairman of the board. Also elected 
to the board was Charles Walton, 
district manager of Keller’s Charlotte, 
N. C. office. 
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Rossotti Lithograph Corp., North Bergen, 
N.J., designers and producers of multi- 
color packaging, has announced the ap- 
pointment of Ernest Williams as general 
manager. Mr. Williams joined Rossotti 
in August, 1960, as general sales mgr. 


IAES Holds Conference 

The annual conference of the In- 
ternational Association of Electro- 
typers and Stereotypers was held 
April 17-19 in Pittsburgh, Pa. 

In addition to equipment exhibits, 
the meeting featured a wide range 
of discussions and talks on labor re- 
lations, plant problems, new develop- 
ments and research activities. 

The following were among the 
subjects on the agenda: “New Plates 
Progress Reports,” a panel presenta- 
tion by the I.A.E.S. Research & De- 
velopment Committee ; “The Story of 
Newspaper Printing by Offset,” by 
William D. Rinehart, director, 
Mechanical & Service Division, 
ANPA Research Institute; ‘Flexi- 
bility — Progress in Printing Pro- 
duction,” Fred Lucas, advertising 
production manager, Life Magazine; 
and “Research and Development Pro- 
jects,’ Milton J. Rectanus, co-chair- 
man, Research & Development Com- 
mittee, Service Electrotype Co. 

% 
Arvey Affiliates Announced 

Central Tag Co., Chicago, and 
Shumate Business Forms Co., Leba- 
non, Ind., have become affiliates of 
Arvey Corp., Chicago graphic arts 
finishing firm. 





Other firms recently purchased by 
Arvey include Transo Envelope Co., 
with divisions in Chicago, Jersey 
City, and Glendale, Calif.; Ward 
Paper Co., Merrill, Wis. ; and Inter- 
national Tag & Business Form Co., 
Chicago. 


Billboard Bill Passed 

Pennsylvania Senate passed on 
April 18 the controversial anti-bill- 
board bill and sent it to Governor 
David L. Lawrence for signature. 
‘The bill has aroused interest in the 
lithographic industry because most 
posters used on billboards are printed 
by the offset process. 

It has been reported that the bill 
will not, in itself, seriously affect the 
billboard business, however. Most 
billboards in commercial areas are not 
covered by it. The measure merely 
prohibits the erection of billboards 
within 660 feet of interstate roads. It 
was sponsored by Governor Lawrence 
and Secretary of Highways Park H. 
Martin, mainly as a safety and scenic 
measure, 

The actual success of the bill de- 
pends upon whether or not the U.S. 
Congress appropriates funds for anti- 
billboard legislation, If it does, Penn- 
sylvania will be entitled to $6. mil- 
lion. However, Republican State 
Senator George N. Wade declared 
that no Federal money has been put 
up as yet, and there is no assurance 
that any will be appropriated. 

During the 1959 session of the 
legislature, when Senator Wade was 
chairman of the Senate Highways 
Committee, he successfully blocked 
passage of a similar bill. 

Many of the state’s newspapers 
have come out in support of the bill, 
but many persons in the lithographic 
industry feel that this is really an at- 
tempt to discourage another form of 
advertising, rather than opposition to 
billboards because of safety or scenic 
reasons. 

9 


Training Program Initiated 

Empire School of Printing, New 
York, has announced the start of a 
new training program designed to ac- 
commodate employers with semi-skill- 
ed workers who are interested in ex- 
panding their knowledge of the litho- 
graphic process. 

A new employer-employe payment 
plan has been designed for the pro- 
gram, and the hours of instruction 
are arranged to suit the employer’s 
needs. Additional information may 
be obtained from the school at 222 


Park Ave., South, 








SCREEN TINTS 


Incomparable quality! Available 
in 6 values, 133 and 150 line 
rulings, 20 x 24 in. reg. base 
film. 1 per tube. $95.00 per doz. 
$52.50 per ¥% doz. Singly, 
$10.00 each. 


COMMERCIAL TINTS 


Truly fine quality. Available in 
12 values, 133 and 150 line 
rulings, 20 x 24 in. reg. base 
film. 1 per tube. $5.85’ each, 


2-COLOR GUIDE 


118 2-color sheets in 3-ring 
binder with technical data. 195 
precisely predictable colors 
per sheet $22.50. 


PUNCH & REPEAT 


Complete system, with instruc- 
tions. P&R Machine, Manual, ] 
doz. brass pins. $99.50, 


Box 1077, Columbus 16, Ohio, 
U.S.A. 


Available through leading 
Graphic Arts Suppliers 
around the world. 


All prices FOB Columbus, Ohio, 
subject to change without notice, 
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VERSATILE KALLE FLATBED OFFSET PRESSES 
for Metal Decorating, Electronic Circuit Printing, Short-Run Color, Proving 


The Kalle’s adjustable stock bed is quickly positioned to handle glass, metal, 
plastic,wood and other rigid and flexible materials of varying thicknesses.Speeds< 
are continuously adjustable from 320 to 850 iph, with accurate register and 
controlled ink coverage. The unique refrigerated plate-bed provides automatic 
dampening. Other features: three-form roller inking and heated cylinder for fast drying. 
Priced right—low operating cost. Sizes 13x18”, 16”x20”, 20x28”, 22”x30”, 23”x 36”. 


AMSTERDAM CONTINENTAL TYPES & GRAPHIC EQUIPMENT, INC. 


276 Park Ave. S., New York 10. New York SP 7-4980 





Color, anyone? Successful color specification calls for top-flight equipment. 
Without it yow’re prone to make errors. With it you score every time. In the field of 
color specification there is no better equipment than the three volumes described below. 





Duo-Color Guide The standard 
reference work for two-color reproduc- 
tion, Your two-color combination print- 
ing can be exactly right every time 
without guesswork. You see the printed 
result before you order. 4,200 different 
color patches. Over 100 pages—each 11 
x 14”. Plastic isolating viewer showing 
type overprint. The most effective colors 
in every practical two-color combina- 
tion, all tabbed for instant reference. 
$45. Created by Collier Engraving. 


MODERN LITHOGRAPHY 
Box 31, Caldwell, N. J. 


Grand Book of 3-Color Blend- 
ing An inexhaustible treasure house 
for three-color printing. Over 10,000 
three-color combinations in letterpress 
and offset. Derived from 51 basic 
colors. Illustrated by design examples 
showing effects of overprinting, screen- 
ing and various reproduction tech- 
niques. Now you can assess, reproduce 
and check on any required shade of 
color. $45. Printed in Europe. 


[] Duo-Color Guide 


Four-Color Process Guide Takes 
the guesswork out of four-color pro- 
cess reproduction. Every possible two-, 
three- and four-color combination avail- 
able from the process inks, shown in 
print — 5,632 different color patches, 
224 pages—each 11x14”. Arranged in 
logical sequence. This monumental 
work has been acclaimed by the fore- 
most graphic arts authorities as one of 
the most important contributions in the 
Graphic Arts in the past 50 years. 
$110. Created by Collier Engraving. 


(] Grand Book of 3-Color Blending 
[| Four-Color Process Guide 


Please send me, with a money-back guarantee, 


the volumes checked at right. My check for 





$ is enclosed. 
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The Lorraine Arc Carbon booth at the 
Westprint ’61 show in Los Angeles was 
designed to show the actinic values now 
possible with Lorraine carbons, their uni- 
formity of arc light distribution and 
shorter exposure time. 





Crown Builds Plant 

Crown Zellerbach Corp.’s Flexible 
Packaging Center, now under con- 
struction at Hazelwood, St. Louis, 
will have a temperature and humidity 
control which will maintain the qual- 
ity of products at the shipping dock as 
well as through the production line. 

To accomplish this arrangement, 
shipping bays for truck vans and 
freight cars were incorporated into 
areas that can be closed off to main- 
tain a controlled atmosphere. 

Bays are designed to accommodate 
dual loading for both freight cars and 
truck vans, and are closed off by 
electrically operated overhead doors. 

The 250,000 square foot plant is 
scheduled for completion June 15. 

e 
TAPP! Meeting Held 

The Ink Receptivity Sub-Commit- 
tee of the Technical Association of 
the Pulp and Paper Industry recently 
held a meeting at Lehigh University, 
Bethlehem, Pa., to discuss recent de- 
velopments in paper coating and re- 
ceptivity investigations which are be- 
ing conducted under TAPPI spon- 
sorship. 





WEB-OFFSET 
(Continued from Page 47) 





ages of web-offset printing, he related. 
He spoke of the great need for im- 
provement of tension control and the 
effect of heat in the ovens on paper 
quality. 

“The acceptance of web-offset in 
our special field of products is good,”’ 
Mr. Morton declared. “The future 


is unlimited. Lower costs and high- 
quality work will bring increased de- 
mands.” 

It’s the lack of knowledge and the 
necessity for using unskilled operators 
that is causing much of the trouble 
web-offset is encountering, in the 
opinion of Thomas Taylor, superin- 
tendent of the McCall Corp’s offset 
press room and final speaker on the 
Wednesday symposium. 


Human Hair Costs $200 


He told how one tiny human hair 
once forced the stoppage of a huge 
offset press weighing 700,000 pounds. 
“Tt cost us $200,” he added. “If we 
are ever to get the full potential out 
of our web presses we'll have to train 
our pressmen to become better crafts- 
men.” He told how McCall’s is tak- 
ing care of that problem with in-plant 
training classes. 

As did other speakers, Mr. ‘Vaylor 
paid tribute to paper and ink makers 
who have given help in 
trouble. 


time of 
Improvements have _ been 
made in blankets he said, but other 
improvements are needed in dampen- 
ing systems, winding controls and 
other features. On MeCall’s giant 
presses, such as the famous “Reader's 
Digest’ press, troubles are magnified. 
While the future is bright, he declar- 
ed that “we still have a long way to 
go.” 

Thursday’s all day quiz program 
on technical and mechanical problems 
was based on questions solicited in ad- 
vance from representative web press 
operators. These were answered at 
length by a panel of experts, 

Michael Evans, plant engineer, 
Veritone Co., Melrose Park, IIL., 
John S. Hodes, sales engineer, Web- 
crafters, Inc., Madison, Wis.; Frank 
Petersen, offset superintendent, Stand- 
ard Publishing Co., Cincinnati; 
Thomas Stephens, web-offset superin- 
tendent, Phillips-Van Orden Co., 
San Francisco; and William T. Stev- 
enson, vice president, Stevenson ‘Photo 
Color Co., Cincinnati. 

Interest in web-offset is running 
high in many European countries, as 
revealed by Charles Latimer, of Pur- 
nell & Son, Ltd., Buckinghamshire, 
England, who addressed the Wednes- 


day evening banquet. Mr, Latimer 
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designed as 
a new approach 
to the mechanics 
of controlled 
color separation 


The DURST G-139 Process 
Color Separator with Synctrol 
Light Control is opening up a 
whole new area in controlled, 
consistently high quality color 
separation... at a cost thou- 
sands of dollars lower than 
other types of process equip- 
ment. The emphasis throughout 
is on control... the elimination 
of variables. Separation is fast, 
easy, accurate. Economy is sig- 
nificant in material, time and 
operating cost. 

The G-139 is fully compatible 
with present or possible future 
masking systems. It is finding 
wide acceptance both as pri- 
mary equipment and as an 
addition to existing equipment. 
Shortly available also in 8 x 10 
format size, the Durst Color 
Separator is now making money 
for color shops across the coun- 
try. See it. Buy it. Or, write for 
details on how it can help you. 


GRAPHIC ARTS DIVISION 


DURST (USA) INC. 


1140 Broadway, New York 1, N.Y. 
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brought along 17 key management 
and technical personnel from his com- 
pany’s plant at Somerset, England. 
There were also 11 others in attend- 
ance from England, incuding five 
from London, making a total British 
deligation of 29, The Canadian dele- 
gation numbered 15, including nine 
from Montreal. Norway, Denmark, 
Sweden and Finland were also repre- 
sented, 

New president of the section is Mr. 
Lyle, who succeeds James N. John- 


son, Standard Publishing Co., Cin- 
cinnati, who held the post two years. 
Vice president of the section is John 
Wurst, of Henry Wurst, Inc., Kan- 
sas City, Mo.; secretary, Richard 
Dunbar, Inland-Magill-Weinsheimer 
Co., Chicago; and treasurer, Fred 
Best, Canadian Printing & Lithogra- 
phing Co., Montreal, Can. 

The next convention of the web- 
offset section will be held May 2, 3 
and 4, 1962, at Cincinnati, Mr. 
Mattson announced.*® 
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positives 


DARKROOM 
SAFELIGHTS 
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SAFELIGHT CONVERTS 
10 INEXPENSIVE 
DOT ETCH TABLE 


Add a water flow system and 
the "E" series safelight be- 
comes a dot etch table. 
Read details below. 














nuArc makes darkroom safelights in all sizes 
for wall, ceiling or table mounting. Bodies are 
sturdy steel construction finished in attractive 
baked silver hammerloid finish. 


SAFELIGHTS FOR 
INSPECTION AND ETCHING 


“E’’ series safelights available in two sizes. Can 
be supplied with overhead rails and waterflow 
system for etching and washing plates and film. 
Big neoprene coated trough and glass frame are 
chemical-resistant. With ruby and white lights. 
Green light available in DL-30E. 


STANDARD SAFELIGHTS 


Ruby light gives highest degree of darkroom 
illumination consistent with the safety of the 
materials being processed. In seven sizes, 


FOR COMPLETE DESCRIPTION— 
SEND FOR BULLETIN A227ML 


COMPANY, INC. 


General Office and Factory: 4110 W. Grand Ave. ¢ Chicago 51, Ill. 
Sales and Service: New York ¢ Los Angeles 


an a PLATEMAKER 
) 


might 





AVES 35% FLOOR SPACE 695-5 l 2 f 








PACKAGING SHOW 
(Continued from Page 39) 





ing” efforts at supplying new inks 
for all purposes. Also shown by S&V 
was the “Instaplate” wipe-on process 
for preparation of aluminum offset 
plates. 

Various paper mills exhibited at the 
show, as did makers of new adhesives 
for packaging use. Oxy-Dry Sprayer 
Corp., Chicago, has a “faster, bigger, 
better” ink offset preventer. Frank 
W. Egan & Co., Somerville, N. J., 
announced development of a new 
tandem flying splice unwind, built 
specifically for offset presses and Stan- 
ford Engineering Co., Salem, III. 
presented its complete line of web 
control and converting equipment.— 


H. H. SLawson* 





COLOR SCANNERS 
(Continued from Page 81) 





Transparency copy, up to and _ in- 
cluding 8 x 10”, is loaded around 
an optically-ground glass cylinder 
through which minute copy areas are 
analyzed by means ofa ray of light 
from a tungsten projector bulb. 

Four sheets of extremely high- 
speed, fine-grain panchromatic film 
are positioned for exposure around 
the drum, which is attached to the 
glass cylinder. In the scanning opera- 
tion, the entire drum and cylinder 
assembly rotates, scanning through 
the transparency and exposing four 
continuous-tone color separation neg- 
atives. 

As the ray of light passes through 
the transparency, it carries the exact 
colors of the copy into the color sep- 
aration unit. Here, these colors are 
separated into their three components 
and converted into three electrical 
currents. These currents are then fed 
into the electronic computing section 
of the machine. 

The computers adjust for the great 
contrast range in each transparency. 
They correct for color deficiencies of 
printing inks and paper, compute a 
black printer and convert information 
into four electrical currents. 

These currents control the inten- 
sity of the four exposure lamps, si- 
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multaneuosly exposing the negatives. 
As the drum assembly rotates and 
moves past these lamp systems, all 
four continuous-tone negatives are 
exposed in exact register with each 
other. The negatives are identical to 
the transparency in size.* 


PHOTO CLINIC 
(Continued from Page 50) 








But the problem may still be one of 
uneven contact between print surface 
and glass, — air pockets, excessive 
pressure, etc. 

First, you should check the glossy 
prints carefully to make sure there 
are no surface blemishes that con- 
tribute to, or are the direct cause of, 
the problem. Poor ferrotyping often 
results in surface defects that show 
up when copying. When you notice 
a print with the defect while in the 
copyboard, shift it to other location; 
within the copyboard area. Should 
the defect show up in precisely the 
same manner no matter where you 
place the print, it is most likely due 
to a fault in the print itself. You 
might also check to see if the defect 
occurs in a particular area of the 
copyboard. If it does, this, could in- 
dicate that the pressure panel is not 
providing adequate and uniform con- 
tact. 

If the latter proves to be th- 
case, I would suggest that you exam- 
ine the cushion material of the pres- 
sure back. If this is dried up, lumpy, 
or otherwise defective, it shouRlsbe> 
replaced with foam rubber or felt 
sheeting of adequate thickness. You 
might also try adjusting the spring 
tension of thé pressure back. See what 
effect reducing or increasing the pres- 
sure has on the problem. 

Another source of trouble could 
be an imabalance of the copyboard 
lights or the wrong angles. Either 
or both could exaggerate surface 
blemishes in the copy. 

In respect to your final question, 
the glass-covered copyboard with 
spring-loaded pressure back is an ex- 
tremely popular type and thousands 
are in use. It is not the type of copy- 
board you have that is giving you 
trouble, but some particular defect. 
This you will have to track down by 
trial and error. 
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FILM PROCESSORS 
(Continued from Page 42) 





As soon as the film is in position, 
a beam of infra-red light passes 
through the two control patches al- 
ternately; its intensity being meas- 
ured by a photocell. When the con- 
trol patches are correctly developed, 
the light passing through the two 
pairs of patches is equal, and the 
measuring photocell causes a relay to 
operate. This switches on the elec- 
tric motor which lifts the film out of 
the developing tank and places it in 
a stop bath. A buzzer then warns the 
operator that development is com- 
pleted. The density range required is 
indicated on a scale and can be select- 
ed by turning a knob. 

A perforated pipe in the bottom of 
the tank is supplied with bursts of 
nitrogen gas released by an auto- 
matically controlled valve. The gas 
bubbles, rising through the tank, stir 
the developer and distribute its ac- 
tion evenly over the surface of the 
film, A fix and wash unit is available 
as an auxiliary piece of equipment. 
The Gammatron is distributed in 
the U. S. by Crosfield Electronics, 
Inc., Westbury, Long Island, N. Y. 


Conclusion 
Although processing is somewhat 
of a problem it is evident from an ex- 
amination of the equipment described 
that this problem can be reduced or 
eliminated completely. It is impor- 
tant to take note of the application 
of electronics to the graphic arts as 
evidenced by the Gammatron. With 
inventions such as these, it is difficult 
to imagine what might be next.* 





PRODUCTION CLINIC 
(Continued from Page 74) 





times you will find it far below your 
normal reading, 
We would appreciate 
knowing what causes sheets to start 
scumming at the gripper, and what 
causes toning in the body of the type. 
We wish to know if it’s a plate prob- 
lem or if it’s a press problem. 
Answer: After examining the plate 
and sheet you submitted, I would say 


Question: 


LITHOGRAPHERS 
MANUAL 


An Encyclo- 
pedic two 
volume 1200 
page treatise 
dealing with 
every phase 
of lithog- 
raphy. 
Written by 
70 top 
authorities 
Edited by 
Victor 
Strauss 
Profusely 
illustrated. 
Large sec- 
tions in four 
color process, 
three color 
and Bourges 
process, 





A “must” for Advertisers, Printers, 
Lithographers, Letter Shops, 
Schools and Colleges—of real help 
to the artist, craftsmen and stu- 
dents of reproduction processes. 


PARTIAL CONTENTS 
INCLUDES 


An authentic history of lithography 

Creative art and copy preparation 

Camera procedures and materials 

Color separation lithography 

Masking for color correction 

Stipping, opaquing, photo- 
composing 

Platemaking procedures and 
materials 

Press operating instructions for six- 
teen different offset presses 

paper, ink, film and supplies used 

cutting, binding, finishing 
operations 

The flow of lithographic 
production 

Metal lithography colotype 

Education for lithography 

Resources sections showing equip- 

ment and supplies follow each chap- 

ter thus providing valuable source 

information. 

Two volume set $25.00 plus ship- 

ping charges. $1.50 east of the 
Mississippi and $2.00 west. 
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CHECK IT / YOURSELF 


_#f PATENT RED 





Lo ' MASKING INK 
Ao 
ys * St a4 ae 








J Perfect register over- 

« laysand masks on ace- 
“tate, vinyl, glass and 
' glass tracing cloth. 


V Transparent—''see 


- . through" for accurate - AREIGTS” QUALITE 


5 PATENT RED 
register. . TRANSPARENT MASKING INK 
/ Photographs black for 
~ line cuts. 


a/ For pen, brush, ruling 
pen, airbrush. 


M. GRUMBACHER ... 








Schult, 








| 
DEEP ETCH 











CHEMICALS 


Leading litho plants have 
been standardizing on 
Schultz Chemicals for 
over a decade. 

















SCHULTZ 
DEEP ETCH 
CHEMICALS 


1240 W. Morse Ave., Chicago 26, Ill. 








HIGH-SPEED 
ECONOMICAL 


Web 
DRYERS 


Letterpress - OFFSET ¢ Gravure 


Offen has developed many exclusive patented fea- 
tures for high-speed, economical drying... for 30 
years we have designed and manufactured dryers 
for all types of presses. We are fully equipped for 
prompt service, from coast to coast.. 


B.OFFEN & CO. 


Dryer Specialists for Over 30 Years 
29 East Madison St. ¢ Chicago 2, Illinois 
Phone: FI 6-2575 
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Rubbers 








hesatsaicay 2! iit 


HILL RUBBER CO.., INC. 


MAIN OFFICE— 2728 Elston Ave., Chicago 47, Ill. 


Hayward, California Massillon, Ohio 


Los Angeles, California Portland, Oregon 
East Point, Georgia Memphis, Tenn. 


Charlotte, North Carolina Houston, Texas 


“SERVICE IS OUR BUSINESS” 
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that your trouble was caused on the 
press, it’s not in platemaking. The 
streaks running around the cylinder 
could be due to improper setting of 
dampening rollers. It appears that 
the plate began to scum and grease 
as a result of improper setting or un- 
even dampening. It is also quite pos- 
sible that the dampeners were dirty 
or full of ink when the greasing oc- 
curred, 

I would suggest that you set the 
dampeners slightly tighter to the 
driving roller and make every effort 
to keep the dampeners clean.* 





TECHNICAL BRIEFS 


(Continued from Page 73) 





for the use of measurements in printing 
operations. In addition to the simpler 
linear measurements of copy, type, forms, 
etc., author advocates the use of such 
measurements as those provided by the 
LTF sensitivity guide, gray scales in half- 
tone work, etc. 9 Illustrations. 


A NOVEL CANADIAN’ EXPERI- 
MENT IN PROOF-READING. M. 
Jeanneret. Print in Britain 8, No. 3, 
July 1960, pp. 78-79 (2 pages). The 
traditional proof-reading methods (com- 
parative and dual) are briefly described 
and their advantages -and disadvantages 
noted. In a new method developed by the 
University of Toronto Press the advan- 
tages of both are combined. One person 
reads into a dictating machine, checks 
proofs on playback. He can dictate spell- 
ings, etc. that he knows he will want 
when checking proof, can also visualize 
and remember features of copy. Many 
advantages, including lessened strain and 
greater speed are claimed. A modified 
dictating machine for the purpose is de- 
scribed. See Also— Anon — TAPE RE- 
CORDERS FOR PROOFREADING — 
Book Production, September 1960, p. 59. 


HOW MUCH LIGHT IS NEEDED 
FOR GRAPHIC ARTS PLANTS? Rob- 
ert C. Rodgers. Printing Production 90, 
No. 10, July 1960, pp. 30-33 (4 pages). 
Modern, efficient lighting may increase 
printing production 10 to 25%, reduce 
spoilage by as much as 20%. Costs of 
lighting have decreased. Cost analyses 
prove that good lighting is sound econ- 
omy. A table gives “Recommended min- 
imum lighting levels for the printing in- 
dustry.” Another table compares incan- 
descent and fluorescent lamps. Other as- 
pects of lighting are discussed. 5 Illus- 
trations. 


with magnesium and a converted offset 
press. The author discusses some experi- 
ments involving wrap-around plates, var- 
ious presses, roller problems, etc. A series 
of 7 “Tentative Judgements” indicate a 
belief that the problems involved can be 
solved and suggests the forms the solu- 
tions will take. 1 Illustration. 


FASHION OF THE ’60s: COLOR RE- 
PLACES WHITE. Frank Myrick. Print- 
ing Production 90, No. 6, March 1960, pp. 
59, 60, 106, 107 (4 pages). Papermakers 
now offer printers new kinds of paper to 
escape black on white printing tradition. 
Easier reading is claimed. In cooperation 
with Faber Birren, colorist; five special 
tinted papers and four related inks have 
been developed. The brightness ratio of 
16 to 1 given by black on white often pro- 
duces eye strain; an 8 to 1 ratio is satis- 
factory under most reading conditions. 
Present illumination levels are high. The 
costs involved in colored inks and papers 
are discussed. One illustratioin. A signa- 
ture of the magazine is printed in one 
of the color combinations suggested. 


HOW WEB-OFFSET CAN SERVE 
THE PUBLISHING INDUSTRY. Bert 
Chapman. Lithographers Journal 45, No. 
3, June/July, 1960, pp. 12, 13, 44 (3 
pages). A periodical publishers’ produc- 
tion man compares the “Big Three” of 
printing processes. While web-offset is 
increasing in their operations, there is 
room for all and they have not discarded 
any letterpress equipment. He points out, 
however, that the greatest lithographic 
growth is in combination plants. Author 
gives some history on his company’s 
(Time, Inc.) experiences in feeling their 
way into the use of litho. He lists eight 
ways in which web-offset is being or 
could be used by publishers. 


CONTINUED DRAMATIC GAINS 
FOR LITHOGRAPHY ARE REVEALED 
IN THIS REPORT ON THE 1958 CEN- 
SUS—Part I. Cyril M. Wildes. Modern 
Lithography 28, No. 6, June 1960, pp. 42, 
43, 44, 45 (4 pages). Author starts with 
a discussion (general) of the Census of 
Manufactures; history, benefits, character 
and coverage. In the 1958 census, changes 
were made to make figures more useful. 
About 40 products are listed by printing 
process in the census. Several major pro- 
ducers are listed by process giving $ vol- 
ume. An annual survey by selected sample 
will fill in between census years, The 
character and significance of the figures 
obtained are discussed. Three charts give 
some of the growth characteristics of the 
industry, comparing processes with in in- 
dustry in $ volume and % growth, and 
comparing printing with gross National 
Product and Personal Consumption Ex- 
penditures. 


NEW SIZES AND SHAPES FOR 
MAIL AFTER January 1, 1962? Hal 
Allen. The Inland & American Printer 
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More than 3,000 
satisfied readers! 





++. are you one? 


Yes, more than 3,000 progres- 
sive lithographers have bought 
“The Magic of Making Half- 
tones" in the past few months. 
Many have written to tell us 
how much they have profited 
from this practical, profusely 
illustrated book. It covers the 
complete subject of making off- 
set halftones — tools, proce- 
dures, equipment, general rules 
and shop standards. Do you 
have your copy? 

Order this useful book today at just 
$4.25 a copy, shipped post paid any 

where in the world 


Your money refunded in 10 days 
if not satisfied. 

® Scores of photos showing 
‘right’ and ‘wrong’ ® Working 
tools: where to buy them and 
how to make them ® Setting 
camera ® Focusing ® Rescreen- 
ing halftones ® Shooting col- 
ored copy ® Stripping ® Plate- 
making ® Special tricks 
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Make checks payable to 
Litho Books 
Box 31, Caldwell, N. J. 


QQ Wr 


YES send me a copy of ‘Halftones’ at 


7, the price of $4.25. 


(Check must accompany order.) 
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WRAP-AROUND PLATES. John W. and Lithographer 145, No. 4, July 1960, p. 7 “ame Z 
Rockefeller, Jr. Modern Lithography 28, 96 (1 pages). Post Office has proposed Pe) nk eo ee Z 
No. 5, May 1960, pp. 56, 7, 145, 147 (4 certain standards to meet the development Y Z 
pages). Dry offset and flexographic plates of mechanized processes for mail hand- UN iitssici-~Snnnaihantinnpalsetiinial Zone ...... Z 
are first mentioned briefly. Other develop- ling. Certain acceptable and unaccep- Y Y 
ments now in use include a French opera- table mailing sizes, shapes and practices 7, State Y 
tion with plastic plates and English work are diagrammed.%& | WH SOG 
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Schultg 
D EEP ETCH 
CHEMICALS 


Leading litho plants have LET’S FACE UP TO 


been standardizing on 


Schultz Chemicals for Sy, TAT iC! 


over a decade. 

The SIMCO “Midget” is guaranteed to clear up all 
static problems . . . no matter how severe ... in 
presses, folders, cutters . . . safely, inexpensively. 
SCHULTZ : Write or call now for information about SIMCO’s 


ay te om poste Ries pesos static bars (safe 
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DEEP ETCH AIAG teeming dotlae: Aeetoe ei atom fo 
i tatic. 
CHEMICALS — 


7 % 
1240 W. Morse Ave., Chicago 26, Ill. the SI Mt 0) company 


920 Walnut Street, Lansdale, Pa. 
FOTO.R ITER : Baumpolders 
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PRODUCTS COMPANY 
311 N. 5th Ave., Minneapolis 1, Minn. 
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400 PIKE ST., CINCINNATI 2, OHIO 
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CLASSIFIED 


Address all classified replies to Box 


Number, c/o Modern | os iad 
P. O. Box 31, Caldwell, 

Rates for classified ie 
are twenty cents per word; minimum 
charge $3.00. Rate for individuals 
seeking employment is five cents per 
word, minimum charge $1.00. 

Advertisements of new machinery, 
products and services accepted at a 
rate of $10.06 per column inch, min- 
imum space one inch. 

Copy closing date, tenth of the pre- 
ceding month. 

Checks must accompany all orders. 
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ment in methods, standards and control, 
with emphasis on color. Box 781, c/o 
Mopern LITHOGRAPHY. 





GRAPHIC ARTS TECHNICIAN 
ested in position 
supplier as technical representative, or in 
product development and field testing 
Background includes lengthy practical ex- 
research, 


inter- 
with manufacturer or 


perience in printing production, 
plant modernization and product develop- 
ment. Address Box 782, c/o MOopeRNn 
LITHOGRAPHY. 





HELP WANTED: 


WANTED — STRIPPER, capable doing 
process color and intricate black and 
white offset type dry stripping. Address 
Box 787, c/o Mopern LITHOGRAPHY. 








JOURNEYMEN és sstrippers, cameramen, 
dot etchers, web-fed pressmen. Large, 
modern lithographer specializing quality 
4-color process, in Florida, Address Box 
788, c/o Mopern LiTHocRAPHy., 





LOOKING FOR A NEW JOB? 


General Manager—Offset-Letterpress— 
Gravure Lakel, Commercial & 
Specialty MIDWEST—$25,000-$30,000 
Production Manajer—Offset- Letterpress 
oo Book Printing Experience 


Desire —$20,000-$ 0,000 
Bindery , SO... 
EAST—$9,000 


A 
Bindery Foreman—Edition MIDWEST 
Sales ae & Cartons 
EAST—$15,000-$20,009 
Sales Manager-—Commercial 
Printing SOUTHEAST $15,000-$20,000 
Salesman—Labels 
ANYWHERE—$10,0090 $15,000 
GRAPHIC ARTS EMPLOYMENT SERVICE, Inc. 
elen M. Winters, Manager 
Dent. M-5, 307 E. — Street 
Cincinnati 2, Ohi 
List Your Confidential poh a TR With Us. 








Graphic Arts 
CHEMICAL ENGINEER 


RCA offers an experienced chemical en- 
gineer a highly unusual opportunity for 
personal and professional growth in its 
Graphic Arts Products activity. 

The work involves advanced development 
and product development projects in elec- 
trophotography. To qualify, you should 
have some experience in the development 
of graphic arts products, plus a degree in 
ChE (or equivalent experience). 

Salary is commensurate with background 
and ability. In addition, RCA offers a com- 
plete benefit program. To arrange inter- 
view, send your resume to: 

Mr. W. J. Howells, RCA Professional 
Placement, Dept. ML-51, Bldg. 10-1, 
Camden 2, New Jersey. 





I WORK ROUND THE CLOCK: Cam- 
eraman, 25 yrs, color and b & w; stripper, 
at least 15 yrs.; foreman, platemaker — 
any system. Color process specialist. Know 
presses and can finish runs. — Salary — 
you name it — Go anywhere. Address 
Box 780, c/o Mopern LITHOGRAPHY. 














SITUATIONS WANTED: 


WANTED: a progressive lithographer 
who is looking for a technical specialist to 
assume responsibility for plant improve- 





A-1 DOT ETCHER, ability 
masking tech. to reproduce up to 75-80% 
little etch. Samples and re- 
ferences. Address Box 783, c/o MopeRN 
I.1T HOGRAPHY. 


to teach 


of facsimile, 





PHOTO COLOR TECHNICIAN, thor- 
oughly experienced all phases process color 
reproduction, Separations from any type 
original; reflection copy, transparencies, 
color negatives, scanned separations. Com- 
pletely familiar with all photographic 
masking procedures; direct, indirect, 
single and double overlay, camera back, 
and dye. Capable of analyzing your inks, 
and designing compatible color correction 
and separation system for optimum quali- 
ty reproduction. Experienced in production 
of halftones with glass or contact, screen. 
Background includes sensitometry, colori- 
metry, and applied analysis. Excellent ref- 
erences. Desire permanent position, quality 
house, in warm climate. Address Box 784, 
c/o Mocpern LITHOGRAPHY, 





TECHNICIAN AND PRODUCT SPE- 
CIALIST — 31 years in metal decorating, 
label and map reproduction. Journeyman 
photographer and photo composing ma- 
chine operator. Supervisory 
photo lab, and plate making 
supervisor, 9 years head of development 
and testing section. Over three years as 
product specialist. Willing to relocate with 
commercial manufacturer, supplier or qual- 
ity lithographic establishment. Address 
Box 785, c/o Mopern LITHOGRAPHY. 


experience ; 
5 years, 





A-1 EXPERIENCED COLOR CAMERA- 
MAN. Possessor of trade skills*and un- 
derstanding of fundamentals. Enjoys chal- 
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Premium 
MoperRN 


lenge of quality production. 
wage. Address Box 786, c/o 
LITHOGRAPHY. 





WANTED: Sheridan or McCain Au- 
tomatic Saddle Binding Machine, with 
MWM 


Aurora, Missouri. 


trimmer. Color Press, Ine. 








FOR SALE: 1. 


Circular Screen. 


38” — 200 Line Levy 
Contact :— 
BRIDGEPORT ENGRAVERS SUPPLY Co, 

525 W. 33rd Street, New York 1, N. Y. 








FOR SALE: Lanston Monotype M-H3 step 
and repeat machine. A-1 Reconditioned in 
late 1956, used very little. (3) Hi speed 
negative holders, hoods, 28 x 30 Register 
device and miscellaneous equipment. Priced 
for quick sale. We need the space, a bar- 
gain at $5,000.00. “Brown” plate whirler 
52 x 76, like new—-$600.00. Max Levy 
glass rectangular screens at one half list 
price. All screens are in excellent condi- 
tion: 11 x 14 150 lines, 14 x 17 85 lines, 
14 x 17 100 lines, 14 x 17 120 lines, 14 x 17 
133 lines, 16 x 20 55 lines, 16 x 20 65 
lines, 18 x 22 65 lines. Circular screens 
with holders: 24” 100 lines, 24” 120 lines, 
31144” 110 lines. Commercial Offset Plate 
Co., 6508 Euclid, Cleveland 3, Ohio. UT 
1-8787 








HERBERT P. PASCHEL 
Graphic Arts Consultant 


Methods Analysis In-plant Training 


Trouble-Shooting Color Correction 


Systems 


53-51 65th Place, Maspeth 78, N. Y. 
TWining 8-6635 























Non-Ye i Non-Crystallizing 


O/2O°overrrint varnise 
for tough, brilliant finishes. 
“You can SEE the difference.” 
1 Ib. can $2. ro Send for Price List 
went COMPOUNDING COMPANY 
1720 N. Damen Ave. ¢ Chicage 47, lil. 


Get Full Production 


QUALITY PRINTING 
Without Stops for 
Unnecessary Washups 


oyfe Paper Cleaners 
PATE 


Write bw Free Bulletin 
J. E DOYLE COMPANY 


West 6th St. Clevelond 








WEB-OFFSET * GRAVURE ® SPECIAL 






WEBENDORFER } 


SAUGATUCK, CONNECTICUT 
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New! on MICHIGAN AVE. at 12th St. in Chicago 


GAT master 


Modern Luxury in 
Downtown Chicago 


Pays for itself in less than 
one week...the labor saved 


in spotting and opaquing. 





One Sweep with STAT master’ 
Cleans negatives and/or plates 


SAVES time - Labor - MONEY 


Hundreds of Lithographers have become 
enthusiastic users of the revolutionary 


STATICMASTER brushes. The ionizing ‘Wapepaeaey 


agent, a strip of polonium, immediately 
neutralizes all surface static electricity. 
The soft brush bristles remove all dust, 
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Free Covered Parking for all guests 


CHICAGO'S ONLY DOWNTOWN MOTEL — RIGHT ON MICHIGAN AVENUE ad 
ACROSS FROM GRANT PARK. Closest to all convention centers — & 
museums — theatres and shopping. Register from your car. Every 
room excitingly furnished — tile bath with tub and shower, free TV, & 
AM & FM, Hi-Fi radio, room controlled heating and air-conditioning. € 
Self dialing phones — 24. hour switchboard and message service. 
Free ice cubes. Room service. Atmospheric restaurant and lounge. & 
Sun deck. Private dining rooms. Free swimming privileges at Acres 
Cabana Club. Phone HA 7-8200. TWX CG-82 C7 
¢ 


Closest to all Chicago convention centers. Suites 
Members: and sample display rooms. Private meeting and 
AAA banquet rooms. 
Best Western Motels 
Quality Courts ‘All major credit cards accepted. 


Write for rates. free maps and folders. (SAR 





lint and foreign matter. And most impor- 
tant—the surface stays clean. Satisfaction 
Guaranteed. 





THE POLONIUM STRIP 


DOES THE TRICK! 
Order STATICMASTERS 


PRICE ONLY $9.95 
from lithographic supply 


becmmereene em NUCLEAR PRODUCTS CO. it Movies coc 








EVERY WELL INFORMED LITHOGRAPHER 


READS MODERN LITHOGRAPHY every monty 


Timely Articles Valuable information 
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matemaxine LORRAINE [scr |CARBONS PAY for THEMSELVES . . 


PHOTO-PRINTING a age LITHOGRAPHERS, GRAVURE and 

LK SCREEN producers in growing numbers experience 2 

PHOTO-COMPOSING the extra advantages of these Carbons. They get brighter, Saving! 
steadier light with no bounce or sputter and Better Results! ° 


TIME & LABOR 


Improved 


Franchise Dealerships Open CARBONS, Inc., BOONTON, N. J. QUALITY 
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Litho Clinic 


(Continued from Page 88) 





grapher Should Know About Ink. 
At several other points in the discus- 
sion, he stressed the importance of 
studying a job, including the ink and 
the paper, before production starts. 

A trend toward greater use of bi- 
metal plates for long runs was noted 
in the press section. Especially men- 
tioned was the lithengrave copper 
plate. “You can do a lot of tricks 
with ink on a copper plate,” Mr. 
Barossa said. Mr. Donato added that 
“the effectiveness of a hard metal 
plate is increased by etching.” 

Another questioner sought more in- 
formation about magnetic inks, which 
are being increasingly used for im- 
printing bank checks for processing by 
automatic machines, Earl Olsen, of 
Sinclair & Valentine, said his com- 
pany is making magnetic inks and has 
found that a cobalt dryer is quite ef- 
fective with them. Mr. Hickey stress- 
ed the importance of having a flat 
blanket when using magnetic inks. 

William Chopin, of . Kimberly- 
Clark Paper Co., advised the litho- 
grapher “to keep the ink-maker com- 
pletely informed on the type of paper 
he is going to use on the job so that 
the ink may be tailored to his specific 
needs.” Ink companies, he added, 
should also be told when changes in 
paper are made. An ink which may 
work effectively on one paper may not 
work on another. 

Causes of roller stripping were also 
explored. The panel agreed that this 
is often brought about by too much 
gum. As for paper wrinkling, Mr. 
Chopin suggested that one of the 
major reasons is that the paper is 
drier than the relative humidity of 
the room. 

In the plate section, John Murphy, 
of 3M, discussed the history, and de- 
velopment of presensitized plates. The 
first plates were introduced in the 
late 1940’s and came into extensive 
demand in the middle 50’s. ‘Most 
shops,” Mr. Murphy said, “are now 
using presensitized plates to some de- 
gree and I think there will soon be 
an overwhelming demand. The vast 
majority are aluminum, but some are 
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BUYERS 


GUIDE 





Advertising rates in the Local Buyer’s Guide are: 
copy and check or money order to Modern Lithography, 


OFFSET PRINTING TO THE TRADE 


Single Color Presses up to sheet size 42” x 58’. 
Perfector Press up to sheet size 41” x 54”. 
Complete Plant Facilities 
Call JOE LOCASCIO GRamercy 7-6100 
N. Y. LITHOGRAPHING CORPORATION 
52 East 19th Street New York 3, N. Y. 








made of paper, plastic and laminated 
foil, They range from 10 inches to 
59 inches and give “clearer and sharp- 
er runs and better maintenance of 
color quality.” 

J. B. Clayton, of Azoplate, explain- 
ed the use of the sensitivity guide to 
determine proper exposure. Modera- 
tor Sterner suggested that the sensi- 
tivity guide “should be used as near 
to the center of the plate as you can 
get it to zero in the exposure.”’ Others 
thought it best to use the guide on 
the gripper. Some use a sensitivity 
guide on each plate; others merely 
test at various times during the day. 

Richard H. Young, of DuPont, 
summed up the discussions of dark- 
room techniques in the camera section 
by saying that ‘fone of the most im- 
portant tools to keep handy is a note- 
book.” He explained that some cam- 
eramen can benefit from their own 
experiences if they record them. 

In a color separation discussion in 
the camera section, both Mr, Young 
and Robert Fournier, of Beck En- 
graving Co., advised that too much 
experimenting with filters can cause 
trouble. They advised cameramen to 
follow the directions recommended by 
the filter manufacturers. 

Stephen Rubenstein, of Lithoplate 
Co., gave a short talk in the stripping 
section about contacts as they apply 
to the stripper. Contacts, he said, are 
useful tools for the stripper and it is 
hard to do a quality job without them. 
Of course, a contact cannot in itself 
give you good contrast in a half-tone, 
but it can be a big help,” he added. 

The Clinic ran from 9 a.m. to 5:30 
p.m. with time out for coffee breaks. 


$7.50 per column inch. Please mail 
P. O. Box 31, Caldwell, N. J. 


= IMMEDIATE DELIVER 


=v COMPUTE STOCKS . 


WILLOUGHBY’S 


110 W. 32nd ST. 
N.Y. 1-LO 4-1610 


REGISTRATION 


Fe-20.24 ed 



















|| 
| | 
PUNCHES 
a= 
| CONDIT MFG.Co.inc., Sandy Hook, ran a 


REGISTER STRIPS 
—1— PIN OF a a 




























SUPER 


\INK-O-SAVER 


ENDS INK SKINNING 
) OVERNIGHT WASHUPS | 





ACROLITE-RAHWAY. N J 














UPGRADE YOURSELF DURING 
YOUR VACATION in NEW YORK CITY 





SHORT REFRESHER COURSES... 
SPECIAL CONCENTRATED COURSES 
in Latest Methods & Techniques 


All Phases of LITHOGRAPHY and PRINTING 
* CONVENIENT HOURS * 


MANHATTAN 








“oO PRINTING 
88 West Broadway (Cor. Chambers St.), 
N. Y. C. Near City Hall 
WOrth 2-4330 
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YOUR BEST 
INCENTIVE 
PROGRAM 


Looking for the right incentive program? Look no 
further! KLM offers a complete package with practi- 
cal suggestions and all the material you will need 
to run a successful program. In addition, KLM has 
the widest choice of incentive tours: to Europe, the 
Caribbean, Far East, around the world. Each tour is 
flexible — each can be tailored to fit your company 
budget. For complete information, mail the coupon. 
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KLM Royal Dutch Airlines 

Incentive Travel Department = ML-51 
609 Fifth Avenue 

New York 17, New York 


Please have a KLM specialist call on me to outline 


my incentive program and tour possibilities. eres, a 


ie eee aCe Sree ene ae é K L 
i ne a ee See ROYAL DUTCH 
itn AIRLINES 
City 

State 
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HE subject of safety is one that 
cn litho shops ignore. Despite 
the fine job being done by the Print- 
ing and Publishing Section of the 
National Safety Council, safety pro- 
grams have been more noticeable for 
their absence than for their presence 
in most printing plants. There are 
notable exceptions, of course, as fea- 
ture articles in ML from time to 
time have pointed out, 

Much more attention, however, has 
been given to safety by suppliers to 
the trade. DuPont has a long record 
of safety accomplishments that are the 
envy of other industrial firms. And 
last month Dayton Industrial Prod- 
ucts Co., a division of Dayco Corp., 
sent word that it has developed a 
dummy with a flat head, fleshless ply- 
wood “bones” and a trick spine to 
illustrate safety pointers, 

e 

Seems the dummy works on a sim- 
ple leverage principle. There are 
movable joints at the ankles, knees, 
hips and shoulders. The backbone is 
a series of wooden blocks held to- 
gether by elastic strips. The employe 
provides the lifting power by means 
of a handle at the base of the dummy’s 
spine. With the load properly placed, 
the dummy’s knees are bent and the 
back is straight. But if the load is 
too far forward, the backbone sec- 
tions of the dummy will dramatically 
go out of joint when the employe 
tries to lift a load. “The result is a 
startling message which instantly gets 
through to everyone,’ according to 
Ray Hart, safety director for Dayco. 

Ca 

In a safety report from DuPont, 
the company mentioned that it is just 
as interested in preventing injuries to 
employes at home as at work, “on 
the principle that an employe hurts 
just as much from an injury at home 
as at work, and is just as likely to 
lose time from his job.” To that end, 


DuPont passes along helpful hints 
about taking roller skates off the 
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stairs, handling power mowers with 
care, keeping butcher knives away 
from children, etc. 

“But,” the company reported last 
month, “having gotten into this, we 
found some new food for thought in 
accident prevention: A crossing gate 
closed on one person’s head. Another 
tried to go over a fence too fast when 
an angry hog chased him. Another 
came out second best trying to catch 
a falling cow.” 

Such are the problems of the safety 
director! 

* 


From greeting card manufacturers 
—most of whom are lithographers— 
comes optimistic word about this 
year’s business volume. The industry 


is looking for another banner year, 
a spokesman commenting that “more 
people are buying more cards — both 
seasonal and everyday — than ever 
before.” 

@ 

If you need an improved recipe for 
succotash, information on growing 
rutabaga, or reasons why small busi- 
nesses fail, you can find no better 
source than the government depart- 
ments whose publications keep a bat- 
tery of presses running at the Govern- 
ment Printing Office. But we never 
realized quite the extent to which 
information is available until, last 
month, we received — apropos of 
nothing we can think of in the graphic 
arts — a flyer from the Department 
of Commerce on the availability of 
reports on two stimulating subjects: 
“Vapor Cycle Cooling Systems for 
Space Vehicles,’ and “Some Com- 
ments on the Pump Cavitation Re- 
search.” * 














“I got my raise after convincing the boss I do the work of two men. Sorry 
I had to drag your name into it, Norman.” 
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Western Printing & Lithographing, 
Poughkeepsie, N. Y. 


Eastern Colortype, Clifton, N. J. 
National Publishing, Washington, D.C, 
Safran Printing, Detroit, Mich. 


Majestic Press, Philadelphia, Pa. 


/For top-quality work, at a profit, you get more of everything 

with Harris-Cottrell Web Offset. You get more production 

~~» up to 24,000 64-page, 844 x 11” signatures per hour. 

-:. You get faster delivery . . . the Cottrell folder handles runs 

~ of 1200 feet per minute. You get greater versatility .. . for 

: printing digest magazines, tabloids, catalogs and a great 

. iets Poe SEA - . yariety of folded products with equal facility. Harris-Cottrell’s 

Leanne. haciaylw taacoha ceed © ~~ Tine includes presses in 22% x 38", 35 x 50” and 45 x 64” sizes. 
—— Perhaps a Harris-Cottrell Web Offset can open up a whole 


CORPORATION ey Tees : fy ee 


thew field of business for you. Write for information. 





no more 
messy 
mixing 


Save with Powerlith Developer Concentrate 


Now, Chemco introduces a pre-mixed, liquid, two-part 
formaldehyde developer concentrate ready for immediate use by 
simply adding it to water. Packaged in unbreakable 5-gallon 
Cubitainers. All you do is place container on shelf and 

draw off A and B concentrate as needed. No more dissolving 
powders with possible errors in formulation. No double 
handling. As developer is used, container collapses 

eliminating aerial oxidation and insuring unlimited shelf life. 


Add undiluted Powerlith Concentrate to replenish tired 
developer, thus making one bath last an entire shift. One set 
of A and B 5-gallon containers makes 20 gallons of developer. 
Order a supply today, plus Chemco Power-Fix to complete 
your darkroom changeover. 


os 





Chemco Photoproducts Co., Inc. 
‘bs @mco Main Office and Plant — Glen Cove, New York 


Atlanta, Boston, Chicago, Cleveland, Dallas, New Orleans, New York 
Exclusive West Coast Agents: California Ink Company, Inc. 
Exclusive Agents in Canada: W. E. Booth Company, Ltd. 
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